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raiders  IMPERIL  OUBUfci 


VjROWTH  without  precedent 
in  newspaper  history. 

FOUNDED  by  The  Chicago  Tribune,  New  Yo»-k’s  Pic¬ 
ture  Newspaper  appeared  June  26,  1919;  passed  the  first 
hundred  thousand  mark  in  October,  the  second  last 
March.  now  grows  at  325,000  copies  daily!  Circula- 

tioi  99%  conceHtratec  in  G’’^ater  New  York  and  suburbs. 

* 

BRIEF — for  busy  people;  with  all  news  condensed,  news 
photos  instead  of  crowded  columns,  Chicago  Tribune’ 
features.  ^ 

TABLOID  in  size,  with  pages  of  a  thousand  agate  lines; 
easily  read,  easily  handled,  anywhere;  and  read  all 
through, 

PROVEN  MEDIUM  for  classified  and  local  copy,  and 
already  used  by  national  advertisers.  .  .  .  Not  only  a 
unique  newspaper  but  uniquely  successful — because  it 
has  a  \real  place  in  the  life  of  New  York  people! 

512  Fifth  Avenue,  New  York 
Tribune  Building,  Chicago 
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IN  PREPARATION: 

An  illustrated  bookletVcov- 
0  r  i  n  g  the  first  eighteen 
months  of  the  DAILY 
NEWS,  the  story  of  this 
wonder  newspaper.  Write 
for  a  copy,  and  a  current 
issue  of  the  DAILY 
NEWS. 


iCTURE  NEWSflftPER 


Did  You  Ever  Hear  of  Holywell? 

It’s  a  paper  making,  textile  and  coal  mining  town 
in  W  ales.  It  only  has  a  population  of  4,000  but  it  has  a 
newspaper  with  a  circulation  of  8,000. 


This  is  only  one  of  50,000  questions  that 


EDITOR  &  PUBLISH 

INTERNATIONAL  YEAR  BOOK 


will  answer  daily  throughout  1921  for  national  adver¬ 
tisers,  advertising  agents  and  newspaper  makers.  Under 
the  heading  “Newspapers  of  England,  Ireland,  Scotland 
and  Whales”  1,114  publications  will  be  listed  with  popu¬ 
lations,  circulations  and  advertising  rates. 


Advertisements  wi'*  '  ve  for  one  year. 

it  bring^s^  me  answers  to  all  the  perplexing  proDiCTiis  or  the 
newspaper  and  advertising  world  within  the  covers  of  a 
single  heavily  bound  edition  of  Editor  &  Publisher.  Make 
its  pages  your  catalogue  for  1921. 


Wire  your  space  reservations  today— Forms  Close  January  16. 
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1116  WORLD  BUILDING  NEW  YORK  CITY 


Subscriptions  to  Include  This  Number  Must  Reach  Us  Before  January  1 9. 
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COL.  HOUSE 

is  on  the  editorial  staff  of  the 

Public  Ledger 


His  articles  are  syndicated  to  many  other  newspapers  in  the  United  States 


His  recent  visit  to  Europe 
was  as  an  observer  to  the 
Public  Ledger’s  Foreign 
News  Service,  of  which 
Carl  W.  Ackerman  is  chief. 

For  several  years  Col.  House 
has  been  in  almost  constant 
conference  with  the  leading 
statesmen  of  Europe.  He 
has  a  basis  for  inside  know¬ 
ledge  of  European  affairs 


such  as  is  possessed  by  no 
other  living  American. 

He  will  soon  visit  Europe - 
again  in  the  interest  of  the 
Public  Ledger. 

He  is  also  contributing 
weekly  articles  on  inter¬ 
national  subjects. 

Through  the  hedger  Syndicate 
newspapers  may  obtain  exclusive 
rights  to  the  Public  Ledger  Foreign 
Service  and  to  Col.  House^ s  articles, 
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City 

Population 

1,823,779 


Metropolitan  Population:  3,000,000 

Philadelphia 

has  always  been  a  wonderfully  substantial  city,  and  its  met¬ 
ropolitan  population  of  three  million  people  makes  it  the 
third  largest  market  in  the  U.  S. 

Nearly  half  of  the  390,000  homes  within  the  city  limits 
are  owned  by  their  occupants. 

Now,  more  than  any  other  time,  is  your  opportunity  to 
obtain  a  firm  footing  for  your  goods  in  Philadelphia. 

Dominate  Philadelphia 

You  can  at  one  cost  reach  the  greatest  number  of  pos¬ 
sible  consumers  in  the  Philadelphia  territory  by  concentrat¬ 
ing  your  advertising  in  the  newspaper  “nearly  everybody 
reads” — 

The  Bulletin 

Net  Paid  Average  Circulation  for  the  Year  1920,  488,687  Copies  a  Day 

No  prize,  premium,  voting  coupon  or  other  artificial  methods  of  stimulating  circulation 
have  ever  been  used  by  The  Bulletin. 


EDITORS  PUBLISHER 


Vol.  53 


Issued  every  Saturday — forms  closing  at  ten  P.  M.  on  the  Thursday  preceding  the  date 
of  publication — by  the  Editor  and  Publisher  Co.,  Suite  1117,  New  York  World  Build¬ 
ing,  63  Park  Row,  New  York  City.  Private  Branch  Telephone,  Beekman  4330.  Charter 
Member  Audit  Bureau  of  Circulations. 
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No.  32 


WHAT  PAPERS  HAVE  BEST  EDITORIAL  PAGES? 

In  Effort  to  Find  Twelve  for  His  Own  Reading,  Georgia  Newspaper  Man  Puts  Interesting  Question 
Up  to  Chief  Elditorial  Writers  on  Dailies  in  Every  Part  of  Country 


IN  this  short  story  I  am  going  to  tell 
■"■you  which  arc  the  best  edited  daily 
newspapers  in  the  United  States.  How 
do  1  know?  I  found  out  from  men  who 
do  know.  And  they  say  that  the  “best 
dozen  dailies,”  alphabetically  arranged, 
are  the.' folio  wing: 

Baltimore  Sun,  Boston  Transcript, 
Chicago  Tribune,  Christian  Science 
Monitor,  Indianapolis  News,  Kansas 
City  Star,  New  York  Post,  New  York 
Times,  New  York  World,  Philadelphia 
Ledger,  Portland  Oregonian,  Springfield 
Republican. 

That  is  to  say,  those  papers  are  “the 
best”  from  an  editorial  point  of  view. 
In  other-  words,  they  are  the  papers  that 
maintain  the  best  editorial  pages. 

By  Men  Who  Know 

Again  you  might  ask :  How  do  1 
know?  My  ’•epiy  is:  I  found  out  by 
inquiry  and  investigation.  I  secured  a 
consensus  of  opinion  from  men  who  are 
in  position  to  know.  And  I  am  going 
to  tell  you  the  whole  story  in  the  few 
following  words. 

To  aid  me  in  my  editorial  work  I 
wanted  to  subscribe  for  a  dozen  daily 
papers  whose  editorial  pages  were  con¬ 
sidered  the  best.  So  I  wrote  to  a  num¬ 
ber  of  “chief  editorial  writers”  on  well 
known  daily  newspapers  in  various  cities 
all  over  the  United  States,  and  kept  on 
writing  to  them  until  I  had  secured  a 
dozen  satisfactory  replies,  which,  by  the 
way,  took  a  great  deal  of  time  and  a 
good  deal  of  correspondence,  because  so 
many  editors  of  papers,  as  well  as  other 
people,  are  prone  to  procrastinate. 

In  the  preceding  paragraph  I  said 
“satisfactory”  replies,  unequivocal  re¬ 
plies,  by  which  I  mean,  direct  replies, 
unequivocal  replies,  complete  replies.  I 
had  to  continue  my  letters  of  inquiries 
because  so  many  editors  gave  partial 
replies,  or  specialized,  or  preferred  not 
answering,  or  spoke  of  only  three  or 
four  papers  as  being  “among  the  best,” 
or  gave  reasons  why  this  paper  was  the 
best  for  this  one  reason,  or  that  paper 
was  the  best  for  another  reason,  and  so 
on,  and  so  forth. 

Method  -of  Inquiry 

But,  let  me  show  you  a  copy  of  the 
letters  I  wrote,  each  letter  being  the 
same  as  the  others :  They  were  worded 
as  follows : 

Chief  Editorial  Writer, 

Paper  Addressed, 

City,  State. 

My  Dear  Sir. — A  personal  reply  by  you  to 
this  Irtter  of  inquiry  will  certainly  be  highly 
appreciated  by  me. 

I  want  to  know  which  newspapers  are  your 
favorites  from  a  purely  editorial  point  of 
view.  Not  which  papers  are  the  biggest,  or 
carry  the  most  advertising,  or  publish  the 
**3thres,  or  anything  of  that  sort,  but 
have  the  best  editorials. 

With  that  understanding,  will  you  kindly 
pve  me,  in  your  reply  to  this,  a  list  of  a 
doren  newspapers  that  you  think  carry  the 
best  editorial  pages  of  all  the  papers  in  the 
United  States? 

Frankly,  let  me  say,  I  am  making  similar 


By  GREENVILLE  TALBOTT 

Editorial  Note. — Mr.  Talbott  is  a  well  knovm  Southern  newspaper  man 
who  is  deeply  interested  in  political  and  economic  problems  from  the  edi¬ 
torial  viewpoint.  He  is  a  writer  on  the  editorial  staff  of  the  Augusta 
Chronicle  and  contributor  to  other  publicatiotts.  As  outlined  in  his  article 
he  has  taken  an  unusual  method  to  select  his  own  daily  reading  matter. 
He  has  raised  an  interesting  point  and  Editor  &  Publisher  ivould  be  glad 
to  hear  from  read^s  on  the  subject. 


inquiries  of  other  ‘‘chief  editorial  writers”  of 
the  more  prominent  papers  in  the  various 
States,  and,  after  their  replies  are  received, 
I  will  be  glad  to  send  you  a  summary  of  them. 

Thanking  you  very  much  for  your  ‘‘best 
twelve,”  and  with  best  wishes,  I  am. 

Yours,  very  truly, 

GREENVILLE  TALBOTT. 

The  papers  that  gave  me  full  and 
frank  replies,  thus  participating  in  this 
symposium,  so  to  speak,  and  whose  com¬ 
bined  judgment  rendered  the  conclusive 
opinion  were  these : 

Atlanta  Constitution,  Denver  Express, 
Detroit  News,  Indianapolis  Star,  Los 
.\ngeles  Herald,  Louisville  Herald,  Min¬ 


neapolis  Journal,  New  York  Post,  Oma¬ 
ha  Bee,  St.  Louis  Globe-Democrat,  San 
Antonio  Express,  Seattle  Times. 

A  very  representative  list  of  new- 
papers,  are  they  not?  Representative 
geographically,  politically,  editorially, 
and  in  every  other  respect.  Surely  a 
trial  by  such  a  jury  of  twelve  would 
render  a  just  verdict,  and  any  paper 
would  consider  such  as  “a  jury  of  his 
peers.” 

Of  the  above  twelve  papers  I  think  I 
may  be  permitted  to  make  these  personal 
allusions,  showing  who  gave  me  the  re¬ 


WHAT  MAKES  AN  EDITORIAL? 


CT.  LOUIS'. — Sincerity,  justice,  accu- 
racy,  humanity,  courage  and  brevity 
are  the  qualities  necessary  to  the  best 
and  most  influential  editorial  page,  ac¬ 
cording  to  George  S.  Johns,,  editor  of 
the  e-ditorial  page  of  the  St.  Louis  Post- 
Dispatch.  Mr.  Johns'  views  were  ex¬ 
pressed  in  an  address  before  the  Ameri¬ 
can  Association  of  Teachers  of  Journal¬ 
ism  at  Hotel  Statler  on  “The  Editorial 
Page.”  Mr.  Johns  spoke  as  follows : 

“I  am  tempted  to  say  that  the  prime 
quality  of  the  editorial  is  interest.  A 
dull,  stupid  screed  without  strength  of 
thought  or  charm  of  style,  or  the  pith 
of  force,  wit  or  humor,  is  as  futile  as  a 
putf  ball  in  battle.  A  newspaper  must 
have  character  and  its  character  is  de¬ 
termined  by  its  editorials.  A  newspaper 
without  character  is  a  cross  between  a 
demagogue  and  a  vagabond  whom  no¬ 
body  heeds.  Certain  qualities  are  neces¬ 
sary  to  the  best  and  most  influential  edi¬ 
torial  page.  I  will  name  them  in  the 
order  of  importance: 

“SINCERITY :  It  must  express 
honest  conviction  directed  to  a 
righteous  purpose.  The  editorial 
written  by  a  man  who  can  support 
any  cause  or  express  any  conviction 
may  be  an  admirable  exhibition  of 
ethical  versatility  and  intellectual 
agility,  but  it  will  never  mold 
opinion  or  prompt  to  action. 

“JUSTICE:  It  must  be  grounded 
upon  sound  principles  of  equity. 

“ACCURACY :  It  must  be  based 
upon  truthful  statements  of  facts. 
Quotations  should  be  correct. 

“HUMANITY :  It  should  be  the 


voice  of  the  mute  and  the  tribune 
of  the  weak. 

“COURAGE:  It  should  speak 
truth  without  fear  or  favor. 

“BREVITY:  The  shorter  the 
space  in  which  the  writer  can  in- 
,  telligently,  comprehensively  and 
forcefully  convey  his  idea  to  the 
reader,  the  better.  The  true  meas¬ 
ure  is  the  importance  of  the  subject 
and  the  necessity  of  setting  forth 
fully  the  statement  of  fact,  the  con¬ 
vincing  reason  and  the  driving  con¬ 
clusion.  A  stickful  of  dynamite  is 
more  effective  than  a  column  of 
fireworks.  ,  ‘ 

“The  typewriter  is  a  good  servant,  but 
a  bad  master.  Its  best  use  is  for  re¬ 
writing. 

“A  word  about  the  two  special  func¬ 
tions  of  the  editorial.  One  links  it  with 
the  news  of  events — it  is  comment  on 
the  news,  pointing  out  its  significance 
and  informing  and.;  directing  public 
opinion  with  regard  to  it.  Accuracy  in 
both  news  and  editorial  is  necessary  for 
the  formation  of  sounci  judgment. 

“The  other  function  is  the  direct 
arousing  of  the  public  mind  to  evils  and 
abuses  in  government  and  society,  and 
the  suggestion  of  remedies.  This  in¬ 
volves  exposure  of  social  and  govern¬ 
mental  corruptions  and  of  extravagance, 
dishonesty  or  inefficiency  in  public  serv¬ 
ants.  The  whole  field  of  society  is  its 
concern  to  the  end  that  justice  and  lib¬ 
erty  and  honesty  under  law  may  pre¬ 
vail. 

“Every  editorial  page  should  have  a 
strong  leader  on  the  topic  of  the  day  of 
greatest  importance  and  keenest  in¬ 
terest.” 


plies,  and  their  official  connection  with 
the  papers  they  represent.  They  are : 

R.  E.  White,  chief  editorial  writer, 
Atlanta  Constitution;  Charles  W.  Clog- 
ston,  managing  editor,  Denver  Express; 
Henry  J.  Richmond,  chief  editorial 
writer,  Detroit  News;  Ernest  Bross, 
chief  editorial  writer,  Indianapolis  Star; 
E.  W.  .R.  Lawrence,  paragrapher  and 
editorial  writer,  Los  Angeles  Herald; 
L.  A.  Jonas,  associate  editor,  Louisville 
Herald ;  Winthrop  Chamberlain,  chief 
editorial  writer  Minneapolis  Journal; 
Marian  Storm,  exchange  editor.  New 
York  Evening  Post;  T.  W.  McCullough, 
chief  editorial  writer,  Omaha  Bee;  Cas¬ 
per  S.  Yost,  managing  editor,  St.  Louis 
Globe-Democrat;  M.  M.  Harris,  editor, 
San  Antonio  Express;  Paul  H.  Lover¬ 
ing,  associate  editor,  Seattle  Times. 

,  Political  Proclivities 

So  you  will  admit  that  these  gentle¬ 
men  are  “men  who  know” — men  who  can 
speak  “as  those  having  authority,”  or, 
if  you  prefer,  men  upon  whose  judg¬ 
ment  you  can  rely.  And  these  are  the 
men  who  combined  in  reaching  the  con¬ 
clusion  that  of  all  the  daily  newspapers 
in  the  United  States  those  consistently 
publishing  the  best  editorials  are  the 
ones  I  have  already  mentioned. 

The  political  proclivities  of  the  “best 
twelve”  papers  are  neither  pronouncedly 
Republican  nor  Democratic,  but  are  gen- 
rally  known  as  Independent,  or  Inde¬ 
pendent-Republican  or  Independent- 
Democratic.  Of  these  “best  twelve”  the 
Independent  ones  are  the  Philadelphia 
Ledger,  the  Springfield  Republican,  the 
Christian  Science  Monitor,  the  Indian¬ 
apolis  News,  the  New  York  Post  and 
the  Kansas  City  Star.  The  Independent- 
Republicans  are  the  Boston  Transcript, 
the  Chicago  Tribune  and  the  Portland 
Oregonian.  The  Independent-Demo¬ 
cratic  ones  are  the  New  York  Times, 
the  New  York  World  and  the  Baltimore 
Sun.  This  political  division,  however, 
does  not  mean  to  indicate  especially 
their  present  political  status,  but  the 
political  policies  of  these  papers  as  they 
have  prevailed  for  a  period  of  past  years. 

Country  Covorod 

Geographically  speaking,  the  papers 
that  did  the  selecting  of  the  “best  twelve” 
papers  are  located  in  all  parts  of  the 
United  States,  viz :  The  Constitution,  At¬ 
lanta,  Georgia;  The  Express,  Denver, 
Colorado ;  The  News,  Detroit,  Michi¬ 
gan;  The-  Star,  Indianapolis,  Indiana; 
The  Herald,  Los  Angeles,  California; 
The  Herald,  Louisville,  Kentucky;  The 
Journal,  Minneapolis,  Minnesota;  The 
Post,  New  York:  The  Bee,  Omaha,  Ne¬ 
braska;  The  Globe-Democrat,  St.  Louis, 
Missouri;  The  Express,  San  Antonio, 
Texas;  The  Times,  Seattle,  Washing¬ 
ton. 

And,  also,  geographically  speaking, 
the  ones  they  selected  as  the  "best  dozen 
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dailies”  are  located  in  cities  in  various 
parts  of  the  United  States.  Illinois  has 
the  Chicago  Tribune;  Pennsylvania,  the 
Philadelphia  Ledger;  Maryland,  the  Bal¬ 
timore  Sun;  Indiana,  the  Indianapolis 
News ;  Oregon,  the  Portland  Oregonian ; 
Missouri,  the  Kansas  City  Star;  while 
Massachusetts  has  three,  the  Boston 
Transcript,  the  Springfield  Republican 
and  the  Christian  Science  Monitor.  New 
York  City  has  three — the  Post,  the 
Times  and  the  World. 

The  individual  preferences  of  each  of 
the  twelve  papers  that  participated  in 
the  selection  (election)  of  the  “best 
dozen  dailies”  are  as  follows: 

Atlanta  Constitution:  Springfield 
Republican,  New  York  Times,  Portland 
Oregonian,  Indianapolis  News,  Chicago 
Tribune,  Cleveland  Plain  Dealer,  Phila¬ 
delphia  Ledger,  Seattle  Post-Intelli¬ 
gencer,  Christian  Science  Monitor, 
New'  York  World,  Philadelphia  Record. 
Philadelphia  North  American. 

Denver  Express:  New  York  Sun, 
Philadelphia  North  American,  Chicago 
Tribune,  Indianapolis  News,  Providence 
Journal,  Atlanta  Constitution,  Qeveland 
Press,  Toledo  News-Bee,  Cincinnati 
Post,  Omaha  Bee,  Boston  Transcript, 
Springfield  Republican. 

Detroit  News:  New  York  Post, 
diristian  Science  Monitor,  New  York 
World,  New  York  Times,  Boston  Tran¬ 
script,  Kansas  City  Star,  (Chicago 
Tribune,  Philadelphia  Ledger,  Spring- 
field  Republican,  Portland  Oregonian, 
Baltimore  Sun,  New  York  Tribune. 

Indiaiiaapolis  Star:  New  York  Post, 
Chicago  Tribune,  Springfield  Republican, 
Portland  Oregonian,  Boston  Transcript, 
Philadelphia  Ledger,  (3ucago  Post,  New 
York  Times,  Minneapolis  Joumgl,  At¬ 
lanta  Constitution,  New  Orleans  Times- 
Picayune,  Richmond  Times-Di^tch. 

Los  Angeles  Herald:  New  York 
American,  New  York  Journal,  Boston 
American,  Chicago  American,  Chicago 
Herald  and  Examiner,  San  Francisco 
Examiner,  San  Francisco  Call,  Atlanta 
(Georgian,  Washington  Times,  Wiscoasm 
News,  Los  Angeles  Examiner,  Los  An¬ 
geles  Herald. 

Louuville  Herald:  Philadelphia 
Ledger,  New  Yoric  World,  New  York 
Post,  New  York  Tribune,  Baltimore  Sun, 
Kansas  City  Star,  Boston  Transcript,. 
New  York  Times,  Christian  Science 
Monitor,  Denver  Times,  Indianapolis 
Star. 

Minneapolis  Journal:  New  York 
Sun,  New  York  Times,  New  York 
Tribune,  New  York  World,  New  York 
Post,  (^icago  Tribune,  Boston  Tran¬ 
script,  Philadelphia  Ledger,  Kansas  City 
Star,  Lincoln  Journal,  Duluth  Herald, 
Minneapolis  JonmaL 

New  York  Post:  Springfield  Repub¬ 
lican,  Indianapolis  News,  New  York 
Glob^  Columbia  State,  Hartford  Cour- 
ant,  San  Antonio  Light,  Oregon  Journal. 
Detroit  News,  diristian  Science  Moni¬ 
tor,  Boston  Transcript,  Baltimore  Sun, 
Salt  Lake  Tribune. 

Omaha  Bee:  New  York  Times, 
New  York  World,  Boston  Transcript, 
Philadelphia  Ledger,  Chicago  Tribune, 
Kansas  City  Star,  Minneapolis  Tribune, 
Seattle  Post-Intelligencer,  San  Fran¬ 
cisco  Chronicle,  Baltimore  American, 
Indianapolis  News,  Christian  Science 
Monitor. 

8t.  Louis  Globe-Democrat:  Phila- 
delfdiia  Ledger,  New  York  Times,  New 
York  Post,  Boston  Transcript,  Spring- 
field  Republican,  Chicago  Tribune,  In¬ 
dianapolis  News,  Los  Angeles  Times, 
Portlud  Oregonian,  Des  Moines  Regis¬ 
ter,  Christian  Science  Monitor,  Balti¬ 
more  Sun. 

San  Anttmio  Expresa:  San  Antonio 
Newa,  San  Antonio  Express,  New  York 
Times,  Springfield  Republican,  Boston 


Transcript,  Indianapolis  News,  (Chicago 
Tribune,  Kansas  City  Star,  San  Fran¬ 
cisco  Chronicle,  Portland  Oregonian, 
Louisville  Courier-Journal,  Baltimore 
Sun. 

Seattle  Times:  New  York  World, 
New  York  Times,  Baltimore  Sun,  Sa¬ 
vannah  Press,  .Atlanta  Constitution,  Chi¬ 
cago  Tribune,  New  Orleans  Times-Dis- 
patch,  Los  .\ngeles  Times,  Portland 
Oregonian,  Seattle  Times,  Christian 
Science  Monitor,  Denver  Express. 

So,  if  you  will  take  the  foregoing  ex¬ 
pressions  of  preferences,  and  tabulate 
them,  you  will  find  that  “the  best 
twelve,”  alphabetically  arranged,  are 
these : 

Baltimore  Sun,  Boston  Transcript, 
Chicago  Tribune,  Christian  Science 
Monitor.  Indianapolis  News,  Kansas 
City  Star,  New  York  Post,  New  York 
Times.  New  York  World,  Philadelphia 
Ledger,  Portland  Oregonian,  Spring- 
field  Republican. 

All  Leaders  Tied 

.\nd  by  the  same  process  of  tabulation, 
you  will  find  that,  editorially  speaking, 
the  “best  dozen  dailies”  in  the  United 
States,  in  the  order  of  editorial  excel¬ 
lence,  as  expressed  “by  men  who  know,” 
are  as  shown  in  the  following  para¬ 
graph. 

They  are  all  “tied.”  That  is  to  say 
that  three  papers  are  “tied”  for  first 
place.  They  are  the  Boston  Transcript, 
the  Chicago  Tribune  and  the  New  York 
Times.  The  next  “tie”  is  between  the 
Christian  Science  Monitor,  the  Phila¬ 
delphia  Ledger  and  the  Springfield  Re¬ 
publican.  Then  there  are  four  bunched 
together,  that  is,  each  receiving  the  same 
number  of  preferential  votes,  and  they 


JAMES  G.  SCRIPPS  DEAD 


MIRIMAR,  CAL.  Jan.  7.— 
James  G.  Scripps,  for  12  years 
managing  director  of  all  the 
Scripps  newspapers  and  the 
Newspaper  Enterprise  Associa¬ 
tion,  died  at  his  home  here  at 
1.30  lu  m.  today.  He  was  taken 
ill  with  influenza  about  two 
months  ago.  He  was  a  son  of 
Edward  W.  Scripps,  founder  and 
still  head  of  the  Scripps  news¬ 
paper  league  and  the  N.  E.  A., 
and  a  brother  of  Robert  P. 
Scripps.  The  deceased  was  bom 
in  Westchester,  Ohio,  near  Cin¬ 
cinnati,  34  years  ago. 


are  the  Indianapolis  News,  the  Portland 
Oregonian,  the  Baltimore  Sun  and  the 
New  York  World;  while  the  remaining 
two  of  the  “best  twelve,”  each  receiving 
the  same  number  of  vots,  are  those  su¬ 
perb  publications,  the  New  York  Eve¬ 
ning  Post  and  the  Kansas  City  Star. 

It  should,  by  all  means  be  added,  that 
there  are  most  excellent  papers  that  al¬ 
most  secured  seats  among  the  chosen 
few,  among  which  will  be  noted  such 
prominent  and  progressive  papers  as : 
the  Atlanta  Constitution,  the  Denver  Ex¬ 
press,  the  Detroit  News,  the  Indianapo¬ 
lis  Star,  the  Los  Angeles  Herald,  the 
Los  Angeles  Times,  the  Louisville  Her¬ 
ald,  the  Minneapolis  Journal,  the  New 
York  Sun  and  Herald,  the  New  York 
Tribune,  the  New  Orleans  Times-Pica- 
yune,  the  Omaha  Bee,  the  Phila¬ 
delphia  North  American,  the  St.  Louis 
Globe-Democrat,  the  San  Antonio 
Express,  The  San  Francisco  Chronicle, 


NEW  YORK  DAILIES  LOST  4.5  PER  CENT  IN 
DECEMBER  ADVERTISING 


TVET  loss  of  628,281  lines,  or  4.5  per  cent,  was  incurred  by  New  York  and  Brook- 
•^’lyii  newspapers  during  December,  19^,  as  compared  with  December,  1919. 
The  respective  totals  were  13,287,144  lines  and  13,915,425  lines,  (kins  were  made 
by  the  Brooklyn  Eagle,  Evening  Journal,  Evening  Mail,  Evening  Post,  Evening 
World,  Brooklyn  Standard  Union  and  New  York  Tribune.  Number  of  pages 
dropped  from  11,954  to  11,528  for  the  17  papers  listed,  a  saving  of  3.5  per  cent. 
The  totals  for  the  month  in  1920  and  1919  and  for  the  same  month  back  to  1914,  are 
given  below. 


. - Pages - V 


1920 

1919 

.American  . 

1920 

1919 

Gain 

T  nsi 

830 

894 

...... 

837,856 

972,416 

134,560 

938 

966 

Brooklyn  Elagle . 

1,018,576 

969,024 

49,552 

386 

308,904 

283,288 

364 

368 

•Commercial . 

310,640 

27,352 

710 

670 

•Evening  Journal . 

1,043,290 

956,528 

86.762 

474 

464 

•Evening  Hail . 

586,434 

559,788 

26,646 

642 

588 

•Evening  Post . 

659,726 

460,554 

199,172 

606 

624 

•Evening  Sun . 

817,382 

890.070 

72,688 

630 

719 

Evening  Telegram . . . . 

500,922 

791.602 

290.680 

682 

634 

•Evening  World . 

981,688 

879,558 

102,130 

526 

530 

822 

•Globe  . 

728,834 

775,034 

703,748 

46,200 

tHerald  . 

910 

Herald  . 

1,047,030 

210,408 

734,444 

564 

•News  (Tabloid) . 

664 

578 

Standard  Union . 

687,852 

46.592 

818 

702,386 

1.887,110 

893,114 

1,476,001 

1,250 

888 

1.284 

1,777,524 

906,200 

1,153,542 

109,586 

920 

13,086 

950 

1,084 

World  . 

322,459 

11,528  11,954  Totals . 

*No  Sunday  edition. 

13,287,144 

13,915,425 

628,281 

Brooklyn  Times  figures  not  included  in  totals.  Although  published  both  years,  1919 
figures  ^were  not  recorded. 


DECEMBER  ADVERTISING  lf2»-UU 


1920 

1919 

1918 

1917 

1916 

1915 

1914 

American  . 

837.856 

972,416 

750,514 

862,133 

792,464 

770,185 

677,185 

Brooklsm  Eagle... 

1,018,576 

969,024 

743,529 

706,412 

775,737 

727,521 

673,641 

Brooklyn  Timet. . 

308,904 

* . 

X . 

t . 

» . 

X . 

X . 

Commercial  . 

283,288 

310,640 

117,576 

150,190 

143,525 

X . 

X . 

Evening  Journal.. 

1,043.290 

956,528 

785,960 

713,164 

747,097 

728.052 

696,039 

Evening  Mail.... 

586,434 

559,788 

334,635 

461,524 

450,856 

471,763 

412.481 

Evening  Post.... 

659726 

460,554 

369,602 

372,181 

415,516 

421,403 

310,887 

Evening  Sun . 

817,382 

890,070 

566,192 

456,333 

569,069 

507,380 

427,411 

Evening  Telegram 

500,922 

791.602 

687,392 

647,197 

630,774 

547,501 

591,749 

Evening  World .  •  • 

981,688 

879,558 

509,347 

520,092 

506.345 

504,448 

525,148 

(Bobe  . 

728,834 

775,034 

535,203 

482,635 

513,851 

665,812 

431,344 

tHerald  . 

703,748 

571,862 

549,697 

671,599 

554.661 

605,427 

HpralH  . 

l»047s030 

Standard  Union.. 

734,444 

687,852 

489,623 

475,392 

482,337 

478,743 

460,993 

702,386 

344,900 

332,646 

391,025 

317,807 

275,902 

Times  . 

1,777,524 

1,887,110 

1,285,516 

1,127,009 

1,090,965 

903,116 

758,588 

Tribune  . 

906,200 

893,114 

434.446 

396.258 

467,487 

366,076 

220,236 

World  . 

1,153,542 

1,476,001 

1,186,265 

1,041,648 

1,065,191 

863,107 

746.587 

Totals . 

13,596,048 

13,915,425 

9,712.562 

9,294,511 

9,713,838 

8,827,575 

7,811,618 

tSun  and  Herald  combined  into  Snn-Berald  February  1,  1920;  name  changed  to  Herald 
October  1,  1920. 


IFigures  not  recorded. 


the  Seattle  Post-Intelligencer,  the  Seat* 
tie  Times,  and — your  paper — or — the  pa. 
per  of  your  own  personal  preference — or 
— the  paper  that  you  yourself  select  at 
being  better  than  those  already  selected 
by  “chief  editorial  writers”  as  beinf 
“the  best  twelve.” 

Pickers  of  Winners 
Now,  who  were  the  best  prophetj? 
Whose  judgment  was  best?  Who  se 
lected  the  most  of  the  chosen  few?  Well, 
they  were  the  following  gentlemen: 

Henry  J.  Richmond  selected  11,  Casper 
S.  Yost  10,  L.  A.  Jonas  8,  R.  E.  Whitt 
8,  T.  W.  McCullough  8,  M.  M.  Harrij 
8,  Winthrop  Chamberlain  7,  Ernest 
Bross  7,  Paul  H.  Lovering  6,  Marian 
Storm  5,  Charles  W.  Gogston  4,  and 
E.  W.  R.  Lawrence — well,  Mr.  Law¬ 
rence  was  “loyal,”  to  say  the  least 
.\nd,  finally,  as  the  preachers  say,  if 
this  summary,  symposium,  comment, 
criticism,  praise,  preference,  do  not  agree 
with  your  good  judgment,  just  ask  your¬ 
self  this  question :  “Of  all  the  news¬ 
papers  in  the  United  States  which  ones 
maintain  the  best  editorials?"  Then 
think  it  over,  and  see  if  your  own  selec¬ 
tions  do  not  contain  many  or  most  of 
the  papers  herewith  selected  as  “the  best 
twelve.” 
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RATES  CAN’T  BE  CUT, 
SAY  CAROUNANS 


Meeting  at  Chariotte  Finds  No  Reduc¬ 
tion  in  Newspaper  Costs,  Though 
Paper  and  Labor  Conditions 
Are  Improving 
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(.By  Telegraph  to  Editor  Purlisher) 

Charlotte,  N.  C.,  Jan.  6. — .A  two-dajr 
business  session  of  the  North  Carolina 
Press  .Association  was  concluded  here 
this  afternoon  with  the  adoption  of  im¬ 
portant  changes  in  the  by-laws,  makini 
newspapers  as  well  as  individuals  eligible 
to  membership.  This  was  done  to  give 
the  association  greater  working  funds 
for  publishing  frequent  bulletins  and 
other  work. 

News  print  and  labor  conditions  fea¬ 
tured  the  discussions  and  members  im¬ 
ported  that  newsprint  was  easy  to 
obtain  at  fair  prices  and  that  there  was 
now  developing  a  surplus  of  printers 
the  larger  cities  of  the  State.  -  .  _ 

One  of  the  features  of  the  meeting 
was  the  presentation  Wednesday  night  , 
of  a  silver  service  set  to  John  B.  Shei-<  n,  . 
rill  of  the  Concord  Tribune  in  recogni-|. 
tion  of  his  32  years’  service  as  secretarj=  - 
of  the  association.  The  presentation 
speech  was  made  by  R.  R.  (Tlark  of  tht^, 
Statesville  Landmark.  The  occasion 
was  also  the  34th  anniversary  of  tht! 
wedding  of  Mr.  and  Mrs.  Sherrill  and 
both  received  the  hearty  congratulations  : 
of  the  editors. 

The  meeting  was  attended  by  about 
seventy  Carolina  publishers  and  the  dis¬ 
cussions  of  shop  showed  that  members 
are  taking  lively  interest  in  bettering! 
newspaper  conditions. 

Members  went  on  record  as  being 
opposed  to  any  reduction  in  either  adve^' 
tising  or  circulation  rates,  because,  m  < 
newspaper  publishing  costs  have  not.  Du 
been  reduced  and  a  falling  off  of  some ;  vf 
lines  of  business  is  reducing  newspaper' 
revenue.  J.  F.  Hurley  of  the  Salisburyj  wu 
Post  presided.  The  summer  meeting  foi 
election  of  oflBcers  will  probably  be  held 
at  Beaufort  or  Wilmington. 


Halifax  Newspaper  Reduces  Price 

Halifax,  N.  S. — The  (Thronicle  <* 
January  1  reduced  its  subscription  prior 
to  $6  a  year  “in  the  belief  that  the  pifr 
nacle  of  high  costs  of  production  hsi 
been  reached  and  that  hereafter  theitj 
must  come  a  decrease.” 


ing  Press  Company  of  Chicago,  and  Wal-  ened  with  further  and  irreparable  loss 

ter  Scott  &  Co.  of  Plainfield,  N.  J.,  had  and  damage  in  the  future,  is  proved  by 

been  unionized  two  years  before  and  be-  clear  and  undisputed  evidence.  Hence 

cause  of  this  fact  the  Machinists’  Asso-  the  right  to  an  injunction  is  clear  if  the 

ciation  made  every  effort  to  swing  the  threatened  loss  is  due  to  a  violation  of 

Duplex  into  line,  but  without  success.  the  Sherman  Act  as  amended  by  the 
Finally,  in  1914,  when  the  situation  be-  Clayton  Act.” 
came  unbearable,  the  Duplex  Printing  f**  discussing  the  provisions  of  Section 
Press  Company,  through  an  action  6  of  the  Clayton  Act,  the  court  holds  that 
brought  in  the  United  States  District  principal  importance  lies  in  what  it 
5’  union  to  have  its  factory  of  Southern  New  York  against  the  does  not  authorize  and  for  the  limit  it 

-  conducted  as  a  closed  shop,  but  without  international  Association  of  Machinists,  to  the  immunity  conferred, 
and  success,  as  I.  L.  Stone,  president  of  the  asked  for  an  injunction  against  Emil  J.  “The  section  assumes  the  normal  acts 

1  Deering  and  William  Bramley,  business  of  a  labor  organization  to  be  legitimate, 

to  maintain  an  open  shop.  agents  of  District  IS  of  the  International  and  declares  that  nothing  in  the  anti- 

It  was  in  1910,  while  a  Duplex  press  Association,  restraining  them  from  inter-  tfnst  laws  shall  be  construed  to  forbid 

as  being  installed  in  the  office  of  the  fering  with  the  company’s  conduct  of  its  the  existence  and  operation  of  such  or- 
New  York  World,  that  Mr.  Stone  was  business.  The  District  Court  dismissed  Kanizations  or  to  forbid  their  members 

i  a  notified  by  an  officer  of  the  union  that  jbe  complaint  and  the  Circuit  Court  of  lawfully  carrying  out  their  legiti- 

‘normal  and  the  union  would  not  allow  the  erection  Appeals  upheld  that  decision.  The  Du-  ™ate  objects,  and  that  such  an  organiza- 
in  an  of  the  press  to  proceed  because  the  ma-  Company  thereupon  appealed  to  the  *‘0”  shall  not  be  held  in  itself — merely 

in  re-  chine  had  not  been  constructed  in  a  I’nited  States  Supreme  Court  because  of  its  existence  and  operation — 

:iayton  union  shop.  For  some  reason  this  threat  substance,  the  Supreme  Court  held  to  be  an  illegal  combination  or  conspir- 

-Trust  was  not  carried  out  and  the  work  was  fyte.national  As- 

concluded  without  interference.  •  a.  -i  i.  al 

Asso-  In  April.  1913,  the  union  threatened  to  m  calling  a  strike  because  the  Nothing  to  Justify  Dof.»d«U 

:iation  had  refused  to  set  up  the  presses  tie  up  the  National  Exposition  at  the  But  there  is  nothing  in  the  s^ion  to 

jf  the  Duplex  Company  in  different  parts  Grand  Central  Palace  if  the  Duplex  the  setting  up  of  Duplex  presses  through-  «empt  such  an  organization  or  its  mem- 

Df  the  country  on  the  ground  that  they  Company  was  allowed  to  display  its  ma-  ^  conspiracy  in  bers  from  accountability  where  it  or  they 

ivere  the  product  of  a  non-union  shop.  chmery.  Fina  ly  its  opposition  was  with-  restraint  of  trade  in  violation  of  the  ***  legitimate 

Th.  Dwibury  C«e  upon  the  understanding  that  the  law.  c®*"- 

me  umnourj  Duplex  plant  was  to  be  unionized.  bination  or  conspiracy  in  restraint  of 

The  Duplex  Company  in  the  lower  After  the  strike  was  inaugurated  in  DiMenting  Opinion  trade.  And  by  no  fair  or  permissible 

courts  had  contended  that  the  actions  of  the  summer  of  1913,  the  union  became  t  t,  j-  •  •  r  t  •  construction  can  it  be  taken  as  author- 

the  union  were  similar  to  those  in  the  more  active  in  its  hostility  to  the  com-  ^  “  *be  dissenting  opimon  of  Justices  jyy  activity  otherwise  unlawful  or 

Danbury  Hatters’  case,  in  which  the  pany.  Under  the  contract  made  for  the  *lo*™es,  Brandeis  and  Clark,  delivered  enabling  a  normally  lawful  organization 

court  had  held  that  a  big  walkout  on  sale  of  presses,  the  cartage  at  destina-  by  Brandeis,^  the  contention  is  become  a  cloak  for  an  illegal  com- 

the  part  of  the  hatters  had  been  in  re-  tion  and  all  necessary  help  for  moving  *bat  the  court  s  decision  renders  bination  or  conspiracy  in  restraint  of 

itraint  of  commerce.  The  machinists  and  setting  up  the  machinery  is  fur-  an  effort  of  more  th^  20  years  trade  as  defined  by  the  anti-trust  laws.” 

:laimed  that  this  view  had  been  set  nished  by  the  purchaser,  while  the  com-  1  empmyers  and  employes  on  an  Further  on  the  court  declares: 
iside  by  the  Clayton  amendment  to  the  pany  agrees  to  furnish  a  competent  man  ®Qual  basis  before  the  bar.  J't*'  “There  is  nothing  here  to  justify  de- 

Sherman  Law,  which  exempted  labor  to  supervise  the  erection  and  instruct  a  held  that  the  action  of  the  Inter-  fgndants  or  the  organizations  they  rep- 

iinions  and  farmers’  organizations  from  pressman.  In  October,  following  the  n^tn^l  Association  was  not  a  second-  resent  in  using  either  threats  or  persua- 
such  prosecution.  strike,  Vice-President  Keppler  of  the  instance  of  a  strike  bring  about  strikes  or  a  cessation 

The  present  decision  overrules  the  machinists’  union  sent  a  letter  to  mem-  those  who  have  a  common  interest  to  work  on  the  part  of  employes  of  com- 

Fnited  States  District  Court  for  the  bers  urging  them  not  to  have  Duplex  Protect  themselves  by  preventing  the  use  piajnant’s  customers  or  prospective  cus- 

Southern  District  of  New  York  and  the  presses  installed  by  “unfair”  men  and  products  which  part  of  them  have  tomers,  or  of  the  trucking  company  em- 

L’nited  States  Court  of  .Appeals,  which  that  they  make  no  more  contracts  for  prevent  the  manufacture  of  by  pjoy^j  by  the  customers,  with  the  object 

leld  that  the  Clayton  Act  rendered  labor  machines  “until  organized  labor  is  fairly  “  strike.  ....  of  compelling  such  customers  to  wWi- 

from  prosecution  for  dealt  with.”  j"  Ibe  majority  decision,  the  court  jraar  or  refain  from  commercial  rela- 

Subjectod  to  Annoyances  1  •  .>  u  •  t  tion*  with  complainant,  and  of  thereby 

t  u  f  ®  business  of  mM-  conatyaining  complainant  to  yield*  the 

. . .  .  ..  .  As  a  result,  the  Duplex  Company  was  utacturmg  printing  presses  and  disposing  matter  in  dispute  To  instigate  a  sym- 

•uplex  Company,  and  who  represented  subjected  to  many  annoyances  in  the  con-  of  them  in  commerce  is  a  property  right,  pathetic  strike  in  aid  of  a  secondary 

.  "  *  '  ;  "7  r:.’-  ‘^at  had  ^tmed  to  protection  apinst  unlawful  boycott  cannot  be  deemed  ‘peaceful  and 

been  sold  and  delivered  could  not  be  injury  or  interference;  that  unrestrained  , awful’  persuasion.  In  essence  it  is  a 
„  channels  of  interstate  com-  threat  to  inflict  damage  upon  the  imme- 

Builders  of  paper-cutting  ma-  merce  is  necesspy  for  the  successful  jiate  employer,  between  whom  and  hh 

re  requested  by  the  machin-  conduct  of  the  business;  that  a  wide-  emnloves  nn  Hicn,,!,.  -vUt,  Jn 


me  Tribunal  Holds  International  Association  of  Ma¬ 
chinists  Conspired  in  Restraint  of  Trade,  Despite 
Exemption  Under  Clayton  Law 


TVrO  decision  of  the  Supreme  Court  of  machinists 
-^^the  United  States  in  recent  years  is  t.  :  7  : 

more  important  to  the  newspaper  cr.d  -  .  .  .  ,  .  .. 

printing  industries  than  the  one  handed  company,  was  firm  in  his  determination 
down  on  Monday  in  the  case  of  the  Du-  1 
plex  Printing  Press  Company  of  Battle 
Creek,  Mich.,  against  the  International  w 
Association  of  Machinists,  in  which  it 
«tablished  the  principle  that  when 

labor  union  departs  from  its  “i - 

legitimate  objects  and  engages 
actual  combination  or  conspiracy 
straint  of  trade,”  it  violates  the  C 
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OTiploying  the  secondary  boycott. 

In  commenting  upon  the  decisions, 

Valter  Gordon  Merritt,  counsel  for  the 

-  -  - 

Se  manufacturing  hatters  in  the  famous  duct  oi  business, 
anbury  case,  said:  I  --  ----  -  - 

“It  is  the  greatest  defense  of  human  erected  and  a  number  of  contracts  were 

liberty  that  has  come  down  from  the  cancelled.  Builders  of  paper-cutting  ma- 

Vnhed  States  Supreme  Court  for  many  chinery  were  requested  by  the  machin- 

years.  Had  a  contrary  decision  been  ists’  union,  whenever  possible,  to  prevent  . 

rendered  it  would  have  meant  the  abso-  the  installation  of  “this  unfair  machinery”  fendants  and  the  association  represented 
lute  destruction  of  freedom  of  workmen  and  trucking  organizations  were  urged  by  them  are  parties,  to  hinder  and  ob- 
to  pursue  their  livelihood  without  secur-  not  to  handle  Duplex  presses.  struct  complainant’s  interstate  trade  and 

bg  the  license  of  a  union  card.  President  Stone,  in  spite  of  all  the  commerce  by  the  means  that  have  been 

jt.  “It  would  have  made  it  possible  for  attempts  of  the  union  to  force  a  closed  indicated,  and  that  as  a  result  of  it  com- 
ayiion  men  acting  in  combination  not  only  shop  upon  him,  remained  firm  in  his  op-  plainant  has  sustained  substantial  dam- 

^  refuse  to  work  with  non-union  men,  position.  R.  Hoe  &  Co.,  the  Goss  Print-  age  to  its  interstate  trade,  and  is  threat-  on  Tmdv.  KonU  on  Diptem. 

acy,  with  Finley  on  i*i-*TTrtiting 

John  McHugh,  vice-president  of  the 
Mechanics  &  Metals  Bank  of  New  York, 
Dr.  John  B.  Finley,  of  the  New  York 
Times  executive  staff,  and  .\lexander 
Konta  are  on  the  program  as  speakers 
at  the  Sphinx  Club  dinner  on  January 
11  at  the  Waldorf-Astoria,  New  York. 
Mr.  McHugh’s  subject  will  be  "Amer¬ 
ica’s  Foreign  Trade  Opportunity,”  while 
Dr.  Finley  will  signalize  his  return  to 
journalism  by  an  address  on  "Adver¬ 
tising  First  of  All  Must  Be  Honest.” 
Mr.  Konta  has  promised  to  tell  the  did) 
about  his  recent  trip  to  London,  Paris, 
Vienna  and  Budapest,  with  actual  facts 
as  he  found  them  in  the  international, 
political,  military  and  commercial  circles 
abroad. 
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FOREIGN  AFFAIRS  SPHINX  TOPIC 


Pn^dant  I.  L.  Stem  is  the  victor 
in  on*  of  hardoet-fauaht  labor  bat- 
ffas  in  tba  hlstary  of  the  primtlBa 
tradaa  by  Aa  dacUton  of  tba  Su- 
prma  Court  of  tho  Unitad  States 
in  the  case  of  Ae  Duplex  Printina 
Prais  Compoaqr  aaabiat  the  lator- 
national  Association  of  Machinists. 


Ins  from  the  General  Board  of  the 
lociation,  which  had  ordered  a  strike, 
the  strikers  numbered  only  eleven  out 
250  men  employed  in  the  factory,  their 
thdrawal  had  little  effect  upon  the 
eduction  work  of  the  company.  Up 
I  this  time  there  had  been  no  strikes 
r  evidences  of  discontent  among  the 
brkmen. 

As  far  back  as  1910  pressure  had  been 
fought  to  bear  upon  the  company  by  the 


N.  E.  A.  Offien  to  Mero 

The  New  York  office  of  the  News¬ 
paper  Enterprise  Association  will  move 
from  the  Times  Building  to  the  World 
Building,  next  to  the  United  Press  and 
the  United  News  headquarters,  about  tilt 
first  of  February. 
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Editor  &  Publisher  for  January  8,  1921 


NORTHCUFFE  THREATENS  A  SHUTDOWN 
DUE  TO  JOURNALISTS*  DEMANDS 

Newspaper  Proprietors*  Refusal  to  Discuss  Union  Proposals 
Followed  by  Daily  Mail  Promise  of  Sus* 
pension  by  Four  Papers 

I  •  Bjr  Herbert  C.  Ridout 

L<ndon  Editor,  F.ditok  &  Publisher 


T  ORD  NORTHCUFFE,  as  proprietor 
-^-'of  three  great  British  newspapers,  has 
always  intimated  a  sympathy  with  trades 
imions  of  journalists,  as  well  as  of 
other  departments  of  industry,  has  just 
created  a  stir  by  his  drastic  action  upon 
a  new  demand  for  higher  salaries  and 
other  improved  conditions  made  by  the 
National  Union  of  Journalists  for  its 
London  members.  The  program  was 
Submitted  to  the  Newspaper  Proprietors' 
Association  on  October  23.  After  con¬ 
sideration  and  a  meeting  between  repre¬ 
sentatives  of  the  Union  and  the  pro¬ 
prietors,  the  latter  communicated  their 
decision  that  the  association  was  “unable 
to  accept  the  proposals  as  set  forth,”  but 
was  prepared  to  consider  fresh  proposals 
as  to  minimum  rates  and  conditions  of 
employment. 

Moment  Inopportune 

That  association  includes  Viscount 
Burnham  and  Lord  Riddell  on  its  direc¬ 
torate,  so  that  its  refusal  was  authorita¬ 
tive  so  far  as  importance  of  interests  was 
concerned".  Then  Lord  Northcliffe  took 
a  hand  in  the  matter  and  in  a  strong 
leading  article  in  the  Daily  Mail  pointed 
out  that  the  Union  had  chosen  for  its 
action  the  moment  when  production  ex¬ 
penses  were  already  at  an  inordinate 
height.  The  article  went  on: 

“The  reply  of  the  Daily  Mail  to  these 
demands,  if  pressed,  will  be  a  reluctant 
hut  complete  'slnit  down"  of  tlie  four 
newspapers  of  Carmelite  House.  Wheth¬ 
er  our  example  be  followed  by  other 
newspapers  or  not,  we  shall  shut  down 
for  exactly  the  period  that  may  be  neces¬ 
sary.  This  is  the  effective  method  by 
which  the  directors  of  newspapers  can 
obtain  justice.  The  Daily  Mail  was  the 
introducer  of  the  five-day  week  for  jour¬ 
nalists.  It  is  not  in  the  unhappy  finan¬ 
cial  condition  of  many  of  its  contem¬ 
poraries. 

“We  are  therefore  in  a  position  to 
speak  quite  plainly.  Face  to  face  with 
a  somewhat  similar  condition  in  Paris 
some  time  ago,  the  Continental  Edition 
was  reluctantly  obliged  to  join  for  a 
time  certain  members  of  the  French 
press  in  a  complete  stoppage  of  activities. 
Since  then  there  has  been  no  trouble. 

Donald  Attacks  Union 

“It  would  be  a  matter  of  very  great 
regret  to  the  Daily  Mail — all  the  more 
because  its  production  involves  the  labor 
of  some  3,000  persons  daily — if  a  misun¬ 
derstanding  of  the  financial  facts  of  the 
publishing  situation  by  a  minority  of  the 
working  journalists  should  cause  even  a 
temporary  trouble.” 

This  was  followed  by  a  letter  from 
Robert  Donald,  proprietor  of  the  York¬ 
shire  Observer,  etc.,  who  declared  that 
in  his  view,  the  policy  of  the  union  was 
detrimental  to  the  best  interests  of  jour¬ 
nalism.  He  suggested  that  by  being  con¬ 
cerned  with  salary  and  shorter  hours,  it 
ignored  fitness,  and  so  would  stereotype 
mediocrity,  and  reduce  journalism  to  the 
level  of  unskilled  work,  as  under  the 
union’s  policy,  the  inefficient  are  paid  the 
same  as  the  efficient. 

John  Oakley,  editor  of  the  Sheffield 
Telegraph,  also  declared  that  he  is  one 
of  the  persons  who, 'if  the  new  methods 
of  the  N.  U.  J.  had  controlled  the  pro¬ 
fession  in  the  nineties,  could  never  have 
become  a  journalist.  He  would  have 
been  barred  out. 


This  was  attended  by  heated  rejoin¬ 
ders  from  the  union  secretary  and  a 
further  article  in  the  Daily  Mail  which, 
in  the  prevailing  fashion  of  providing 
“labels”  for  every  person  and  event  in 
the  news,  described  the  type,  which  it 
asserted  the  union’s  action  would  create 
as  “Jam  Factory  Journalists” — an  allu¬ 
sion  to  the  grading  proposals  of  the 
union,  under  which  its  members  would 
fall  automatically  into  certain  wage- 
classes. 

Immediately  following  the  Daily  Mail 
leader  intimating  its  intention  of  “shut¬ 
ting  down”  as  a  reply  to  these  demands 
(the  union  suggesting  that  the  leader  was 
timed  to  appear  on  that  day)  was  a  mass 
meeting  of  the  National  Union  of  Jour¬ 
nalists. 

During  the  three  hours’  discussion,  one 
amendment  proposed  that  the  N.  P.  A. 
should  be  asked  to  re-open  negotiations 
and  failing  a  reply  within  two  weeks,  the 
National  Executive  to  be  asked  to  take 
a  ballot  of  the  London  branch  for  or 
against  a  strike.  Fortunately,  the  amend¬ 
ment  was  defeated,  though  only  by  a 
small  majority. 

It  was  then  proposed  that  alternative 
proposals  should  be  submitted  to  the  pro¬ 
prietors  “eliminating  all  subjects  which 
touch  on  matters  of  managerial  policy 
and  dealing  only  with  wages  and  condi¬ 
tions  of  employment”  and  to  submit  these 
to  a  further  branch  meeting  to  be  sum¬ 
moned  later. 

This  was  agreed  to,  as  was  a  proposal 
to  drop  the  “grading”  suggestions. 

It  is  expected  that  the  new  proposals 
will  be  announced  in  the  course  of  the 
ne.xt  few  days. 


B.  C.  Forbes  Back  with  Hearst 

B.  C.  Forbes,  founder  and  editor  of 
Forbes  Magazine,  Editor  &  Pubusher 
learned  this  week,  will,  in  addition  to  his 
niagazifie  publishing  activities,  undertake 
the  supervision  and  direction  of  the  busi¬ 
ness  and  financial  news  and  editorial 
pages  of  the  New  York  American  and 
all  other  Hearst  newspapers.  Mr.  Forbes 
was  for  a  numlier  of  years  business  edi¬ 
tor  of  the  New  York  American. 

Non-Partisan  Papers  Quit 

Grand  Forks,  N.  D. — The  Grand 
Forks  American  and  the  North  Dakota 
Tidende,  Non-Partisan  League  news¬ 
papers,  suspended  publication  January  3. 
The  papers  are  solvent,  John  R.  Brown, 
general  manager,  stated,  adding  that  the 
suspension  was  caused  by  inability  to  col¬ 
lect  outstanding  indebtedness  or  obtain 
funds  from  notes  issued  by  stockholders. 


Manchester  Edition  for  London  Herald 

London,  England. — The  Daily  Her¬ 
ald,  labor  newspaper,  has  undertaken  to 
raise  about  $800,000  to  finance  a  North 
England  edition  in  Manchester.  Invest¬ 
ment  in  building  and  machinery  is  ex¬ 
pected  to  total  $3(X),(X)0  with  the  re¬ 
maining  $500.0(X)  held  in  reserve  to  meet 
deficits  until  the  new  paper  is  on  a  sound 
basis. 


Fifty  thousand  every-day  questions  of 
the  newspaper  and  advertising  business 
will  be  answered  ini  EDITOR  &  PUB¬ 
LISHER  INTERNATIONAL  YEAR 
BOOK — out  January  22. 


COMICS  WIN,  AND  DINNER’S  ON 
W.  A.  WHITE 

gMPORIA,  KANSAS  —  The 
Emporia  Gazette  force  will  eat 
dinner  on  William  Allen  White  in  a 
few  days — for  the  laugh  is  on  him. 
“For  years,”  according  to  the  story  in 
the  Gazette  last  week,  “he  has  been 
writing  ringing  editorials  sounding 
clarion  notes  and  doing  the  ornate 
standing  around  and  looking  wise  on 
the  paper.  The  paper  has  grown 
steadily  enough,  on  an  average  of  five 
papers  a  month.  Last  month  we  put 
in  the  ‘funnies,’  and  the  paper  jumped 
nearly  200  papers  in  30  days.  And, 
gee,  but  the  boss  is  sore!” 


Greet  Prisoners  Through  Papers 

Journalism  was  the  medium  selected 
by  leaders  of  public  thought  to  present 
Holiday  greetings  to  prisoners  in  in¬ 
stitutions  of  the  District  of  Columbia 
and  New  York  State.  Charles  C.  Fos¬ 
ter,  superintendent  of  the  Washington 
penal  institutions,  who  was  for  twenty 
years  on  the  Louisville  Courier-Journal 
staff,  directed  the  publication  of  Passin’ 
Through,  a  special  prison  newspaper 
carrying  messages  from  Attorney  Gen¬ 
eral  A.  Mitchell  Palmer  and  from  Car¬ 
dinal  Gibbons.  Archbishop  Hayes  of 
New  York  sent  a  message  of  cheer  to 
the  inmates  of  Sing  Sing  prison  through 
the  Sing  Sing  Bulletin,  which  is  edited 
by  C.  E.  Chapin,  a  former  New  York 
Evening  World  city  editor. 


Ad  Men’*  Winter  Tourney 

The  Winter  Golf  League  of  Adver¬ 
tising  Interests  will  hold  its  annual  win¬ 
ter  tournament  at  Pinehurst,  N.  C., 
January  8-15.  A  total  of  51  prizes  will 
be  distributed  among  the  winners  in  the 
events  comprising  the  eight-day  program. 
.411  matters  pertaining  to  the  tournament 
are  under  the  direction  of  Don  M.  Park¬ 
er,  Roy  Durstine  and  Roy  Barnhill,  who 
comprise  the  tournament  committee  of 
the  league,  and  Donald  Ross,  secretary 
of  the  Pinehurst  Country  Club. 


Fresh  Air  Fund  Gets  $10,000 

The  New  York  Tribune  Fresh  Air 
Fund  is  entitled  to  a  bequest  of  $10,000 
under  the  will  of  James  Buchanan  Brady 
by  a  derision  of  the  .Apiiellate  Division 
of  the  New  York  Supreme  Court  De¬ 
cember  24.  Mr.  Brady’s  will  provided 
that  the  money  should  go  to  the  “Fresh 
.4ir  Fund  of  the  City  of  New  York,” 
and  the  Tribune’s  claim  to  it  was  dis¬ 
puted  by  the  St.  John’s  Guild  Fresh  .Air 
Fund. 


Hold  Two  for  Ad  Frauds 

Buffalo. — ^Joseph  A.  Watson  and 
Walter  G.  Grouch,  of  Erie,  Penna.,  were 
held  for  the  grand  jury  when  arraigned 
in  city  court  on  a  charge  of  having  ob¬ 
tained  under  false  pretense  $1(X)  from 
Oliver  Cabana,  Jr.,  president  of  the  Buf¬ 
falo  Specialty  Company.  The  two  men 
represented  themselves  as  advertising 
solicitors  for  the  Periscope,  a  publica¬ 
tion  which  they  said  is  to  be  issued  in 
the  interests  of  the  American  Legion. 


Burglars  Loot  Fries’  Cellar 

CiNCTNNATi. — Burglars  got  into  the 
home  of  Elmer  Fries,  managing  editor 
of  the  Cincinnati  Post,  one  night  last 
week  while  the  family  was  away.  Sev¬ 
eral  heirlooms  of  his  wife  were  taken 
and  the  miscreants  also  decamped  with 
a  couple  of  articles  that  Mr.  Volstead 
frowns  upon. 


CO-OPERATION  THEME 
OF  PAPER  MEETING 


Publishers  and  Print  Makers  Discuss 
Solutions  of  Common  Problems— 
Traffic  Committee  Named  to 
Save  Freight  Costs 


Co-operation  on  matters  of  common 
interest  was  the  objective  of  the  joint 
meeting  of  newsprint  manufacturers 
and  newspaper  publishers,  held  re¬ 
cently  at  the  Union  League  Club  in 
New  York.  The  following  manufac¬ 
turers  attended:  P.  T.  Dodge,  Chester 
W.  Lyman  and  H.  R.  Weaver,  Inter¬ 
national  Paper  Company ;  Percy  B, 
Wilson,  G.  H.  Mead  Company;  George 
H.  Chahoon  and  F.  A.  Sabbaton, 
Laurentide  Company;  Sir  William 
Price  and  W.  S.  Hofstra,  Price  Broth¬ 
ers,  Ltd.;  Maurice  Hoopes,  Finch, 
Pruyn  &  Co.;  C.  A.  Babcock,  Wiscon¬ 
sin  River  Pulp  &  Paper  Company; 

G.  F.  Steele,  Canadian  Export  Paper 
Company;  Edward  Beck,  Canadian 
Pulp  &  Paper  Association;  Henry  A. 
Wise  and  R.  S.  Kellogg,  Newsprint 
Service  Bureau. 

Try  to  Cut  Freight  Charges 

For  the  publishers  there  were  pres¬ 
ent:  George  A.  McAneny,  New  York 
Times;  E.  H.  Butler,  Buffalo  News; 
F.  B.  Noyes,  Washington  Star;  Paul 
Patterson,  Baltimore  Sun;  E.  A.  West- 
fall,  Boston  American;  H.  V.  Jones, 
Minneapolis  Journal;  W.  H.  Dow, 
Portland  (Me.")  Express;  S.  E.  Thom¬ 
ason,  Chicago  Tribune;  Ralph  Booth 
and  George  Booth,  Detroit  News;  E. 

H.  Baker,  Cleveland  Plain  Dealer;  D. 
E.  Town,  Chicago  Evening  Post;  E. 
Lansing  Ray,  St.  Louis  Post-Dispatch. 

Mr.  Dodge  served  as  chairm.m  and 
Mr.  Kellogg  as  secretary. 

.Appointment  of  a  traffic  committee, 
consisting  of  the  traffic  managers  of 
the  International  Paper  Company,  G. 
H.  Mead  Company,  Canadian  Export 
Paper  Company  and  the  Wisconsin 
Traffic  Association,  resulted  from  a 
suggestion  by  President  T.  R.  Will¬ 
iams  of  the  .A.  N.  P.  .A.  at  a  previous 
meeting  that  the  manufacturers  co¬ 
operate  with  the  publishers  in  secur¬ 
ing  modifications  or  adjustments  of 
freight  rates  on  paper  shipments  that 
will  be  helpful  to  the  publishers. 

.Appreciation  of  the  publishers’ 
efforts  in  securing  the  passage  of  the 
ederal  Water  Power  Bill  was  ex¬ 
pressed  by  the  manufacturers’  repre¬ 
sentatives  during  a  general  discussion 
of  this  subject. 

Reforestation  Approved 

Reforestation  also  received  atten¬ 
tion,  representatives  of  the  manufac¬ 
turers  setting  forth  what  had  been 
done  during  the  past  twenty  years, 
chiefly  with  reference  to  fire  preven¬ 
tion  legislation.  The  work  of  the 
National  Forestry  Program  Commit¬ 
tee,  which  is  sponsoring  national 
forestry  legislation  in  Congress  under 
the  chairmanship  of  Mr.  Kellogg,  was 
also  discussed. 

Gathering  of  data  on  the  capacity  of 
the  manufacturers  to  produce  rolls  of 
the  different  sizes  on  existing  ma¬ 
chines  was  entrusted  to  the  Newsprint 
Service  Bureau  and  a  new  analysis  of 
its  data  on  roll  sizes  required  for  the 
presses  of  publishers  was  requested  of 
the  American  Newspaper  Publishers’ 
Association,  in  order  that  full  infor¬ 
mation  may  be  secured  for  further 
consideration  by  the  joint  committee 
of  five  manufacturers  and  five  publish¬ 
ers  provided  for  at  the  November 

(Continued  on  Page  22) 
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WORCESTER  GAZETTE  IS  PURCHASED 

BY  THEODORE  T.  ELLIS  gage,  besides  a  payment  of  $7,000  into 


the  treasury  when  the  second  mortgage 
became  due  and  was  paid. 

The  “insurgent”  ticket  is:  President, 
G.  Selmer  Fougner;  first  vice-presiuent, 
John  R.  Binns;  second  vice-president, 
J.  Earl  Clauson ;  third  vice-president, 
John  J.  O’Connell;  treasurer,  Channing 
A.  Leidy ;  financial  secretary,  Andrew  M. 
ORCESTER,  Mass.— The  Gazette  on  Eight  years  later  it  became  an  evening  Madigan;  recording  secretary,  Peter  A. 
Jan.  1  was  purchased  by  T.  T.  Ellis,  paper,  and  on  January  1,  1866,  the  name  Dolan;  corresponding  secretary,  Caleb  H. 
er  and  publisher  of  the  Telegram,  was  changed  to  Worcester  Evening  Ga-  Redfern;  librarian,  Clarence  E.  Swezey; 
will  continue  to  be  published  under  zette,  its  present  form.  trustees  (three-year  term),  Charles  K. 

,ld  name  as  the  latter  paper’s  evening  Mr.  Booth  when  asked  as  to  his  future  Johansen,  W.  L.  Curtin,  R.  S.  Slater ; 
ion.  As  noted  in  Editor  &  Pub-  plans,  said:  (two-year  term),  A.  A.  McCurdy. 

[ER  of  January  1,  reports  of  the  deal  “After  21  years  I  feel  that  I  would  The  “regular”  ticket  comprises  the  fol- 
,me  current  last  week,  but  all  nego-  like  to  rest  a  little  and  to  retire  from  lowing :  President,  Edward  Percy 
ons  were  behind  closed  doors  and  active  newspaper  work.  I  cannot  con-  Howard ;  first  vice-president,  Edward 

• _  ceive  of  sitting  by  and  idly  folding  my  W.  Drew;  second  vice-president,  Mar- 

hands  and,  after  I  tire  of  doing  so  I  tin  Dunn;  third  vice-president,  S.  Jay 
presume  I  shall  turn  my  hand  to  some-  Kaufman;  treasurer.  Charming  A. 
thing  else,  perhaps  not  so  exhausting,  if  Leidy;  financial  secretary,  Walter  E. 
perhaps  not  quite  so  interesting. 

“However,  always  to  be 

man,  because  I  know  the  truth 
of  the  saying :  ‘Once  daub  a  man’s  hands 
with  printer’s  ink  and  he  never  gets 
out  of  his  system.’  And  I  have  a  great 
deal  my  system 

theory  a  newspaper  has  been 
that  it  should  have  no  interest  to  serve 

for  the  aggrandizement  of  its  editor,  its  Tex  Rickard  Ordered  to  Pay  $500  to 
owners  or  anyone  else,  and  should  be  Public  Ledger  Sporting  Editor 
run  entirely  in  the  interest  of  the  general  (.Special  to  Editor  &  Publisher) 

public.  It  is  a  newspaper  s  business  to  Philadelphia. — Newspaper  men  gen- 

see  that  corporations  have  a  fair  deal  erally,  and  sporting  writers  in  particu- 
and  to  keep  an  Argus  eye  upon  them  to  lar,  will  be  interested  in  the  news  of  a 
see  that  they  do  not  take  advantage  of  lawsuit  which  has  been  tried  this  week 
the  people.  before  fudge  Finletter  in  Common 


Annual  Washington  Stnta  Institute  at 
University  Will  Hasir  Professors 
and  Active  Newspaper  Men 
on  Press  Probleais 


Will  Be  Continued  as  Evening  Edition  of  Telegram — George 
F.  Booth  Announces  No  Plans 
for  Future 


ROCAP  WINS  SLANDER  SUIT 


George  F.  Booth 


Agents  to  Hear  Liggett 

The  New  York  Council  of  the  Amer¬ 
ican  Association  of  Advertising  Agencies 
will  hold  a  luncheon  January  14,  at  the 
Hotel  McAlpin.  Speakers  are  Louis  K. 
Liggett,,  president  of  the  United  Drug 
Company,  Boston,  and  Dr.  .\lonzo  Ray 
Petty,  pastor  of  Judson  Memorial 
Church  of  New  York. 


W.  L.  Thomas 


TWO  “TICKETS”  IN  FIELD 


campaign  is  marked  by  considerable  dis-  dinner  committee  not  later  than  January  Daily  for  Stamford,  Tax. 

cussion  of  the  Press  Club  War  History,  13,  at  the  very  latest.  Stamford,  Tex. — The  Stamford  Daily 

the  purposes  and  management  of  which  -  News  is  the  name  of  a  new  morning 

have  been  criticized.  In  its  defense,  the  To  Addrom  Ad  Club  newspaper  that  will  be  published  here 

committee  which  is  supporting  the  pres-  Henry  L.  Doherty,  president  of  beginning  January  25.  Wilson  Kilgore 
ent  officers  for  re-election  under  the  title  Henry  L.  Doherty  &  Company  of  New  will  be  editor  and  publisher,  and  the 
of  the  Press  Club’s  Protective  Campaign  York,  will  be  the  speaker  at  the  weekly  paper  will  carry  the  full  leased  wire 
Committee  of  One  Hundred,  brings  out  luncheon  of  the  New  York  Advertising  night  report  of  the  .'\ssociated  Press, 
in  a  circular  that  the  War  History  has  Club  on  January  12,  on  ‘^Financial  Ad-  Hr  is  moving  his  plant  to  Stamford 
at  various  times  lent  to  the  club’s  gen-  vertising.”  from  I..as  Vegas,  N,  M. 


ipsir 

•V 

K^4 

FAREWELL  TO  HANSC^  manager  of  Keith’s  Theater,  and  WEISS  LEAVING  JOURNALISM 

Philip  Kind,  P.  J.  Cunningham  and  - 

Bartley  J.  Doyle,  three  prominent  local  Will  Remain  in  Duluth  for  Time  to  A 
merchants. 

Rowe  Stewart,  former  advertising 
manager  of  the  Record,  who  has  suc¬ 
ceeded  Mr.  Hanson  as  business  manager, 
read  a  score  or  more  of  letters  from 
men  prominent  in  public  affairs,  includ¬ 
ing  Governor  William  C.  Sproul,  Mayor 
■More  than  a  hundred  J-  Hampton  Moore  and  U.  S.  Senator 
Walter  E.  Edge  of  New  Jersey,  who 
could  not  be  present,  but  who  wanted  to 
pay  their  respects  to  Mr.  Hanson. 

On  behalf  of  the  guests,  Mr.  Doyle 


INLAND  AND  N,  E.  A.  JOW, 
IN  SOUTHERN  TOUR  I 


Friend*  in  Private,  Public  and  Busine** 
at  Banquet  to  Publuher  Who  Tbi* 
Week  Took  Charge  of 
Duluth  Herald 


Organisations  Invited  to  Be  Guests  d 
Press  and  Business  Men  of  ! 
Florida,  Georgia  smd 
Alabama  in  March 


(.Special  to  Editob  &  Pususnss) 

Philadelphia. 

personal  friends  and  business  associates 
of  M.  F.  Hanson  gave  him  a  testimonial 
dinner  at  the  Ritz-Carlton  Hotel,  Janu¬ 
ary  3.  Mr.  Hanson  has  just  resigned 

as  general  manager  of  the  Philadelphia  presented  Mr.  Hanson  with  a  handsome 
Record  and  went  to  Duluth,  Minn.,  on  desk  clock,  a  silver  cigarette  and  cigar 
January  4,  to  take  charge  of  the  Herald,  humidor,  and  a  silver  picture  frame  in 
which  he  and  Paul  Block  recently  pur-  "’hich  was  a  photograph  of  Mr.  and 
chased  from  A.  C.  Weiss.  Mrs.  Hanson.  ^ 

At  the  dinner,  men  prominent  in  every  The  guests  included : 
walk  of  life  who  have  been  associated 

*•  *  s  •  *•  .i  ajd  C.  Story,  A.  S.  Murphy,  A.  S.  Tounson, 

With  Mr.  Hanson,  directly  and  indirectly,  Jr.,  Paul  Block,  Pierson  T.  Fort,  Edward  H.  wi 
during  the  thirty  years  that  he  has  been  Sanborn,  Benjamin  T.  Britt,  George  F  Hoff- 
....  1  •  .1  •  man,  Henry  C.  Esling,  W.  Nelson  Mayhew, 

connected  with  newspaper  work  m  this  ^  ^ 

city,  paid  him  tribute  as  a  man  and  as 
a  publisher.  The  affair  was  one  of  the 
most  notable  gatherings  of  its  kind  ever 

held  in  this  city  and  testified  in  an  un-  Hood.'  john  H.  t _ 

mistakable  way  to  the  high  esteem  in  J-  P'PJ?'* 

which  Mr.  Hanson  was  held  not  only  -  '  “5-'"’-  •  3 

by  those  who  have  come  to  know  him 
personally  and  intimately,  but  by  those  £ohi~R. 
who  have  had  only  business  relations 
with  him. 

Ex-Gov.  Stuart  Prosidod 

The  toastmaster  was  former  Governor 
Edwin  S.  Sfuart,  now  one  of  the  vice-  ^ 

presidents  of  the  Poor  Richard  Club  George  A.  ‘Henrich,  Henri 
and  formerly  president  of  this  organi-  Ji,“chart, 
cation.  Governor  Stuart  paid  a  high  Jr.,  Thomas  Wriggms. 
tribute  to  Mr.  Hanson,  saying  that  in  s.  CaWwJu,  wXm°^ 
all  the  thirty  years  that  he  had  known  A.  Stone,  Jarvis  A.  W( 

the  guest  of  honor  he  was  "never  too  p°"rA“’ 'Jinni.^nTl . . . . 

busy  to  do  something  for  somebody  Joseph  F.  Gallagher,  J.  T.  Cortelyou,  William 
else,"  and  added  that  he  knew  he  but  fe-^^V^er.  tell®Da“n?ii 

expressed  the  feelmgs  and  wishes  of  a.  Stewart,  C.  F.  Bower,  E.  Cholmeley-Jones, 
every  man  present  when  he  extended  bi»  Lmuel'^D^urHwry^'BurL  wriliam'L!"SJ-  Massock  in  charge, 
best  wishes  to  Mr.  Hanson  for  the  Lean,  Walter  T.  Fahy,  John  W.  Cornell,  Jo^  transferred  f 
heartiest  and  biggest  kind  of  success  in  George  D. 

Duluth.  Mont.  H.’  Wright,  George  M.  Donnelly,  Dr.  temporarily  filled  by  J.  R.  O’Sullivan. 

Cyrus  H.  K.  Curtis,  publisher  of  the  S-  9™”  if ‘S5j,„eV.\obA".’  jSrie.^’Fra.Hk’' p!  Henry  L.  Lewis  is  the  new  correspond- 
Public  Ledger,  spoke  of  the  pleasant  O'Donnell,  C.  Henderson  Suppfee,  John  E.  ent  at  Austin,  Tex.,  succeeding  J.  R. 
relations  that  had  always  existed  be-  Lonergan,  Tom  Daly,  Morris  Scheck.  Braugher,  who  goes  to  the  Dallas  oflSce. 

tween  him  and  Mr.  Hanson.  In  this  ,  ^  .  p  ,  New  members  of  the  Associated 

connection  the  morning  after  the  ban-  Wilson  Won  yui  o  Press  are  the  Ponca  City  (Okla.)  Daily 

qnet,  the  Public  Ledger  paid  this  edi-  Philadelphia. — It  has  been  rumored  News,  the  Perry  (la.)  Daily  Chief,  El 
tonal  tribute  to  Mr.  Hanson:  a  number  of  times  lately  that  Harry  P.  Dia  and  La  Nackm,  of  Baranquilla, 

“Duluth's  gain  is  Philadelphia’s  loss  Wilson  was  to  resign  as  night  editor  of  Colombia,  all  evening  papers;  and  the 
in  the  removal  to  the  great  port  on  the  the  Record  and  accept  an  appointment  Portsmouth  (Ohio)  Sun,  a  morning 
inland  sea  of  M.  F.  Hanson,  for  many  to  the  Board  of  Real  Estate  Assessors,  paper. 

years  advertising  and  business  manager  Mr.  Wilson,  who  has  been  with  the  A.  C.  Weiss  by  selling  the  Duluth 
of  the  Philadelpliia  Record.  Bosw^-sn  Record  many  years  and  who  is  well-  (Minn.)  Herald  to  M.  F.  Hasson  and 
this  city  and  identified  with  its  activities  known  among  political  correspondents  Paul  Block  gives  up  his  membership  in 
for  more  than  half  a  century,  Mr.  Han-  all  over  the  country  through  his  attend-  the  Associated  Press  and  his  office  as  a 
son  made  his  impress  on  his  chosen  field  ance  at  national  political  conventions,  member  of  the  A.  P.  Board  of  Direc- 
of  endeavor  and  in  his  new  field,  as  part  says  that  the  rumors  are  only  rumors  tors. 

owner  and  publisher  of  the  Duluth  and  that  he’s  going  to  continue  with  the  - 

Herald,  he  will  carry  with  him  the  good  Record.  Block  Not  In  Toledo  Blade 

wishes  of  his  former  newspaper  asso-  -  Editchi  &  Publisher  is  asked  by  Paul 

dates  and  his  many  friends  in  the  com-  Record  Representation  Unchanged  Block  to  correct  a  statement,  made  last 
nflmhy  at  large."  t  Philadelphia. — Story,  Brooks  &  Fin-  week  (in  the  story  of  M.  F.  Hanson’s 

A  "Very  Wonderful  Bouquet"'*'  ley,  Inc.,  with  offices  in  the  Colonial  and  Mr.  Block’s  purchase  of  the  Duluth 

Karl  Bloomingdale,  president  of  the  Trust  Building,  will  continue  to  repre-  Herald),  to  the  effect  that  he  is  part 

Poor  Richard  Club,  spoke  for  the  ad-  Philadelphia  Record  under  the  owner  of  the  Toledo  Blade.  Mr.  Block 

vertising  men  of  the  city  and  in  dur-  business  management  of  Rowe  says  his  only  connection  with  the  Blade 

acteristic  eloquence  dosed  his  brief  re-  Stewart.  is  as  its  national  advertising  representa- 

tnarks  by  saying  that  the  Poor  Richard  ~  I  ~ 

Qub  “wished  to  add  its  blossom  to  the  Iowa  City  Papers  Me^er  _____  _  __ 

▼ery  wonderful  bouquet  given  Mr.  Iowa  City,  la. — A  consolidation  of  Punitn  Manila  Editor 

Hanson.”  two  pioneer  newspapers  of  Iowa  has  Manila,  P.  I. — Gregorio  Perfecto, 

Other  speeches  were  made  by  F.  been  announced  in  the  merger  of  the  editor  of  La  Nacion,  organ  of  the  Demo- 

Wallis  Armstrong,  head  of  the  F.  Wgl-  fowa  City  Press  and  the  Iowa  City  cratic  Party,  was  sentenced  January  5 

lis  .Armstrong  Agency;  Jarvis  A.  Wood.  Citizen.  E.  E.  Johnson,  of  the  Citizen,  to  two  months’  imprisonment  following 

of  the  firm  of  N.  W.  Ayer  ft  Son ;  retires,  and  S.  E.  Carroll,  publisher  of  conviction  on  a  charge  of  having  criti- 

Geotge  W.  Norris,  governor  of  die  the  Press,  takes  control  of  the  consoli-  cised  members  of  the  Legislature. 

Federal  Rmerve  Bank  of  die  Philadel-  dated  daily.  - ^ - 

phia  district;  Dr.  Wilmer  Krusen,  for-  -  Higher  Rates  in  Vancouver 

mer  Munidpal  Director  of  Health;  Pari*  Edition  for  London  Express  Vancouver,  B.  C. — The  Province  and 
John  McDonald,  president  of  the  Bene-  Paris,  Jan.  6. — Lord  Beaverbrook  has  the  World  have  advanced  their  subscrip- 
ficial  Saving  Fund  Society;  E.  J.  Laf-  announced  that  the  London  Daily  Ex-  tion  rates  to  75  cents  a  month,  and  the 

ferty,  of  the  Board  of  Trustees  of  Tern-  press  is  about  to  begin  publication  of  a  Sun  has  raised  its  price  to  SO  cents  a 

pie  University;  Harry  T.  Jordan,  resi-  daily  paper  in  Paris  in  English.  month. 


enterprise  less  arduous  and  making  ^hat  changed,  the  Inland  Daily  Pres 
more  modern  demands  on  energy  and  Association  having  been  invited  to  joaj 
time  than  publication  of  a  daily  paper.  National  Editorial  Association  on  thtl 
I  cease  my  association  with  the  news-  trip.  The  memberships  of  the  two  or- 
paper  business,  after  carrying  the  aroma  ganizations  are  interlocking  to  a  largi 
of  printer’s  ink  around  with  me  for  43  extent.  Starting  with  the  N.  E.  A.  coo-' 
years,  with  good  will  toward  everybody,  vention  in  Florida,  the  editors  will  visit' 
One  very  keen  regret  is  that  this  neces-  Georgia  and  Alabama  as  guests  of  dx 
sarily  entails  severing  official  relations  states’  press  and  business  bodies.  George 
■ith  the  Associated  Press.  E  Hosmer,  of  this  city,  secretary  of  the 

The  association  with  the  representa-  Florida  Press  Association,  has  just  con- 
tive  newspaper  men  of  America  during  pigted  a  three  weeks’  tour  of  the  sUtei 
my  12  years’  membership  on  the  board  arranging  the  program, 
of  directors  of  the  greatest  co-operative  Mr.  Hosmer  says  the  party  will  spend 
news-gathering  enterprise  in  the  vvorld,  March  7  at  Pensacola,  where  elaborate 

entertainment  art 
being  made.  On  the  8th  the  visiton 

in  the  past  and  shall  always  cherish  in  lunch  at  Marianna,  reaching  Tallahassee 

memory  through  years  to  come,  j*  •  ■ _  -  - 

my  heartfelt  gratitude  and  thanks  for  capitol. 
the  many  courtesies  of  the 
me  by  Editor  &  Publisher. 
main 


Gilbert  E.  Gable,  C.  A.  Stinson,  John  F. 
Sicelly,  John  E.  Wick,  C.  M.  Wessels,  E.  A. 
GimM,  E.  J.  Lafferty,  Bartl»  J.  Doyle. 

(^ru*  H.  K.  Curtis,  John  C.  Martin,  Edwin 
S.  Stuart,  Dr.  Frank  C.  Hammond,  H.  A.  Wal¬ 
lace,  Irvin  F.  Paschall,  J.  C.  Sims,  Lee  E. 
”  '  ’  ■  "  Sinberg,  John  J.  MacDonald, 

'V.  Norris,  Eugene 

_ ,  ...  .Raymond  Raff,  J.  J.  Moylan, 

John  Van  Dusen,  Dr.  Wilmer  Krusen,  Walter 
H.  Johnson,  M.  J.  McEnery,  Harry  T.  Jordan, 
Thomas  M.  Love,  A.  A.  Christian,  Philip  Kind, 
'  ".  Umsted,  J.  David  Stern,  Richard  A. 

roley,  James  M.  Kelly,  Clinton  Franklin. 

Rowe  Stewart,  W.  G.  Kechney,  David  B. 
Provan,  Karl  Bloomingdale,  Frank  C,  Sommer, 
Harry  Appleton,  G.  H.  Jackson,  J.  W.  Magers, 
John  C.  Tracy,  F.  H.  Horn,  H.  B.  Newton, 
P.  J.  Cunninmam,  Richard  W.  Yerkes,  A.  M. 
Pierce,  Wm.  P.  Quinn,  George  M.  Bridgman, 
Ignatius  J.  Horstman,  Jos»h  C.  Trainer, 
"  “  "  Henry  F;  Michell,  Thos. 

Walsh,  Edward  r.  Ben- 
as,  William  V,  McGrath, 


with  the  close  personal  ties  with  direc¬ 
tors  and  officials  that  have  been  formed,  . . .  . . .  . . . 

is  something  I  have  cherished  tenderly  will  ”  breakfast  at  Panama  City 


Accept  in  time  for  the  evening  banquet  at  tht 
,^  -1.  The  9th  will  be  spent  at  Jack- 
shown  sonville  and  the  10th,  11th,  12th  and 
I  shall  re-  13th  will  be  put  in  at  St.  Augustint, 


for  several  months  with  the  new  when  the  business  sessions  will  be  held 
owners  of  the  Herald  to  aid  and  assist  Sunday  night,  the  13th,  the  special  train 

provided  by  the  state  association  will 
leave  for  Palatka  or  Gainesville  for 
breakfast. 

On  the  night  of  the  14th  the  partj 
will  go  to  Lake  county,  where  Leei- 
burg,  Travares,  Mt.  Dora  and  Eustii 
will  be  visited,  thence  to  Lakeland  for 
an  evening  banquet.  Arriving  at  Bra- 


A.  P.  BUREAU  IN  FORT  WORTH 


Fiv«  New  Members  Admitted — A.  C. 

Weiss’  Membership  Ended  by  Sele 

The  Associated  Press  has  established 
a  bureau  at  Fort  Worth,  Tex.,  in  the 
Star-Telegram  Building,  with  R.  G, 

w  IkISiSSOCic  WftS  -  V 

fr^'  the  Jefferson  City  fuck  farms  and  citrus  groves  of 
(Mo.)  office  and  his  place  there  is  being  Manatee  county  and  visit  the  cities  of 
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Editor  &  Publisher  for  January  8,  1921 


KATZ  AGENCY  METHODS 
WIN  RECORD  RESULTS 

Staff  Conference  Discloses  Unique 

Esprit  de  Corps — ^Promotion  Work 
in  Behalf  of  All  Newspapers 
Conducted  During  Year 

rOR  a  number  of  years  the  E. 

Katz  Special  Advertising  Agency  has 
completed  the  old  year  and  started  the 
new  with  a  week’s  conference  of  all 
salesmen  from  all 
offices.  During 
the  week  of  De¬ 
cember  27  the 
following  repre¬ 
sentatives  gath¬ 
ered  at  the  New 
York  office  re¬ 
viewing  the  work 
of  1920,  and  lay¬ 
ing  plans  for 
stronger  work 
during  1921 : 
Chicago  —  S.  L. 
Geproe  R.  Katz  Katz,  R.  R. 

Black,  V.  M. 
Smith,  C.  E.  Emery,  W.  J.  Doyle;  Kan¬ 

sas  City — W.  D.  Shank,  W.  E.  Ander¬ 
son;  Atlanta — G.  H.  Gunst;  New  York 
-G.  R.  Katz,  H.  N.  Kirby,  G.  W.  Brett, 
A.  Boris,  H.  C.  Williams,  H.  R.  Gold¬ 
berg.  The  San  Francisco  representa¬ 
tive,  E.  A.  Holman,  could  not  attend. 

On  Tuesday  evening,  December  28,  a 
dinner  and  theatre  party  was  given  to 
the  entire  staff.  Dinner  was  served  in 
the  Waldorf  Apartments  of  the  Waldorf- 
Astoria,  and  between  courses  entertain¬ 
ment  was  supplied  by  office  talent.  The 
party  then  went  to  the  New  Amsterdam 
Theatre  to  see  Marilyn  Miller  in  her 
splendid  new  play  of  “Sally.” 

While  a  good  deal  of  pleasure  was 
combined  with  business,  the  primary  ob¬ 
ject  of  this  obviously  expensive  method 
of  service  was,  and  is,  to  create  more 
business.  A  time  schedule  was  rigidly 
lived  up  to  in  regard  to  the  discussion 
of  all  of  the  mediums  on  the  Katz  list. 
They  planned  in  advance  just  exactly  the 
work  that  lay  before  them,  and  they 
crowded  each  day  with  intense  applica¬ 
tion,  and  so  concluded  the  week  with¬ 
out  slighting  a  single  situation. 

Every  publisher  on  the  list  was  re¬ 
quested  to  submit  a  comprehensive 


resume  of  present  actual  business  condi¬ 
tions,  and  the  relation  of  his  paper  and 
his  competition  to  the  market.  Follow¬ 
ing  the  reading  of  each  letter  were  talks 
by  the  men  who  had  visited  the  cities 
within  the  past  year.  This  included 
trips  to  Montgomery,  Ala.;  Ft.  Smith 
and  Little  Rock,  Ark. ;  Long  Beach  and 
Oakland,  Cal.;  Colorado  Springs,  Colo.; 
Ansonia,  Conn.;  Jacksonville,  Fla.; 
Evansvile,  Ind. ;  Waterloo,  Iowa;  Lex¬ 
ington,  Ky. ;  New  Orleans  and  Shreve¬ 
port,  La. ;  St.  Joseph,  Mich. ;  Joplin,  Mo. ; 
Butte,  Mont. ;  Asheville,  N.  C. ;  Colum¬ 
bia,  S.  C. ;  Massillon  and  Springfield,  O. ; 
Portland,  Ore. ;  Ardmore,  Muskogee, 
Oklahoma  City  and  Okmulgee,  Okla. ; 
Erie,  Reading  and  Sharon,  Pa.;  Wichita 
Falls  and  Houston,  Tex.;  Huntington, 
W.  Va. ;  and  Cheyenne,  Wyo. 

Then  followed  general  discussion 
bringing  out  both  the  weak  and  strong 
points  of  the  papers  represented  by  Katz 
and  their  competitors.  The  head  space 
buyer,  and  his  assistant,  of  one  of  the 
prominent  advertising  agencies  in  the 
country  spent  several  hours  attending 
one  of  the  sessions,  addressing  the  men, 
and  stood  for  an  avalanche  of  quizzing 
on  how  to  improve  the  service. 

Staff  Grows  Steadily 

Each  year  the  Katz  Agency  staff  grows 
larger  and  the  list  of  mediums  increases. 
The  staff  now  totals  36  people,  of  whom 
15  are  salesn.en — offices  in  New  York, 
Chicago,  KanS.xS  City,  Atlanta  and  San 
Francisco — one  of  the  largest  forces  in 
the  special  agency  business.  The  agency 
now  represents  dailies  in  29  cities,  and 
9  farm  papers.  The  business  is  being 
fostered  upon  a  profit-sharing  basis 
which  partly  accounts  for  an  unusual 
esprit  de  corps.  The  stockholders  in¬ 
clude;  G.  R.  Katz,  S.  L.  Katz,  H.  N. 
Kirby,  R.  R.  Black,  M.  J.  Beck,  G.  W. 
Brett,  V.  M.  Smith,  W.  D.  Shank. 

G.  R.  Katz  is  a  warm  believer  in 
spending  part  of  his  profits  for  the  de¬ 
velopment  of  the  business  of  advertising 
and  particularly  daily  newspaper  adver¬ 
tising,  as  Editor  &  Publisher  readers 
well  know.  His  distinctive  trade  paper 
copy,  which  is  helping  all  newspaper  pub¬ 
lishers,  not  only  those  represented  by 
Katz,  has  been  duplicated,  used  locally 
and  nationally  by  many  papers  in  all 
parts  of  the  United  States,  regardless  of 
representation.  Reprints,  available  for 
anybody  at  any  time,  comprise  one  of 


the  most  comprehensive  collections  ever 
published  on  the  irrefutable  logic  of 
daily  newspapers  as  the  dominant  ad¬ 
vertising  media. 

During  the  Southern  Newspaper  Pub¬ 
lishers’  Association  convention  in  Ashe¬ 
ville,  N.  C.,  last  July,  the  Katz  Agency 
spent  its  own  money  in  buying  space  in 
the  Asheville  Citizen  appealing  for  a  paid 
advertising  campaign  and  the  establish¬ 
ment  of  a  really  worth-while  Research 
Department.  At  the  Ad  Oubs’  con¬ 
vention  in  New  Orleans,  La.,  the  Katz 
Agency  represented  the  Newspaper  De¬ 
partmental,  and  staged  the  only  news¬ 
paper  exhibit,  which  was  a  concrete  plan 
through  which  to  sell  newspaper  space, 
a  plan  which  any  publisher  could  adapt 
with  profit  to  his  own  requirements. 

Believes  in  Co-operetion  ' 

The  Katz  Agency  has  often  expressed 
itself  publicly  and  privately  as  welcom¬ 
ing  co-operation  with  other  representa¬ 
tives  in  developing  plans  for  the  general 
upbuilding  of  the  advertising  business 
and  newspaper  advertising  in  particular. 

The  acid  test  of  such  a  policy  is  that 
1920  closed  the  biggest  year  in  the  his¬ 
tory  of  the  E.  Katz  Special  Advertising 
Agepcy — established  33  years  ago. 

There  are  two  ways  that  a  representa¬ 
tive  may  increase  his  profits:  One  is  to 
get  more  business  for  the  papers  he 
represents,  and  the  other  to  get  more 
papers  to  represent.  During  1920  the 
Katz  Agency  has  added  to  its  list  the 
Long  Beach  (Cal.)  Telegram,  Colorado 
Springs  (Colo.)  Telegraph,  Waterloo 
(Iowa)  Times-Tribune,  Butte  (Mont.) 
Post,  Massillon  (Ohio)  Independent, 
Sharon  (Pa.)  Telegraph,  Okmulgee 
(Okla.)  Times,  Power  Farming,  St. 
Joseph,  Mich.,  and  Western  Farmer,  of 
the  Pacific  Northwest. 

6-Pt.  Lunckeon  TiMaday 

The  Six-Point  League  of  New  York 
will  give  a  luncheon  at  the  Hotel  Mc- 
Alpin,  January  II,  at  12.30  p.  m.  Mont 
H.  Wright,  president  of  the  Association 
of  National  Advertisers,  and  William 
A.  Thomson,  director  of  the  Advertis¬ 
ing  Bureau  of  the  A.  N.  P.  A.,  will  be 
the  speakers.  The  members  of  the  ex¬ 
ecutive  committee  of  the  A.  A.  A.  A. 
have  been  invited  to  attend.  Tickets 
may  be  obtained  from  R.  R.  Mulligan, 
secretary,  30  East  42d  street. 


NOTES  OF  THE  AD  AGENTS 


"DOBERT  G.  YOST  has  been  made 
■'■'■vice-president  of  the  Western  Adver¬ 
tising  Company,  St.  Louis,  with  whom  he 
has  been  production  manager  since  last 
July.  He  previously  had  been  with  the 
Gardner  Advertising  Company,  St.  Louis. 

John  W.  Cambridge,  for  the  past  two 
years  with  the  Toronto  branch  of  the 
H.  K.  McCann  Company,  and  previously 
with  Smith,  Denne  &  Moore,  Ltd.,  has 
joined  the  staff  of  the  plan  department 
of  N.  W.  Ayer  &  Son,  Philadelphia. 

Sydney  D.  Mahan  has  joined  the  To¬ 
ronto  office  of  the  H.  K.  McCann  Com¬ 
pany,  having  been  transferred  from  the 
Cleveland  branch.  He  will  handle  the 
Imperial  Oil  account.  Before  joining  the 
McCann  Company,  Mr.  Mahan  was  on 
the  staff  of  T.  H.  Bale,  technical  ad¬ 
vertising,  Cleveland,  and  in  newspaper 
work. 

The  Ross-Gould  Company,  St.  Louis, 
has  opened  branches  in  Chicago  and 
Philadelphia  during  the  last  month  and 
will  open  a  Qeveland  branch  shortly. 
This  company  has  appointed  Millard  S. 
Binney  a  member  of  its  staff. 

John  D.  Applegate,  jr.,  has  been  ap¬ 
pointed  to  represent  N.  W.  Ayer  &  Sm 
in  Ohio,  and  has  been  made  manager  of 
the  Cleveland  office. 

Will  H.  Dilg,  who  retired  from  the 
advertising  agency  business  in  Chicago 
about  three  years  ago,  has  reopened  his 
office  in  that  city  and  will  conduct  the 
business  under  the  name  of  the  Will  H. 
Dilg  Advertising  Company. 

The  Biow  Company,  Inc.,  New  York, 
has  opened  offices  in  the  Garland  Build- 
iim,  Chicago,  under  the  management  of 
'^vord  E.  Cole,  formerly  of  the  New  York 
Staff.’ 

I  .1,1  r 

Miss  Myrta  A.  Dunn  and  William  A. 
'Moffett,  of  the  staff  of  the  Campbell- 
Ewald  Advertising  Agency,  Detroit,  and 
former  city  editor  of  the  Detroit  Free 
Press,  were  married  in  Detroit  Janu¬ 
ary  1. 

William  T.  Mullally,  Inc.,  is  the  new 
name  of  the  advertising  agency  of  Mac- 

f«  s  (Continued  on  jtage  37) 


Recently  the  Georae  Batten  Company  held  a  convention  of  its  clients  in  New  York  City.  More  than  300  stronji,  they  cans#  from  every  pert  ni  the 
country.  This,  photo  was  snapped  during  one  of  the  sessions  at  the  Hotel  Biltmore.  William  H.  Johns,  president  of  the  Batten  Company,  is  shown  ps  esiillag 
on  the  rostrum.  This  is  one  phase  of  modem  advertising  agency  service. 
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WRITERS  BRAVE  NORTH 
TO  GREET  AIRMEN 

Fnr-CUd  Reporter*  Here  Railroed  Car* 
for  Headquarter*  ^  Dominion 
Teleirrapk  Co.  Plan*  Four 
Wire*  Out  of  Mattice. 


(By  TtUgraph  to  Eoito*  &  Puilmbb*) 

Tokonto,  Jan.  5. — No  efforts  are  be¬ 
ing  spared  to  facilitate  the  handling  of 
stories  by  newspaper  men  who  have  gone 
to  meet  the  returning  party  of  American 
Army  balloonists  in  the  wilds  of  North¬ 
ern  Ontario,  according  to  a  statement 
made  to  Editor  &  Publisher  by  George 
D.  Perry,  general  manager  of  the  Cana¬ 
dian  National  Telegraph  Company. 

The  company  realizes  that  newspapers 
are  spending  big  sums  of  money  to  cover 
the  incident  and  is  co-operating  to  give 
best  possible  service.  Four  traffic  su¬ 
perintendents  with  all  necessary  appa¬ 
ratus  were  sent  north  Tuesday  night 
with  instructions  to  devise  the  best 
means  to  handle  the  proposition. 

Possible  service  is  limited  to  two  wires 
extending  from  Quebec  to  Winnipeg.  If 
accommodations  warrant  it,  lines  will 
be  cut  in  at  Mattice,  where  the  balloon¬ 
ists  are  expected  to  reach  the  railway 
and  the  company  will  operate  two  wires 
to  Quebec  and  two  to  Winnipeg. 


A  LAUGH  IN  EVERY  BRAND 
NEW  SUIT 

(By  Telegraph  to  Edito*  &  Publisbcr) 
POCHRANE,  ONT.,  Jan.  6.— 
Owing  to  uncertainty  whether 
balloonists  will  come  out  at  Mattice 
or  Cochrane,  correspondents  are  re¬ 
maining  at  this*  point.  Scouts  have 
been  dispatched  to  ascertain  which 
way  the  aeronauts  will  come.  If 
they  should  arrive  at  Mattice  a  spe¬ 
cial  train  is  ready  to  proceed  there 
with  the  reporters.  If  arrival  is  at 
Cochrane,  the  newspaper  men  will 
go  out  by  sleighs  to  meet  them. 

Some  amusement  is  being  taken 
in  Cochrane  over  the  way  in  which 
New  York  reporters  have  rigged 
themselves  out.  They  are  dressed 
like  Stefansson  going  to  the  North 
Pole.  With  the  exception  of  Harold 
A.  Littledale,  New  York  Evening 
Post,  none  of  the  American  re¬ 
porters  have  been  beyond  the  in¬ 
ternational  bonndary  l^fore. 


Otherwise,  the  company  may  operate 
from  Hearst,  the  nearest  divisional  point, 
using  a  track  machine  to  bring  messages 
from  Mattice.  Arrangements  have  been 
made  for  handling  despatches  in  turn, 
no  reporter  being  permitted  to  send  more 
than  1,00Q  words  at  once. 

The  first  four  to  file  stories  will  get 
first  service  and  the  rest  will  take  their 
turn.  Mr.  Perry  expects  to  get  stories 
out  quickly,  though  much  depends  on 
weather  conditions. 

It  is  expected  that  at  least  twenty  re¬ 
porters  will  welcome  the  balloonists.  As 
there  are  no  accommodations  at  Mattice, 
the  Canadian  National  Railways  have 
sent  a  sleeping  and  dining  car  in  charge 
of  C.  K.  Howard,  traveling  passenger 
agent,  to  serve  as  headquarters  of  the 
party  during  the  wait  for  the  balloonists. 
The  C.  N.  R.  have  also  enlisted  services 
of  F.  C.  Armstrong,  sportsmen  repre¬ 
sentative,  to  get  newspaper  men  in  touch 
with  the  Indians  who  brought  the  first 
news  of  the  balloonists. 

H.  A.  Littledale,  New  York  Evening 
Post;  E.  Klauher,  New  York  Times; 
Gene  Fowler  and  A.  Oennont,  New 
Yoric  American,  and  J.  W.  Whitaker  and 
E.  N.  Jackson,  New  York  Daily  News, 
and  others  went  north  last  night. 

While  here  they  bought  moccasins, 
scarves,  fur  caps  and  other  apparel  to 


Editor  &  Publisher 

meet  the  northern  clime.  The  Associated 
Press  and  Canadian  Press  are  repre¬ 
sented  by  F.  J.  Lendrum,  Northern 
Ontario  correspondent;  United  Press  by 
J.  R.  Kelly  and  R.  C.  Hann,  Montreal 
Bureau.  J.  Earl  Oauson,  of  the  New 
York  World,  and  R.  Crossland,  of  the 
New  York  Tribune,  have  gone  forward 
to  Cochrane.  R.  McKnight  is  at  Hearst 
for  the  Universal  Service  and  the  Inter¬ 
national  has  three  men  at  points  where 
the  aeronauts  may  emerge  from  the 
forest. 

The  Cochrane  Board  of  Trade  held  its 
annual  meeting  tonight.  Arthur  Stevens, 
who  keeps  the  station  restaurant,  pre¬ 
sided  and  Otto  Thorning,  publisher  of 
the  Weekly  Northland  Post  and  secre¬ 
tary  of  the  board,  set  in  motion  the 
preparations  for  a  reception  to  the  air¬ 
men. 


U.  S.  Paper  Men  Visit  Coast  Forest* 

Toronto. — According  to  a  statement 
made  by  C.  S.  Battle,  a  prominent  lum¬ 
berman  of  Vancouver,  B.  C.,  American 
engineers  representing  financial  interests 
of  Chicago,  New  York  and  Buffalo  are 
investigating  the  pulp  manufacturing  pos¬ 
sibilities  of  British  Columbia  with  a 
view  to  investing  from  eight  to  ten  mil¬ 
lion  dollars  in  the  pulp  industry  of  the 
Province. 

The  investment  would  involve  the 
taking  over  of  the  plant  of  the  Beaver 
Cove  Lumber  &  Pulp  Company,  Ltd., 
together  with  other  holdings  of  the  com¬ 
pany,  and  that  of  White  Bros.,  of  Boyne 
City,  Mich.,  which  total  5,000,000,000 
feet  of  the  finest  stumpage  in  the 
Province. 


BROMPTON  PROFITS  $1,835,588 

Asset*  $2,000,000  Over  Liabilities — 
Dividend  Fund  1*  $1,340,886 

(Special  to  Editor  &  Publisher) 

Toronto.  —  Favorable  rumors  which 
have  been  heard  for  some  time  past  rela¬ 
tive  to  the  financial  position  of  the 
Brompton  Pulp  &  Paper  Company,  Ltd., 
are  fully  supported  by  the  annual  state¬ 
ment  for  the  year  ended  October  31,  just 
published.  The  statement  shows  that 
the.  company’s  earnings  reached  a  new 
high  level,  although  only  the  earnings  of 
the  Canadian  corporation  are  shown. 
Omitted  entirely  are  the  two  United 
States  subsidiaries,  of  which  it  owns  the 
entire  common  stock  and  from  which  it 
will  receive  earnings  approximating 
those  of  its  Dominion  plants. 

The  Canadian  profits  were  $1,835,588, 
a  gain  of  almost  70  per  cent  over  those 
of  1919  and  more  than  that  amount  com¬ 
pared  with  1918.  The  balance  available 
for  common  stock,  after  the  deduction 
of  a  heavy  sum  for  depreciation,  is 
$1,340,886,  or  the  equivalent  of  9.57  per 
cent  on  the  common  stock  or  19.14  per 
cent  in  comparison  with  the  stock  on 
which  dividends  were  paid  the  year  be¬ 
fore,  when  the  earnings  were  but  9.8 
on  the  old  stock. 

Other  noteworthy  items  revealed  by 
the  balance  sheet  are  current  assets  ot 
$2,000,000  above  current  liabilities,  de¬ 
spite  extensive  additions  made  to  the 
East  Angus  plant  during  the  year.  -A 
bank  loan  of  $375,000,  which  was  carried 
last  year,  has  been  wiped  out  completely, 
while  $373,326  was  added  to  the  com¬ 
pany’s  investment  account,  bringing  it 
up  to  $1,721,418.  Cash  holdings  ap¬ 
proach  the  quarter-million  mark,  where¬ 
as  they  were  less  than  $84,000  the  year 
before. 


Fifty  thouMkiid  every-day  question*  of 
the  newspaper  and  advertising  business 
will  be  answered  iq  EDITOR  dk  PUB¬ 
LISHER  INTERNA'nONAL  YEAR 
BOOK — out  January  22. 


for  January  8,  1921 
TWO  CANADIAN  DAILIES  QUIT 


Windsor  Sun  and  SL  Johns  Hersdd  Pass 
with  End  of  1920 

(Special  to  Editor  &  Pubusbbr) 

Toronto. — The  Border  Cities  Sun,  the 
morning  edition  of  the  Border  Cities 
Star,  published  in  Windsor,  Ont.,  sus¬ 
pended  publication  on  December  31.  The 
reasons  given  for  the  failure  are  ab¬ 
normal  costs  of  production  and  the  in¬ 
ability  of  the  community  to  support  two 
papers,  since  the  Detroit  morning  dailies 
circulate  quite  freely  in  Windsor.  The 
Star  will  be  published  as  usual. 

The  Sun  was  first  issued  on  Septem¬ 
ber  8,  1920.  It  carried  the  complete  tele¬ 
graph  service  of  the  Canadian  Press, 
Ltd.,  and  the  financial  news  service  of 
the  Philadelphia  Public  Ledger.  It  was 
especially  complete  in  its  financial  and 
sporting  pages. 

The  publisher  of  the  Border  Cities 
newspapers  is  W.  F.  Herman,  who  also 
controls  the  Saskatoon  (Sask.)  Phoenix 
and  Star,  and  the  Regina  (Sask.)  Post. 
Mr.  and  Mrs.  Herman  recently  left  for 
a  trip  to  Europe. 

Josef  de  Montigny,  city  editor  of  the 
Border  Cities  Star,  has  become  exchange 
editor  of  the  Detroit  News. 

“Tip”  O’Neil,  former  sporting  editor 
of  the  Sun,  has  joined  the  Flint  (Mich.) 
Journal  as  sporting  editor. 

Managing  Editor  Cady  of  the  Sun  has 
gone  to  the  Vancouver  Province,  to  be¬ 
come  night  editor. 

.Albert  Stein,  telegraph  editor  of  the 
Sun,  has  been  transferred  to  the  Star  as 
city  editor. 

Harold  M.  Morden,  sporting  editor  of 
tlie  Border  Cities  Star,  and  Miss  Edna 
C.  Howie,  society  editor  of  the  same 
paper,  were  married  recently. 

A  franchise  for  the  start  of  a  daily 
newspaper  in  Windsor  and  the  Border 
Cities  has  been  obtained  from  the  On¬ 
tario  government  by  W.  F.  Taylor,  for¬ 
mer  president  of  the  Canadian  News¬ 
paper  Publishers’  Association,  and  pub¬ 
lisher  of  the  Woodstock  (Ont.)  Sentinel- 
Review. 


-Another  newspaper  fatality  on  which 
the  new  year  rang  the  knell  was  that  of 
the  St.  Johns  (N.  F.)  Evening  Herald, 
published  by  Sir  P.  T.  McGrath,  which 
ceased  publication  on  December  31.  In 
the  published  valedictory  it  is  stated  that 
whether  the  paper  will  resume  publica¬ 
tion  under  new  management  or  be  volun¬ 
tarily  liquidated  will  depend  on  the  re¬ 
sult  of  negotiations  now  in  progress. 
The  Herald  was  established  in  1882. 

The  suspension  of  the  Border  Citifs 
Sun  apd  the  St.  Johns  Herald,  follow¬ 
ing  hard  upon  the  very  sudden  demise 
of  the  Hamilton  Times,  shows  an  un¬ 
usually  high  mortality  rate  among  the 
daily  newspapers  of  the  Dominion. 


Ban  Ad  Use  of  Kipling  Verse 

London,  England. — Rudyard  Kipling 
got  an  injunction  December  3  forbid¬ 
ding  the  owners  of  a  proprietary  medi¬ 
cine  from  using  a  verse  of  his  poem 
“If”  in  an  advertisement.  He  was  also 
awarded  40  shillings  damage  and  costs. 


London’s  Journalism  Course 

London. — The  second  year  of  the 
Journalism  Diploma  Courses  of  the  Uni¬ 
versity  of  London  has  begun,  with  some 
120  students,  about  twenty  women  and 
thirty  men  newcomers  reporting.  The 
Government  is  continuing  to  aid  ex- 
service  men  with  maintenance  allowances, 
and  has  admitted  a  dozen  more  men, 
A  new  feature  has  been  introduced  in 
the  .series  of  lectures  on  “The  General 
Principles  of  Writing  for  the  Press,”  by 
E.  G.  Hawke,  M.A.,  of  the  Spectator, 
Sir  Philip  Gibbs,  Sir  Alfred  Robbins. 
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Sir  Richard  Gregory,  A.  G.  Gardiner  and 
J.  L.  Garvin  have  promised  to  give  in¬ 
formal  addresses  at  South  Kensington 
on  matters  of  professional  interest 
Among  the  students  are  nine  Indians  and 
three  Roumanians. 


PORTLAND  ARGUS  REORGANIZED 


$300,000  Company  Formed — Seeki 
Editors  for  Daily  in  Maina  City 

(Special  to  Editor  &  Publisher) 
Portland,  Me.  —  Additional  evidence 
of  a  reorganization  and  change  of  own¬ 
ership  of  the  Daily  Eastern  Argus, 
established  in  1803  and  reported  to  have 
been  sold,  or  about  to  be  sold,  to  a  syn¬ 
dicate  of  local  merchants,  has  been  noted 
the  past  week. 

.  The  Independent  Publishing  Company, 
Inc.,  has  been  organized  here  with  an 
authorized  capital  stock  of  $300,000,  and| 
a  company  of  that  name  has  advertised 
in  a  Boston  newspaper  for  a  city  editor 
and  sports  editor  for  a  daily  paper  in 
Portland. 


Prince  George  to  Get  Paper  Mill 

Prince  George,  B.  C.,  Jan.  6. — Plans 
for  a  $6,000,000  pulp  and  paper  mill  at 
this  point  were  completed  this  morning 
with  the  signing  of  papers  by  four  of 
the  principals.  The  plant  will  be  one  of 
the  most  modern  in  Canada,  and  will 
employ  about  1,0(X)  men.  Three  kinds 
of  paper  can  be  made,  including  thr 
finest  bond.  The  plant  will  cover  a 
space  of  about  200  acres.  The  coast  at 
this  point  was  found  to  be  exceptionally 
suited  to  the  industry.  Eastern  Cana¬ 
dian  and  United  States  capital  are  behind 
the  scheme. 


Presbyterian  Papers  Merged 

Toronto. — The  General  Board  of  the 
Presbyterian  Church  in  Canada  has  d^ 
cided  to  amalgamate  the  Presbyteriaa 
Witness  of  Halifax  and  the  Presby¬ 
terian  and  the  Westminster  of  Toronto, 
under  the  name  of  the  Presbyterian! 
Witness,  to  be  published  in  Toronto. 


Century  for  Brockville  Recorder 

Toronto. — A  dinner  to  commemorate 
the  one  hundredth  anniversary  of  the 
Brockville  (Ont.)  Recorder  will  be 
held  under  the  auspices  of  the  local 
Board  of  Trade  on  January  18.  Lead¬ 
ing  newspapermen  have  been  invited  to 
be  pre.sent  as  speakers. 


Montreal  Weekly  Star  $2  | 

Montreal.— The  subscription  price  oij 
the  Montreal  Family  Herald  and  Weekly 
Star  was  advanced  January  1  to  $2  i 
year.  ] 


Wayagamack  Annual  Meeting 

Toronto. — The  annual  meeting  of  tk 
Wayagamack  Pulp  &  Paper  Company, 
Ltd.,  has  been  called  for  February  8  Hi 
Three  Rivers,  Que.  1 


Doriand  Absorb*  Hadden  Agency  j 

The  Howard  S.  Hadden  Advertis-| 
ing  Agency  of  New  York  has  been 
consolidated  with  the  Doriand  Agency] 
Inc.,  of  the  same  city,  and  a  ne*| 
office  will  be  opened,  devoted  exclu-, 
sively  to  financial  advertising.  Mr' 
Hadden  will  be  in  charge  of  the  ne» 
office  and  also  a  director  of  the  Dor- 
land  Agency.  j 


Evans  with  Kirtland-Engel  I 

W.  R.  Evans,  for  the  last  thr«l 
years  with  the  Mitchell-Faust  Adver-J 
tising  Company,  Chicago,  has  joindfl 
the  Kirtland-Engel  Company  of  tbitl 
city,  in  charge  of  merchandising  an^l 
copy.  ■ 

I 
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Newspapers  Replaced  the  Kick 
in  Virginia  Dare  Wine 


When  the  Prohibition  Law  was  passed, 
the  future  of  Virginia  Dare  Wine  looked 
dark,  but  it  was  found  that  scientific  de- 
alcoholing  after  the  Wine  had  been  fer¬ 
mented  and  matured  left  the  flavor 
undisturbed.  In  fact,  even  with  the 
alcohol  removed,  concentration  slightly 
intensified  the  taste. 

For  nearly  one  hundred  years  Virginia 
Dare  has  been  the  popular  light  Wine  in 
all  parts  of  the  country,  and  it  was  more 
largely  consumed  than  any  other  single 
brand  in  the  United  States,  either  do¬ 
mestic  or  imported. 

But— would  the  people  be  as  eager  for 
Virginia  Dare  without  the  alcohol? 
There  was  only  one  way  to  find  out,  and’ 
that  was  by  extensive  Newspaper  adver¬ 
tising. 

No  great  splash  of  space  was  used,  con¬ 


servative  copy  and  strong  appetite  appeal 
being  the  rule.  It  was  explained  that  while 
the  Wine  now  contained  less  than  of 
1%  of  alcohol  as  prescribed  by  law,  the 
flavor  remained  the  same ;  was  just  as  de¬ 
lightful  plain,  or  mixed  in  punches, 
cobblers,  highballs,  cocktails  and  rickies 
as  of  yore. 

The  response  was  almost  instantaneous. 
The  sale  of  Virginia  Dare  Wine  without 
the  alcohol  exceeded  $300,000  monthly, 
the  highest  record  in  the  history  of  the 
Company. 

This  is  specific  evidence  of  the  power  of 
Newspaper  advertising  in  overcoming  a 
real  crisis.  ' 

Do  you  crave  the  taste  of  your  old-time 
sales  kick? 

Newspaper  advertising  is  for  sale 


Invest  in  Newspaper  Advertising 

E*  Katz  Special  Advertising  Agency 

Eatablished  1888 

Publishers’  Representatives  ^ 

NEW  YORK  CHICAGO  ATLANTA  KANSAS  CITY  SAN  FRANCISCO 


Serial  Advertisement  No.  4 


1921  will  bring  new  advertisers  into  Newspapers — 
Companies  who  are  up  against  the  dire  need  of 
sales — speed  and  volume. 

When  it  comes  down  to  a  cold  question  of  selling 


goods  imder  any  circumstances,  anywhere — the 
daily  Newspapers  get  the  business.  Newspapers 
actually  sell  more  merchandise  than  any  other  class 
of  advertising  media. 

What  an  opportunity  for  19211 


Contributed  for  the  better  appreciation  of  Newspaper  Advertising 


E.  Katz  Special  Advertising  Agency,  15  East  26th  Street,  New  York 
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Washington. — The  National  Press 
Club  has  elected  the  following  officers 
for  the  coming  year:  President,  Avery 
Marks,  Washin^on  Times ;  vice-presi¬ 
dent,  Leonard  Ormerod,  Evening  Star; 
secretary,  Earl  Hamilton  Smith,  Wash¬ 
ington  Post;  treasurer,  Robert  B.  Arm¬ 
strong  Los  Angeles  Times;  financial 
secretary,  Homer  Joseph  Dodge,  Fed¬ 
eral  Trade  Information  Service.  Five 
members  were  elected  to  the  board  of 
governors :  William  A.  Du  Puy,  Carter 
•Field,  Mark  L.  Goodwin,  Frederic  J. 
Haskin  and  Jay  G.  Hayden.  The  an¬ 
nual  meeting  of  the  club  will  be  held 
January  5. 

Eugene,  Ore. — Topics  of  importance 
to  Oregon  newspaper  men  are  to  be  dis¬ 
cussed  at  the  annual  newspaper  confer¬ 
ence  to  be  held  here  January  14  and  15 
under  the  auspices  of  the  University  of 
Oregon  department  of  journalism.  A 
report  will  be  made  by  a  committee  ap¬ 
pointed  to  suggest  means  of  clarifying 
laws  relating  to  newspapers.  The  rate 
for  legal  advertising  and  methods  of  in¬ 
creasing  foreign  advertising  will  also  be 
considered. 

Philadelphia. — Plans  for  the  16th  an¬ 
nual  dinner  of  the  Poor  Richard  Club 


tion,  being  assisted  by  Ernest  Ackerman, 
H.  L.  Appleton,  Theodore  E.  Ash,  E.  J. 
Berlet,  Elmer  H.  Bobst,  J.  Bartley 
Doyle,  J.  M.  Fogelsanger,  Richard  A. 
Foley,  Frank  C.  Goldner,  Joseph  Green, 
Lee  E.  Hood,  Harry  T.  Jordan,  Edwin 
L.  Lewis,  Jack  Lutz,  Howard  K.  Mohr, 
Irvin  F.  Paschall,  j'os.  S.  Potsdamer, 
Phil  C.  Staples,  Rowe  Stewart,  Howard 
C.  Story,  J.  B.  Taft,  W.  Frank  Ther- 
kildson,  M.  H.  Thomas,  E.  S.  Wood¬ 
ward.  The  list  of  speakers  scheduled 
for  the  entertainment,  and  the  souvenir 
and  decoration  features  planned  are  not 
disclosed,  but  it  is  said  that  there  will 
be  between  900  and  1,000  guests,  the 
reservations  being  completely  exhausted 
within  24  hours  after  the  seats  went  on 
sale. 

Philadelphia. — The  Women  Writers’ 
Club  of  this  city  has  elected  the  follow¬ 
ing  officers  for  1921 :  President,  Mrs. 
Alice  R.  McGill ;  vice-president,  Mrs. 
H.  H.  Skerrett  and  Miss  Myra  Smith 
Hedges;  secretary.  Miss  Rebecah  Elliot; 
treasurer,  Mrs.  George  Myers. 


De  Witt-Munsey  Decision  Reserved 

Decision  was  reserved,  following  argu¬ 
ment  by  counsel  for  the  New  York  Her¬ 
ald  Company  and  E.  D.  De  Witt,  for¬ 
mer  advertising  director  of  the  Herald 
and  Telegram,  who  is  seeking  to  have 
the  Herald  officers  produce  the  books  of 


RUTHERFORD  WITH  BUTTERICK 

Former  Pkiladelpliia  Record  Circulator 
Joins  E.  A.  SchoU 

Louis  P.  Rutherford,  for  many  years 
connected  with  the  Philadelphia  Record 
as  circulation  manager  and  a  member 
of  the  International  Circulation  Mana¬ 
gers’  Association,  has  assumed  charge 
of  the  Brooklyn  office  of  the  Butterick 
Seven  Reading  Club,  now  under  the  di¬ 
rection  of  Ernest  A.  Scholz.  Mr. 
Scholz,  formerly  business  manager  of 
the  Chicago  Record-Herald,  and  mem¬ 
ber  of  the  I.  C.  M.  A.,  is  a  strong  be¬ 
liever  in  the  success  of  the  newspaper- 
trained  man  for  magazine  circulation 
work.  Mr.  Rutherford  will  find  himself 
in  the  midst  of  a  group  of  former  news¬ 
paper  men  whom  Mr.  Scholz  has  drawn 
around  him. 

To  Try  Court  Leak  Case 

Washington,  D.  C. — Plans  have  been 
completed  by  John  E.  Laskey,  United 
States  attorney,  for  the  prosecution  of 
E.  Millard  Mayer,  a  New  York  stock 
broker ;  James  H.  Graves,  former  at¬ 
torney  in  the  Department  of  Justice; 
Barnett  E.  Moses,  Washington  lawyer ; 
and  Ashton  F.  Embry,  former  secretary 
to  Associate  Justice  McKenna,  of  the 
United  States  Supreme  Court,  on  a 
charge  of  conspiracy  to  defraud  the  Gov¬ 


ernment.  The  charge  grows  out  of  u 
alleged  conspiracy,  discovered  and  dis¬ 
closed  to  the  Supreme  Court  by  Marlcn 
E.  Pew,  editor  of  the  International  Nem 
Service,  to  secure  and  use  advance  in- 
formation  of  a  decision  of  the  United 
States  Supreme  Court  for  the  benefit  ei 
the  defendants. 

N.  Y.  Reporters  Elect  Beeaell 

The  New  York  City  Hall  Reporters’ 
Association  has  elected  the  following 
officers  for  the  coming  year :  President, 
William  P.  Beazell,  World ;  vice-presi¬ 
dent,  Vincent  Tanzola,  Brooklyn  Citizen; 
secretary-treasurer,  Fred  H.  Adams, 
New  York  City  News  Association;  ex¬ 
ecutive  committee,  Harry  D.  Kingsbury, 
Tribune;  James  Hegerty,  Times;  Ei 
ward  Staats  Luther,  Morning  Telegraph, 
and  .-Mfred  W.  Pierce,  Sun. 

Two  for  David 

The  George  B.  David  Company  has 
been  appointed  national  advertising  rep¬ 
resentative  of  the  Miami  (Okla.)  News 
and  the  Jefferson  City  Missouri  State 
Journal. 

The  circulations  and  advertising 
rates  of  all  daily  newspapers  in  ths 
United  States  will  appear  in  EDITOR  A 
PUBUSHER  INTERNATIONAL  YEAR 
BOOK — out  January  22. 


which  will  be  held  at  the  Bellevue  Strat¬ 
ford,  January  17,  are  practically  com¬ 
plete.  There  is  every  indication  that  this 
dinner  will  not  only  be  the  most  elabo¬ 
rate  affair  of  the  kind  ever  given  by  the 
Poor  Richard  Club,  but  will  also  be 
notable  in  the  annals  of  American  ad¬ 
vertising  men.  Karl  Bloomingdale, 
president  of  the  Poor  Richard  Club,  is 
chairman  of  the  dinner  committee  and 
director-general  of  the  entire  celebra- 


the  company  in  court,  preliminary  to  his 
suit  for  $560,000,  which  he  claims  is 
due  him  as  compensation  under  his  con¬ 
tract  with  the  Herald  and  Telegram 
and  which  F.  A.  Munsey  declined  to 
assume  when  he  purchased  those  papers 
a  year  ago.  Mr.  De  Witt’s  contract  had 
two  years  to  run  when  it  was  broken. 
The  motion  was  argued  in  Special  Term, 
Part  1,  of  the  New  York  Supreme 
Court. 


Ask  Our  Service  Department  for  Facts 


F.  A.  WOOD,  Advertising^  Manager 

J.  P.  McKinney  and  son.  Representative 
334  Fifth  Ave.,  New  York  122  So.  Mich.  Ave.,  Chicago 
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In  the  Year  Just  Closed 


THE  PITTSBURG  PRESS 

Made 

2596  Gain  in  Circulation 

(Over  23%  on  the  Daily — Over  32%  on  the  Sunday) 

Now  Over  146,000  Daily — Now  Over  165,000  Sunday 

50%  Greater  Than  Nearest  Competitor 

Giving  THE  PRESS  an  overwhelming  lead  in  Circulation  in  its  field  in  which 

it  has  always  excelled. 

This  is  a  record  achievement  in  view  of  the  fact  that  no  arti¬ 
ficial  circulation  promotion  schemes  were  .employed — such  as 
premiums,  contests,  prizes,  canvassing,  etc.,  and  in  view  of  the 
drastic  newsprint  conservation  measures  in  force — such  as  non¬ 
allowance  of  returns,  no  extra  editions,  no  free  lists,  limiting 
editions,  etc. 

THE  PRESS’  great  increase  in  circulation,  therefore,  is  the 
result  of  NATURAL  GROWTH,  due  to  the  ever-increasing 
RECOGNITION  OF  ITS  SERVICE  to  the  pubUc.  ' 

In  1920  THE  PITTSBURG  PRESS  PubHshed 


Nearly  25  MiUion 


Lines  oi 
Advertisinf 


(Exact  Measurement  24,776,570  Agate  Lines) 


A  gain  of  214,522  lines  over  its  record  of  1919,  and  during  1920  THE  PRESS 
OMITTED  NEARLY  3,000,000  LINES  of  advertising,  for  which  it  had  orders,  on  ac¬ 
count  of  newsprint  conservation  and  restricting  size  of  advertisements. 

CIRCULATION  BRINGS  RESULTS 
AND  RESULTS  COUNT  | 

THE  PITTSBURG  PRESS 


O.  S.  HERSHMAN, 
President-Editor 
H.  C.  MILHOLLAND, 
Vice  Pres.-Adv.  Mgr. 


Eastern  Representative, 
I.  A.  KLEIN, 
Metropolitan  Tower, 
New  York 


Western  Representative, 
JOHN  GLASS, 
Peoples  Gas  Bldg. 
Chicago 


1. 
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UGHT-FACE  HEADS  ON  N.  Y.  POST 


Facto  on  South  America 

Huenos  Aibbs,  a.  R.,  December  10,  1920. 

To  Editor  &  Publisher:  I  have  just  read 
the  excerpts  from  the  speech  of  Prof.  Aughiii* 
baugh  in  Baltimore  and  published  in  Editor  & 
Publisher  of  November  6  and  would  appre* 
ciate  if  you  would  publish  the  following  in 
order  that  any  erroneous  conclusions  that 
might  have  been  drawn  regarding  this  part  of 
the  world  may  be  corrected: 

Although  Buenos  Aires  is  a  great  many 
miles  from  the  United  States*  the  similarity 
of  conditions  in  the  respective  newspaper 
fields  would*  no  doubt*  surprise  many  ot  the 
authors  of  articles  and  speeches.  Misstate¬ 
ments.  due  no  doubt  to  a  lack  of  knowledge 
of  the  subject,  frequently  are  made  that,  in¬ 
stead  of  tending  to  promote  friendly  relations 
between  the  two  Americas*  often  do  just  the 
oppOMte.  Some  years  ago  the  news  of  the 
united  States  that  reached  Argentine,  and  of 
course  other  parts  of  Latin  America,  came 
through  European  agencies  and  was  not  al¬ 
ways  correct,  but  such  conditions  no  longer 
exist  here.  The  services  of  the  Associated 
Press  and  the  United  Press  are  received  and 
published  here  in  full.  Buenos  Aires  publishers 
arc  spending  hundreds  of  thousands  of  dollars 
monthly  in  order  that  their  readers  may  be 
correctly  informed  of  all  the  important  topics 
of  the  world.  La  Nacion  alone  spends  over 
$30,000  a  month  on  cable  tolls  and  the  ex¬ 
penditures  have  exceeded  $60,000.00  in  a  single 
month. 

With  these  points  in  mind  it  hardly  seems 
fair  to  let  pass  unchallenged  statements  that 
the  Latin-.\merican  is  illiterate,  lives  in  a 
primitive  manner  and  ridicules  everything 
Korth  American.  The  Latin-American  tries 
to  like  the  North  American  but  it  is  verv 
difficult  for  him  to  do  so  at  times.  With  North 
American  salesmen  misrepresenting  their  wares, 
with  manufacturers  and  exporters  sending 
poorly  packed  and  inferior  articles  here  and 
not  allowing  a  suitable  credit  such  as  is  al¬ 
lowed  bv  Europeans,  it  is  not  unreasonable 
to  suppose  that  at  itmes  their  patience  is 
severely  tried. 

As  to  illiteracy*  1  must  say  very  little  of  it 
can  be  found  here.  On  the  contrary  about 
85  per  cent  of  the  people  read  and  write  and 
speak  two  or  more  languages  fluently.  '  Living 
conditions  in  Buenos  .\ires  compare  favorably 
with  the  conditions  in  the  largest  cities  of  the 
United  States. 

The  city,  like  the  newspapers,  is  supplied 
with  all  the  latest  mechanical  devices  to  carry 
on  necessary  work  and  is  in  every  way  as 
thoroughly  up-to-date  as  New  York,  Chicago 
and  Philadelphia. 

As  advertising  mediums  the  papers  here  are 
without  doubt  in  the  same  position  as  those  of 
the  United  States  in  their  various  fields.  If 
there  is  any  advantage  it  lies  with  the  news¬ 
papers  of  Buenos  Aires,  as  thev  are  of  na¬ 
tional  instead  of  only  more  or  less  local  im¬ 
portance  as  are  the  dailies  of  United  States. 

A  suggestion  I  have  recently  read  that  ad¬ 
vertisers  should  advertise  in  French  weeklies 
in  order  to  reach  the  people  of  South  Ameri¬ 
ca  is  as  ridiculous  as  to  say  that  in  order  to 
sell  New  York  one  should  advertise  in  a  pub¬ 
lication  in  Borneo.  With  papers  here  with 
such  important  circulations  as  Prensa  and 
La  Nacion,  either  equal,  typographicalljr  and 
editorially,  to  the  leaders  in  North  America,  it 
is  evident  that  newspaper  advertising  here  is, 
as  in  the  States,  the  l^st  method  ox  reaching 
the  majority  of  the  people.  In  circulation 
there  is  very  little  difference  here  than  in  the 
larger  cities  of  United  States.  Our  distribu¬ 
tion  in  the  city  proper  is  made  in  much  the 
same  manner  and  for  the  interior  we  have  two 
Cox  Multi  Mailers  to  do  the  work. 

Taken  all  in  all  Buenos  Aires  and  its  news¬ 
papers  are  right  up  to  the  minute  so  too  are 
Its  2*000,000  people,  and  it  behooves  us  Amer¬ 
icans  of  the  North  to  recognize  these  facts 
when  writing  or  speaking  of  a  country  so 
much  like  our  own.. 

Very  truly  yours, 

J.  A.  McNEIL, 
Circulation  Manager  La  Nacion. 

You  and  Nineteen  Twenty-one 

New  York,  Dec.  31,  1920. 

To  Editor  &  I’velisher:  What  are  you  go¬ 
ing  to  do  with  our  nineteen  hundred  and 
twenty-first  boy?  .\re  you  going  to  help  make 
him  robust,  cheerful  and  productive?  .\re  you 
going  to  help  create  a  new  era  of  expansion 
and  prosperity  for  him? 

Advertising  accepts  its  responsibilities  and 
will  make  this  youngster  what  we  intend  him 
to  be.  Through  the  all  day  service  of  news¬ 
papers  his  wants  will  be  amply  provided  for. 

I  am  going  to  make  the  new  year  one  of  great 
happiness.  Are  you  ? 

THOMAS  E.  CONKLIN. 


Haitford  Office  HantUinf  Account 

New  York,  Dec.  29,  1920. 

To  Editor  &  Pubusher:  We  note  in  your 
issue  of  December  25  that  you  have  mentioned 
the  fact  that  we  are  handling  the  advertising 
of  the  Allen  Pharmacal  CoiMany,  and  that  we 
are  placing  orders  for  the  Fuller  Brush  Com¬ 
pany  of  Hartford. 

The  Fuller  Brush  campaign  is  handled  by 
our  Hartford  office  and  not  by  this  office. 

This  item  should  have  read:  The  Manter- 
nach  Company,  171  Madison  Avenue,  New 
York,  are  handling  the  advertising  of  the  Allen 
Pharmacal  Company:  and  the  other  item 
should  have  been:  The  Mantemach  Company 
of  Hartford  are  placing  orders  for  the  Fuller 
Brush  Company. 

THE  MANTERNACH  COMPANY, 

D.  J.  Hinman,  Manager. 


Finds  Conaenratiam  in  Appearance 
Suita  Paper’s  Readers 

With  the  beginning  of  1921  the  New 
Vork  Evening  Post  changed  its  headline 
from  Cheltenham  bold  condensed  to 
light-face  Cheltenham.  In  commenting 
on  the  change,  Z.  L.  Potter,  business 
manager  of  the  Post,  said: 

“Simple  dignity,  combined  with  quality 
in  material  and  workmanship,  is  what 
the  typical  reader  of  the  New  York  Eve¬ 
ning  Post  seeks  in  clothes,  in  home  and* 


in  all  personal  selection  that  portrays 
taste.  I  cannot  believe  that  this  person, 
in  choosing  a  daily  newspaper  suddenly 
changes  character.  In  aiming  toward 
more  conservatism  in  appearance,  and 
more  dependability  and  brilliancy  in 
content,  the  Evening  Post  is  simply  run¬ 
ning  tftie  to  its  traditions  as  a  paper  for 
leaders  of  public  thought.’’ 


Report  Watterson  Very  III 

Galveston,  Tex.,  Jan.  6.— “Marse 
Henry”  Watterson  is  reported  to  be  seri¬ 
ously  ill,  here,  where  he  and  Mrs.  Wat¬ 
terson  have  been  spending  the  winter. 


Brown  Buy*  Lakeland  Telegram 

b'T.  Augustine,  Fla. — Harry  L.  Brown,! 
for  16  years  editor-in-chief  of  the  Recoil 
and  manager  of  the  Record  Publishin|| 
Company,  has  purchased  the  Lakeland  L 
(Fla.)  Telegram  and  will  take  charge™ 
of  that  paper.  Herbert  Felkel,  for  the! 
past  three  years  managing  editor  of  thei 
Record,  succeeds  Mr.  Brown  as  editor: 
and  manager  of  that  paper.  Mr.  Felkel, , 
since  1908,  has  also  been  editor  of  the 
Pensacola  News,  editor  of  the  Talla¬ 
hassee  Record  and  legislative  corre-i 
spondent  of  the  Jacksonville  Times-i 
Union. 


There^s  Just  One  Big 
Sunday  Circulation 
In  Iowa 

Eleven  Sunday  newspapers  are  published  in  Iowa. 
The  Des  Moines  Sunday  Register  has — 

more  circulation  than  the  second*  third 
and  fourth  Sunday  newspapers  combined 


Des  Moines  Sunday  Register 

(December,  1920 — net  paid) 


91,837 


Second  Des  Moines  Sunday  newspaper . 33,666 

Sioux  City  Sunday  newspaper . 27,903 

Davenport  Sunday  newspaper . 16,674 

Net  three  combined . 78,243 


Sunday  Register’s  lead  over 
three  next  papers  - 


13,594 


The  Sunday  Register  s  circulation  exceeds  that  of  the 
remaining  seven  Iowa  Sunday  newspapers  added 
together. 

Ask  for  dot  map  showing  how  the  circulation  of  The 
Sunday  Register  covers  the  state  of  Iowa. 

8  PAGES  OF  GRAVURE  EVERY  SUNDAY 
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SUPREMACY 

IN  ADVERTISING 

-AND— 

IN  CIRCULATION 


THE 


Printed  in  1920 

35,809  COLUMNS 

I  Paid  Display  Advertising 

(A  GAIN  OF  1494  COLUMNS) 

This  is  More  than  was  ever  Published 
in  any  New  York  Evening  Newspaper 


Over  2,500  Columns  of  Advertising  Were  Omitted 
During  1920,  Due  to  Shortage  of  White  Paper 

SUPREMACY 

IN  CIRCULATION 

1 

The  New  York  Evening  Journal  Has  the  Largest  Circulation  of  Any 
Daily  Newspaper  in  the  United  States,  and  at  Three  Cents  a  Copy 

iTIm  N«w  York  Evoaing  Journal  is  a  Mambor  of  Audit  Buroan  of  Circulatioaa. 
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RADIO  BEFORE  SUB-COMMITTEE 

May  Aoiand  Law  to  Parmit  PraM  to 
Uaa  Nary  WiraloM  for  Yaar 

(By  Telttraph  to  Editob  &  Publishib) 

Washington,  Jan.  6.— The  matter  of 
extending  the  use  of  the  naval  radio 
system  to  the  newspapers  and  press  as¬ 
sociations  of  the  country  was  placed  in 
the  hands  of  a  congressional  sub-com¬ 
mittee  today  after  a  hearing  before  the 
House  Merchant  Marine  G>mmittee. 

The  sub-committee  probably  will  draft 
an  amendment  to  the  existing  law,  grant¬ 
ing  to  the  newspapers  and  press  asso¬ 
ciations  the  right  to  use  the  naval  radios 
for  a  period  of  one  year,  or  until  the 
present  pressure  on  cables  and  private 
wireless  systems  is  relieved. 

The  amendment  will  embody  the  prm- 
cipal  features  of  the  bill  introduced  by 
Representative  Fred  Britten,  of  Illinois. 
According  to  Mr.  Britten  there  is  some 
opposition  to  the  measure  in  the  com¬ 
mittee,  but  it  is  believed  the  amendment 
will  be  drawn  and  favorably  reported  to 
the  House. 

The  sub-committee,  of  which  Repre¬ 
sentative  W.  H.  White,  of  Michigan,  is 
chairman,  may  decide  to  hold  further 
hearings.  Other  members  of  the  sub¬ 
committee  are;  Representatives  Chind- 
bloom  of  Illinois,  Bankhead  of  Alabama, 
Burroughs  of  New  Hampshire,  Hardy 
of  Texas,  Rowe  of  New.  York,  and  La- 
raro  of  Louisiana. 

May  Fix  Engraxers’  Wage*  Next  Week 

Satisfactory  adjustment  is  expected 
within  the  next  week  of  wage  scales  for 
1921  between  Photo -Engravers’  Union 
No.  1  and  the  New  York  Photo-En¬ 
gravers’  Board  of  Trade,  following  a 
controversy  this  week,  which  was  fea¬ 
tured  by  a  two-hour  cessation  of  work 


by  the  photo-engravers  on  Monday. 
The  union  members  were  meeting  as 
EIditok  &  Publisher  went  to  press,  and 
it  was  said  that  final  action  would  be 
taken  at  this  meeting.  E.  J.  Volz,  presi¬ 
dent  of  the  union,  said  that  the  walk¬ 
out  or  lockout  on  Monday  was  caused 
by  the  employers’  demand  that  the  union 
men  sign  an  agreement  for  1921  giving 
day  workers  a  minimum  of  $50  a  week 
and  night  men  $55.  The  men  refused  to 
sign,  demanding  an  increase  of  $10  over 
present  wages,  although  stating  that  they 
would  work  on  the  present  scale  pending 
further  negotiations. 

PHILADELPHIA  ENGRAVERS  OUT 

Strike  When  Employers  Refuse  In¬ 
crease  of  $5  Over  Present  Scale 

(By  Telegraph  to  Editoe  &  Pdsusbes) 

Philadelphia,  Jan.  6. — All  photo-en¬ 
gravers  employed  in  local  commercial 
engraving  houses  who  are  members  of 
the  Philadelphia  Photo-Engravers’  Union 
No.  7,  numbering  about  300,  and  affect¬ 
ing  13  shops,  went  out  on  strike  at  noon 
today.  The  cause  of  the  strike  was  the 
refusal  of  the  Manufacturing  Photo- 
Engravers’  Association  to  grant  the 
union’s  demand  for  a  minimum  wage  of 
$50  a  week.  The  minimum  wage  of  the 
old  agreement,  which  expired  on  January 
1,  was  $45. 

Philadelphia  newspapers  are  affected 
only  indirectly  to  the  extent  that  they 
have  been  sending  cut  work  to  the  com¬ 
mercial  concerns.  Newspapers  that  are 
not  running  open  shops  have  a  separate 
agreement  with  the  union,  which  does 
not  expire  until  June. 

Employers  declare,  in  four-column 
display  advertisements  in  local  papers, 
that  in  the  face  of  falling  costs  of  living 
and  falling  wages  in  other  industries, 


and  business  growing  less  daily,  they 
cannot  increase  wages,  but  are  willing 
to  continue  'to  pay  the  present  wage 
scale.  These  employes  include  such 
well-known  concerns  as  the  Beck  En¬ 
graving  Company,  Gatchel  &  Manning, 
Rodgers  Engraving  Company,  Photo- 
Chromotype  Company  and  Weeks  Photo- 
Engraving  Company. 

BOOTHBY  GOES  WITH  HERALD 

Leaves  New  York  World  Staff  After 
Five  Years’  Service  Here  and  Abroad 

George  H.  Boothby,  for  the  past  five 
years  on  the  New  York  World  staff, 
has  resigned  and  on  January  10  will 
join  the  staff  of  the  Herald.  Boothby 
spent  two  years  in  France  as  a  war 
worker  and  as  World  correspondent  with 
the  Rainbow  Division,  and  was  the  only 
civilian  to  march  in  the  division’s  home¬ 
coming  parade  in  New  York.  Since  put¬ 
ting  off  o.  d.  clothes,  he  enjoyed  another 
triumphal  progress  down  Fifth  avenue 
as  the  captor  of  “Nicky”  Arnstein, 
sought  by  the  New  York  police  for  sev¬ 
eral  months  in  connection  with  bond 
thefts.  Recently  he  has  been  active  in 
digging  up  evidences  of  graft  in  pro¬ 
hibition  enforcement.  Upon  his  resigna¬ 
tion  from  the  World,  J.  H.  Gavin,  city 
editor,  paid  an  unusual  tribute  to  him 
in  the  following  letter : 

“It  is  with  sincere  regret  that  your 
resignation  from  the  staff  of  the  World 
is  accepted.  In  doing  so  1  cannot  re¬ 
frain  from  tendering  to  you  heartfelt 
thanks  and  appreciation  for  the  excel¬ 
lent  reportorial  work  you  have  rendered 
this  newspaper.  The  loyalty,  devoted¬ 
ness  and  energy  displayed  by  you  on  the 
many  trying  and  difficult  assignments 
have  been  an  inspiration  to  the  staff. 
My  best  wishes  for  your  future  success.” 


Suit  Against  Tolodo  Nsiwe-B— 

Toledo,  Ohio. — Suit  for  $2OOA)0 
against  the  Toledo  News-Bee  allegini 
libel  has  been  instituted  by  Federal 
judge  John  M.  Killits.  He  accuses  Ac 
newspaper  of  printing  distorted  facti ! 
concerning  his  record  as  a  prosecutor 
20  years  ago. 

Name  Carpenter  St  Co. 

Decatur,  Ind. — The  Daily  Democrat 
has  appointed  Carpenter  &  Co.,  Chicago, 
New  York  and  Kansas  City,  as  its  na¬ 
tional  advertising  representatives. 

Your  Hitb-CUss  ReMiers  WOl  Wstck  for 

THE  YOUHB  LADY 

ACROSS  THE  WAY 


THE  YOUNG  LADY  ACROSS  THE  WAY. 

The  youn{  la<Jy  across  the  way  Mys  her 
father  and  mother  have  had  the  utne  family 
doctor  ever  stoce  they  were  married  and  he's  (et* 
linj  to  be  quite  a  veterinarian  in  the  service. 

A  Dally  Two  by  Six 

FOR 

Those  to  Whom  the  Average 
Comic  Does  Not  Appeal 

THE  McCLURE  NEVSPAPEt  STNDKATE, 

379  Fwarth  Av*.,  New  Yerti  Gty. 


MiaiiiiiiaiMiiiiaii.iiiiiiiiiiU!  .iiiiuiiiiiiiiuiii;nu;iiiuiuiiiiiiuiii;ii!UUi:iii!M;ii:[i.i'ii' 


THE  BETTER  MACHINE 


II.;;!  ..’iir,,  u.. . . "irfimiiwuiiiiinii.iiM  ,iiiiiiiDiHi.:diiii: 


Publishers  and  Printers 

Step  into  your  composing  room — study  your  line  casting  composition 
macliine  equipment. 

.\re  YOU  cutting  the  cost  of  typographical  production  as  the  times 
demand? 

Ask  INTERTYPE  Users  in  your  locality  about  efficiency  and  dependa¬ 
bility  in  a  line  casting  composing  machine. 

Safeguard  your  Investment,  buy  The  INTERTYPE, 

“The  Better  Machine” 


WRITS  FOR  CONVINCING  LITERATURE 


INTERTYPE  CORPORATION 

General  Offices:  50  COURT  ST.,  BROOKLYN,  N.  Y.,  U.  S.  A. 


Middle  Western  Brsnch 
Raad-McNslly  Bnilding,  Chiesgo,  Dt. 


Southern  Branch 

1£0  Madison  Are.,  Memphis,  Tenn. 


I*- 


Pacific  Coxst  Branch 
86  Third  St.,  San  Francisco,  Cal. 
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THERE’S  A  BUSINESS 
BATTLE-ROYAL  JUST  AHEAD 


The  PESSIMIS'f  who  lets  his  black  fears  blind 
him  with  tears  is  not  much  worse  these  days 
than  the  OPTIMIST  who,  laughingly  confident, 
refuses  or  neglects  the  calls  and  opportunities 
for  ACTION— THOUGHTFUL,  COURAGE¬ 
OUS,  CHEERFUL  ACTION. 

There  will  be  scant  joy  in  days  to  come  for 
the  fellow  who  is  PUBLICLY  PREACHING 
CONFIDENCE  and  general  reorganization, 
while  PRIVATELY  PRACTICING  SELF¬ 
ISH  DELAY,  or  carelessly  neglecting  to  readjust 
his  own  operations  to  meet  conditions. 

A  month  ago  we  said  _ _ 

in  this  space:  j  -  ^ 

“The  pressure  of 
ACTUAL  NECESSI¬ 
TY  is  now  COMPEL¬ 
LING  ACTION  by 
both  sides  (buyers  and 
sellers).” 

“One  product  after 
another  BREAKS  IN 
PRICE.  Some  day  soon 
the  movement  w’ill  be 
general.” 

“PRODUCTION  on 
a  readjusted  cost  basis 
WILL  BE  RESUMED  at  SPEED.” 

Every  day  more  positively  confirms  that  state¬ 
ment. 

We  said : 

“COMPETITION  will  be  MORE  KEEN 
than  ever  before.” 

“TRADE-MARKED  and  BRANDED 
PRODUCTS  will  be  brought  to  the  attention  of 
the  public  by  AGGRESSIVE  and  CONVINC¬ 
ING  PUBLICITY  that  will  set  NEW  STAND¬ 
ARDS  in  advertising  methods  and  practices.” 

“IT  WILL  BE  A  BATTLE-ROYAL  in 
which  the  FIT  and  MERITORIOUS  will  be 
VICTORIOUS,  the  TIMID  will  be  SIDE- 
.  TRACKED  and  FORGOTTEN,  and  the  UN¬ 
WORTHY  RELEGATED  to  the  DISCARD.” 

Within  the  month  no  one  will  question  that. 


EACH  MANUFACTURER  FACES  the 
NECESSITY  of  helping  local  dealers  to  quickly 
MOVE  HIS  GOODS  to  the  CONSUMER,  or 
re-orders  in  his  case  are  going  to  come  slowly  or 
not  at  all,  and  if  he  has  WIDEAWAKE  COM¬ 
PETITORS — and  who  won’t  have? — he  loses  his 
place  in  the  business  line. 

There’s  a  WONDERFUL  AID,  almost  MIR¬ 
ACULOUS  ASSISTANCE  at  hand— NEWS¬ 
PAPER  ADVERTISING. 

In  this  day  of  business  readjustment,  in  this 
realignment  of  values,  THE  NEWSPAPER, 
because  of  its  CON¬ 
STANT  READINESS, 
its  ALL-COVERING 
REACH,  its  special 
and  IMMEDIATE 
AVAILABILITY,  its 
CONVINCING 
QUALITY,  its  ECON¬ 
OMY  of  use,  has  thor¬ 
oughly  demonstrated  to 
the  business  world  that 
it  is  an  instrument  of 
TREMENDOUS 
POWER  for  ACCOM¬ 
PLISHMENT  and  RESULT. 

We  represent  in  the  national  advertising  field 
the  newspapers  shown  on  the  map  herewith. 
They  are  live,  aggressive  publications  in  prosper¬ 
ous  cities  and  sections. 

We  have  made  it  our  business  to  KNOW  the 
NEWSPAPERS  of  these  cities,  the  TRADE 
CONDITIONS  in  nearly  every  line,  and  with 
their  several  and  respective  promotion  depart¬ 
ments,  trade  extension  bureaus,  business  surveys, 
etc.,  to  RENDER  VALUABLE  ASSIST¬ 
ANCE,  not  only  in  connection  with  proper 
publicity  in  the  columns  of  the  newspapers  them¬ 
selves,  but  in  the  matter  of  DISTRIBUTION 
and  other  MERCHANDISING  PROBLEMS 
that  may  arise. 


**We  are  at  your  service,  any  time,  anywhere^* 

The  John  Budd  Company 


National  Advertising  Representatives  of  Newspapers 


9  E.  37th  Sbeet 
NEW  YORK 

Examiner  Building 
SAN  FRANCISCO 


Tribune  Building 
CHICAGO 


Chemical  Building 
ST.  LOUIS 


Title  Insurance  Building 
LOS  ANGELES 


Healey  Building 
ATLANTA 

Post  Intelligencer  Building 
SEATTLE 
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George  N.  Barnes  of  the  British  Peo 

Rene  Viviani,  the  coming 
Maximilian  Harden, 


have  been  engaged  to  write  cable  dispatches  for  the  new  Sunda 


EORGE  N.  BARNES  was  one  of  the 
men  who  steered  Great  Britain  through 
the  war  as  a  member  of  the  British  War 
Cabinet  of  Five.  He  succeeded  Arthur 
Henderson  as  the  representative  of  Labor  in 
the  Cabinet.  Mr.  Barnes  was  a  member  of 
the  British  delegation  to  the  Paris  Peace 
Conference.  He  enjoys  today  the  confi¬ 
dence  of  the  government  in  power  and  also 
the  Labor  Party  and  is  regarded  as  the  bal¬ 
ance  wheel  of  conflicting  interests  in  Eng¬ 
land.  His  forceful  utterances  have  won 
world-wide  attention.  He  will  truly  reflect 
the  thoughts  of  the  British  people  and  fur¬ 
nish  timely  comment  and  interpretation  on 
the  delicate  problems  just  now  before  the 
American  and  British  public. 


GEORGE  N.  BARNES 


RENE  VIVIANI 


These  three  distinguished  contributors  in  the  foreign  field  together  with  eight  oi| 
the  best  American  writers  will  make  up  the  complete  service  for  Sunday  news-V 
papers  covering  national  affairs,  professional  and  amateur  sports,  developments^ 
in  the  world  of  business  and  finance,  agricultural  and  industrial  news  and  events  | 


Robert  T.  SmaIl=Lawrence  Perry— fci 
Walter  Camp — Clara  Savage— Slir 

George  Barnes — Rent  r 


For  Ratei 


ROBERT  B.  McCLf , 


Consolidated 


JAY  JEROME  WILLIAMS,  Eastera  Siiperintradrat 
Elerenth  Floor,  World  Buildins,  New  York 


EXBC 

Commercial  Bank 


Eut* 


ver  in  France 

e  fearless  publicist  of  republican  Germany 

ire  service  of  the  CONSOLIDATED  PRESS  ASSOCIATION 


lyf  AXIMILIAN  HARDEN  is  the  only 
^  man  whose  pen  the  Kaiser  himself 
could  not  stop.  Throughout  the  war,  he 
fearlessly  assailed  the  militarists  of  Ger¬ 
many  and  since  the  revolution  he  has  un¬ 
hesitatingly  pointed  out  the  weaknesses  and 
supported  the  liberal  policies  of  the  new 
regime.  His  writings  have  been  widely 
quoted  in  America  and  throughout  the 
world.  He  has  a  keen  understanding  of  in¬ 
ternational  affairs,  and  writes  in  a  simple 
and  direct  style  that  has  won  him  a  big  fol¬ 
lowing  outside  as  well  as  inside  his  native 
country.  His  writings  can  be  counted  upon 
weekly  as  the  authoritative  expression  of  the 
thought  of  new  Germany. 

MAXIMILIAN  HARDEN 

of  striking  interest  in  woman’s  world.  This  will  be  the  largest  special  cable  and 
wire  report  of  its  kind,  averaging  more  than  10,000  words,  in  which  variety  as 
well  as  quality  are  emphasized. 

The  contributors  include  the  following: 


VIVIANI  is  the  man  best  known 
Americans  among  the  statesmen 
(  now  shaping  the  destinies  of 
It  was  Viviani  who  dominated  the 
Meeting  of  the  League  of  Nations. 

in  France  is  constantly  growing. 
[France  looks  for  guidance  in  her 
iction  difficulties  and  struggles.  M. 
lame  in  contact  with  the  people  of 
[when  as  head  of  the  French  War 
^le  brought  Marshal  Joffre  to  the 
(tates  in  the  historic  days  of  1917. 


-«rden  Colfax — Elizabeth  Miner  King 
-»rt  P.  West — Maximilian  Harden 
iiwiviani — William  Bird 

9i  Jmwit  Apply  to 

CL9)  Business  Manager 

Kss  Association 

ik  Washington,  D.  C. 


HORACE  EPES,  Westeni  Superintendent 
Fourth  Floor,  Daily  News  Building,  Chicago 
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CO-OPERATION  THEME  OF 
PAPER  MEETING 

{Continued  from  page  8) 


meeting  of  the  Newsprint  Service 
Bureau. 

Standardization  of  weight  of  paper 
on  the  basis  of  32  pounds  was  favored 
by  the  conferees  after  a  discussion  of 
the  over-weight  paper  that  has  been 
frequently  seen  during  the  past  year 
and  which  was  said  to  come  largely 
from  mills  temporarily  making  news¬ 
print  for  the  spot  market.  The  News¬ 
print  Service  Bureau,  it  was  deter¬ 
mined,  will  receive  reports  from  the 
A.  N.  P.  A.  regarding  weights  in  ex¬ 
cess  of  contract  basis  and  will  en¬ 
deavor  to  correct  such  practices  as  far 
as  possible. 

Saving  of  freight  rates  by  pointing 
out  to  publishers  the  advantage  of 
buying  paper  from  mills  near  their 
own  localities  was  informally  6^ 
cussed.  It  was  said  that  over  $1,000,- 
000  is  uselessly  paid  in  freight  rates 
annually,  besides  unnecessary  use  of 
railway  cars  and  accommodations. 

Concerted  consideration  by  manu¬ 
facturers  of  contract  conditions  was 
decided  against  as  prohibited  by  the 
perpetual  injunction  issued  by  the 
U.  S.  District  Court  on  November  26, 
1917.  In  answer  to  the  question 
raised  by  President  Williams  at  the 
November  meeting,  it  was  pointed  out 
that  adjustment  on  contracts  on  a 
basis  equitable  to  buyer  and  seller  was 
a  matter  for  consideration  between 
the  individuals  involved. 

Contracts  with  publishers  for  more 
than  one  year  are  looked  upon  favor¬ 
ably  by  the  manufacturers,  as  tending 
to  protect  capital  invested  in  estab¬ 


lished  mills  and  enabling  manufac¬ 
turers  to  eliminate  sales  cost,  con¬ 
serve  timber  resources  and  relieve 
them  of  expenditures  which  unwar¬ 
ranted  competition  necessitates,  which 
expenditures,  it  was  pointed  out,  are 
all  ultimately  paid  by  the  publishers. 

The  manufacturers  also  made  it 
clear  that  joint  action  on  this  propo¬ 
sition  was  precluded  by  the  same  court 
order  which  prevented  co-operation 
for  localizing  deliveries  and  on  con¬ 
ditions  of  paper  contracts. 


Invitetioiu  in  Minnesota 

St.  Paul. — For  the  first  time  in  its 
history,  the  Northern  Minnesota  Edi¬ 
torial  Association  invites  advertising 
agencies,  railway  advertising  managers 
and  publicity  experts  for  wholesale  job¬ 
bers  and  for  the  State  Fair  to  meet  the 
newspaper  men  in  annual  convention. 
The  meeting  will  take  place  at  Crook- 
ston,  January  20-22.  The  purpose  is 
better  mutual  understanding,  more 
profitable  business,  and  more  efficient 
public  service. 


Legion  of  Honor  for  Correspondents 

Paris,  Jan.  6. — The  Foreigpi  Office  has 
placed  twelve  Legion  of  Honor  decora¬ 
tions  at  the  disposal  of  the  Anglo- 
American  Press  Association  for  distribu¬ 
tion  to  six  British  and  six  American 
correspondents. 


Paper  Mill  on  5-Day  Schedule 
Portland,  Me. — The  Pejepscot  PUper 
Company  at  Lisbon  Falls,  Me.,  has  gone 
on  a  five-day-a-week  schedule. 


The  names  of  the  advertising  man¬ 
agers  of  all  daily  newspapers  in  the 
United  States  will  appear  in  EDITOR  db 
PUBUSHER  INTERNATIONAL  YEAR 
BOOK— out  January  22. 


NEWSPRINT 

Made  in  Finland 

ON  .SPOT  New  York 

ROLLS  ONLY  , 

33y2"  34*/8"  36%"  49%" 

55"  66%"  67"  73" 

PRICES  ON  APPLICATION 

The  Agros  Corporation 

IMPORTERS  FINNISH  PAPER 

27  William  St.  New  York 


28, 1 1 7,238  Lines 

TN  1920  The  Detroit  News  published  28,117,238  lines  of 
^  paid  advertising,  notwithstanding  the  omission  of 
millions  of  lines  because  of  lack  of  space  and  the  rigid  rules 
of  The  Detroit  News  regarding  character  of  advertisements 
accepted. 

'  I  ''HIS  represents  the  greatest  volume  of  censored  high- 
class  advertisements  ever  carried  in  one  year  in  any 
newspaper  in  the  world,  and  surpassing  any  New  York 
newspaper  by  over  4,600,000  lines. 

The  Detroit  News 


‘AUoays  in  the  Leaf 


REDUCED  FIRST  PAGE  OF  BROADSIDE 


The  story  of  The  Sun  and 
New  York  Herald— and  the 

Monotype 

The  record  of  more  than  twenty 
years  of  Monotype  efficiency  in  the 
plant  of  this  metropolitan  news¬ 
paper.  It  is  a  story  of  achievement. 

Every  publisher  should  read  this 
record  of  performance.  If  you  did 
not  receive  one — write  for  it ! 

The  excellent  printing  of  this  broadside 
alone  makes  it  worthy  of  possession., 

LANSTON  MONOTYPE  MACHINE  COMPANY,  PHILADELPHIA 


THE  COMMODIOUS  NEW  HOME  OP 


AND  THE  NEW  YORK  HERALD 


The  Monotme  Ad-Room 


Thk  AdvertiiniieBt  Mt  in  Haootsrpe  Seilet  No.  MA  and  Monotype  Ruk  S-844RL  ’  ~ 
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THE  AMERICAN  J0URNALIS15’  FORUM 


A  FEATURE  CONDUCTED  UNDER  THE  AUSPICES  OF  THE  AMERICAN  JOURNALISTS’  ASSOCIATION 

Editorial  Board — Richard  L.  Stokes,  507  Commercial  Building,  St.  Louis,  Mo.,  representing  the  American  Journalists' 
Association:  Paul  Y.  Anderson,  editorial  depvtment,  the  Post-Dispatch,  St.  Louis,  Mo.,  representing  the  St.  Louis  Asso¬ 
ciation  of  Journalists;  Arthur  R.  Friedman,  raitorial  department,  the  Sun,  Pittsburgh,  Pa.,  representing  the  Pittsburgh  News- 
writers'  Association;  and  Walter  Williams,  dean  of  the  School  of  Journalism,  University  of  Missouri,  Columbia,  Mo.,  repre¬ 
senting  the  schools  of  journalism. 


THE  ADVENTURES  OF  ONE  Some  one  had  ’phoned  to  him  that  at 

a  certain  number  in  Raymond  Street, 
there  was  a  congregation  of  thieves, 
By  EDGAR  MELS  burglars,  murderers  and  the  like.  The 

Mayor  demanded  instant  action. 

This  is  a  continuation  from  last  week’s  for  it  rained  furiously  and  he  went  back  •  .  u 

Editor  &  Publisher  of  a  recital  of  whence  he  came.  ^  few  minutes  later,  a  two-horse  po- 

,  j  ^  ,  ,  ,  hce  patrol,  carrying  a  dozen  policemen, 

the  writer  s  adventures  as  newspaper  In  the  meantime  the  reporters  had  j^3hed  up  to  the-Raymond  SUeet  jaill 
man,  extending  over  a  period  of  many  grown  famished.  They  telegraphed  to  „  n  xr  r  l- 

years.  Every  newspaper  man  has  had  Haverstraw  for  hundreds  of  sandwiches  .  “owever,  all  Mayors  were  not  of  this 

similar  experiences,  but  rarely  do  the  and  pies  and  gallons  of  coffee  and  then  ““ocuous  type.  Majrar  Gaynor  was  just 

stories  behind  the  stories  get  into  type,  boarded  the  train,  anticipating  a  Lucullan  opposite.  Elected  despite  Tammany 
This  is  not  written  in  a  spirit  of  self-  feast.  But-  ® 

exploitation,  but  in  the  hope  that  the  -pjjg  rushed  through  Haverstraw  the  day  he  took  of- 

moral  contained  there  may  help  some  wi^ut  even  hShatJngl  "  h:%eald%7mseTf  Tthe^^'L  Js 

youngster — some  ambitious  boy  on  his  seated  himself  in  the  Mayor  s  chair 

path — that  he  may  avoid  the  mistakes —  ^  very  first  time.  At  once  he 

that  he  may  profit  by  the  hard  knocks  ALL  ABOUT  “JIM”  commented  in  positive  terms  upon 

to  which  the  writer  has  been  subjected  rpHE  writer  was  in  the  Fifth  Precinct  administrations^ 

at  times.  A  station  in  Philadelphia  one  Sunday,  ^  '•< 

If,  then,  this  yarn  helps  some  cub  and  killing  time.  A  fine  automobile  drove  up  aynor  u  i  a  y,  was  e^  sma  es 

lights  the  path  however  dimly,  the  writer  and  out  stepped  a  gorgeously  clad 

will  feel  well  repaid  for  having  set  down  woman.  That  man  was  George  McQellan,  son 

in  black  and  white  some  of  his— well.  pet  monkey  has  been  lost,”  she  T®*?' 

let  us  say-misadventures.  And  here  be  explained  to  the  Lieutenant.  “Here  is  many  and  had  been  crushed  beneath  the 
it  said  that  these  tales  are  truthful,  description.”  Tigers  claws. 

actual  happenings,  to  wit:  when  she  had  gone,  the  police-  writing  of  Little  Mac  recalls  an 

man,  who  had  been  born  in  Dublin,  incident  in  the  life  of  Siegmund  Lubin, 

*  *  *  read  this:  motion  picture  pioneer.  Lubin  was  bit- 

AN  INSULT  TO  ERIN  “His  name  is  Jim;  he  looks  lilA  an  terly  opposed  to  whiskers.  It  was  a 

Irishman.”  veritable  obsession  with  him.  One  day 

HUNG  CHANG,  Chmese  states-  he  entered  his  studio  in  Philadelphia 

•  ^mted  States.  The  ignorance.  Once  upon  a  time,  ^nd  beheld  an  actor,  dressed  in  the 

inviolable  traditions  of  his  country  for-  Brooklyn  was  still  a  municipal  uniform  of  a  Civil  War  General— wear- 

bade  him  from  setting  foot  ««  foreign  political  gang  elected  a  gen-  mg  the  hated  whiskers.  Lubin  was  up 

soil,  so  a  carpet  w_as  spread  that  the  au-  the  aii*  instantly, 

gust  ceestial  mig  an  e  y  is  ooun  gang  machinations  and  “Did  I  not  tell  you  I  do  not  want 

try  s  edicts.  e  assigne  o  politicians  soon  found  this  out.  So  whiskers  in  my  pictures!”  he  thundered 

accompany  him  wj^erever  he  went  from  remarkable  that  one  day  at  the  director. 

his  hote ,  t  e  a  or  -.  son  .  over”  on  him.  One  “But,  Mr.  Lubin,”  remonstrated  the 

his  first  was  o  ran  s  om  .  when  the  writer  was  attached  to  director,  “this  man  represents  General 

And  here  is  what  appene  .  ^  police  headquarters,  there  came  a  hurry-  Grant  at  the  battle  of  Shiloh.” 

Arriving  at  the  imposing  edifice,  Li  ^p  message  from  the  Mayor  himself.  “I  don’t  care  if  he  was  the  whole 

emerged  from  his  carriage  and  found  a 

sedan  chair  awaiting  him.  Beside  it  ^ 

stood  four  husky,  blushing  Irish  police--  ^ 

men.  There  was  murder  in  their  collec-  MARSE  HENRY  ON  HONEY-MOON  TRAIL 

tive  eyes.  There  w-as  undying  hatred  of  T^EW  ORLEANS — Many  years  ago,  when  the  South  was  facing  the  dark- 

all  Chinese  and  of  Li  in  particular,  writ-  li  gg,  years  of  its  life  ancl  the  eyes  of  men  were  turned  on  the  problems 

ten  in  their  lineaments,  for —  of  post-war  reconstruction,  Marse  Henry  Watterson,  the  veteran  Kentucky 

These  four  Irishmen  had  to  carry  a  editor,  and  a  slip  of  a  girl,  who  had  made  him  the  “happiest  man”  came  to 

Qjjjjggg _ mind  you _ Irish  carry  a  New  Orleans  and  walked  into  the  lohhy  of  the  old  Monteleon  Hotel  and 

Chinese-in  state  into  Grant’s  Tomb!  registered  for  the  hridal  suite.  .  p  m  h 

Fifty-seven  years  later,  which  brings  it  to  a  recent  Friday,  Marse  Henry 
But  Li  furnished  much  excitement  for  Watterson  and  an  elderly  woman  walked  through  the  lobby  of  a  new  Monte- 

the  corps  of  newspaper  men  assigned  to  leon  Hotel  under  canvas  that  might  have  been  a  wedding  canopy,  but  was 

him.  When  interviewed,  he  asked  the  actually  hung  on  tall  “horses”  to  prevent  painters  redecorating  the  ceiling 

question.  When  pressed  too  closely,  he  from  splashing  pigments  on  guests. 

in  Manchu  which  no  one  under-  1“  fifty-seven  years  is  written  the  history  of  a  new  and  powerful 

r,n  o  America  and  with  this  history  the  writings  of  Marse  Henry  Watterson,  the 
'  ''  I  14  j  *  *  most  famous  editor  of  the  South  and  possibly  of  the  United  States,  have 

gjjvenment  vessel  up  the  Hudson  to  visi  ^^^p  Fjfty.seven  years  ago  his  thoughts  were  of  the  problems  facing 

West  Point.  The  reporters  took  a  West  jijg  homeland  and  Friday  his  thoughts  were  of  the  problems  facing  Ireland. 
Shore  train,  leaving  Weehawken  at  6  It  jg  no  new  thing  for  Marse  Henry  to  visit  New  Orleans.  Perhaps  it 

a.  m.  They  arrived  ahead  of  Li  and  is  the  echo’  of  other  days  in  Kentucky  when  horse  racing  was  at  its  fairest 
went  to  the  only  hotel  at  West  Point,  flower  that  makes  him  love  Louisiana;  and  there  are  memories  of  his  honey- 

where  prices  had  been  raised  to  double  moon  anniversary  that  endear  him  to  the  Southern  port;  and  in  between 

the  usual  rate.  The  reporters  refused  those  bright  spots  there  are  numerous  visits  that  bore  fruit  of  good  fellow- 

noint-blank  to  oav  and  went  hunirrv—  happiness.  These  things  Marse  Henry  has  not  for- 

...  gotten.  Other  things  are  imprisoned  on  memory’s  spit,  and  perhaps  the 

but  they  got  even  with  the  world  at  humorous  of  these  is  worth  the  reading. 

“*’8^-  Years  ago  Marse  Henry  was  a  frequent  visitor  to  the  old  Gault  House 

The  local  telegraph  office  was  in  charge  in  Louisville,  famous  for  its  poker  games.  There  was  one  night  when  he 

of  an  operator  who  had  recently  lost  came  home  .lowncast,  in  the  deeps  of  misery, 

his  right  arm  and  was  learning  teleg-  ^“M^^son  asked, 

raohv  anew  with  his  left  ^  '™“*d,  he  said.  I  am  financially  defunct.  I  lost  my  all  in  that 

Gault  House  poker  game.” 

How  many  words  are  you  fellows  “But,”  interposed  Mrs.  Watterson,  “you  can  rebuild  your  fortunes, 

going  to  send?”  he  asked  anxiously.  There  is  nothing  to  worry  about.” 

“Nine  thousand,"  answered  one  of  the  Hei^  burst  into  tears. 

renorters  casually  *®®*’  Henry?” 

re^rters  casualty.  “Fifteen  thousand  dollars,”  he  replied. 

Seven  thousand,  quoth  another,  the  “That  is  not  so  much,”  said  Mrs.  Watterson.  “You  can  get  that  back 

while  the  telegrapher  turned  white.  in  a  few  years.” 

Afterwards  it  was  learned  that  he  wired  “But  yon  do  not  understand,  my  dear,”  Marse  Henry  answered.  “Ten 

for  assistance  and  that  four  operators  dollars  of  that  was  in  cash.” 

came  to  help  out.  But  Li  never  landed,  _ 
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'T’HIS  is  a  continuation  from  last  week’s  for  it  rained  furiously  and  he  went  back 
Editmi  &  Publisher  of  a  recital  of  whence  he  came. 


he  seated  himself  in  the  Mayor’s  chair 
for  the  very  first  time.  At  once  he 
commented  in  positive  terms  upon 
previous  administrations. 

“My  predecessor  in  this  office,”  said 


AN  INSULT  TO  ERIN 


MARSE  HENRY  ON  HONEY-MOON  TRAIL 

TVEW  ORLEANS — Many  years  ago,  when  the  South  was  facing  the  dark- 
’  est  years  of  its  life  and  the  eyes  of  men  were  turned  on  the  problems 
of  post-war  reconstruction,  Marse  Henry  Watterson,  the  veteran  Kentucky 
editor,  and  a  slip  of  a  girl,  who  had  made  him  the  “happiest  man”  came  to 
New  Orleans  and  walked  into  the  lobby  of  the  old  Monteleon  Hotel  and 
registered  for  the  bridal  suite. 

Fifty-seven  years  later,  which  brings  it  to  a  recent  Friday,  Marse  Henry 
Watterson  and  an  elderly  woman  walked  through  the  lobby  of  a  new  Monte¬ 
leon  Hotel  under  canvas  that  might  have  been  a  wedding  canopy,  but  was 
actually  hung  on  tall  “horses”  to  prevent  painters  redecorating  the  ceiling 
from  splashing  pigments  on  guests. 

In  the  fifty-seven  years  is  written  the  history  of  a  new  and  powerful 
America  and  with  this  history  the  writings  of  Marse  Henry  Watterson,  the 
most  famous  editor  of  the  South  and  possibly  of  the  United  States,  have 
kept  step.  Fifty-seven  years  ago  his  thoughts  were  of  the  problems  facing 
his  homeland  and  Friday  his  thoughts  were  of  the  problems  facing  Ireland. 

It  is  no  new  thing  for  Marse  Henry  to  visit  New  Orleans.  Perhaps  it 
is  the  echo’  of  other  days  in  Kentucky  when  horse  racing  was  at  its  fairest 
flower  that  makes  him  love  Louisiana;  and  there  are  memories  of  his  honey¬ 
moon  anniversary  that  endear  him  to  the  Southern  port;  and  in  between 
those  bright  spots  there  are  numerous  visits  that  bore  fruit  of  good  fellow¬ 
ship  and  the  flavor  of  happiness.  These  things  Marse  Henry  has  not  for¬ 
gotten.  Other  things  are  imprisoned  on  memory’s  spit,  and  perhaps  the 
most  humorous  of  these  is  worth  the  reading. 

Years  ago  Marse  Henry  was  a  frequent  visitor  to  the  old  Gault  House 
in  Louisville,  famous  for  its  poker  games.  There  was  one  night  when  he 
came  home  downcast,  in  the  deeps  of  misery. 

“What’s  the  matter,  Henry?”  Mrs.  Watterson  asked. 

“I  am  mined,”  he  said.  “I  am  financially  defunct.  I  lost  my  all  in  that 
Gault  House  poker  game.” 

“But,”  interposed  Mrs.  Watterson,  “you  can  rebuild  your  fortunes. 
There  is  nothing  to  worry  about.” 

Marse  Henry  burst  into  tears. 

“How  much  did  yon  lose,  Henry?” 

“Fifteen  thousand  dollars,”  he  replied. 

“That  is  not  so  much,”  said  Mrs.  Watterson.  “You  can  get  that  back 
in  a  few  years.” 

“But  yon  do  not  understand,  my  dear,”  Marse  Henry  answered.  “Ten 
dollars  of  that  was  in  cash.” 


Union  Army — even  in  those  day  tbq 
had  barber  shops.  Take  off  the  whiskers,’ 

And  they  had  to  stop  taking  the  pic¬ 
ture  until  Lubin  could  be  induced  to 
leave  the  studio. 

4  a 

SOME  CABINET  OFFICERS 

JETTING  at  cabinet  officers  is  nota 
.  '^difficult  a  feat  as  might  appear.  1 
all  depends  upon  time,  circumstances  ai 
the  individual.  Take  Secretary  of  Wi 
Baker  as  an  instance.  He  was  at  At¬ 
lantic  City  attending  a  meeting  of  the 
United  States  Chamber  of  Commerce 
The  writer  sought  an  interview.  At 
eight  one  morning  he  was  inducted  to 
the  Secretary’s  room  at  the  Marlborougk- 
Blenheim.  The  Secretary  had  just  fo 
ished  dressing  and  had  not  yet  had  hg 
breakfast.  In  fifteen  minutes  a  storj 
had  been  obtained  which  caused  Phih 
delphia  to  sit  up  and  take  notice.  Mi 
Baker,  being  accustomed  to  newspa. 
men,  knew  just  how  to  handle  one  anl 
what  to  say. 

Former  Secretary  Redfield  and  a 
Secretary  Lane  are  of  similar  type- 
courteous,  affable  and  willing  to  do  their 
best  to  help.  So  is  Secretary  Wilson- 
so  was  Bryan,  when  he  understood. 

Secretary  Daniels,  a  former  news¬ 
paper  man,  of  course,  knows — he  is 
a  newspaper  man  at  heart.  The  wri 
once  called  on  him  to  discuss  the  futun 
of  the  League  Island  Navy  Yard.  Thi 
talk  drifted  to  newspapers,  and  for  hali 
an  hour,  admirals,  commanders  and  cap¬ 
tains  waited  in  an  outeF  room,  wonder 
ing — and  this  is  what  Mr.  Daniels  sai 
among  other  things : 

“I  am  Secretary  of  the  Navy,  but 
am  still  a  reporter.  My  city  edito 
the  President,  has  assigned  me  to  co 
the  Navy,  and  I  am  studying  it  fr 
all  angles.  I  have  visited  every 
in  the  country  and  every  battleship, 
am  learning.  And  when  my  investi 
tion  is  completed  at  the  end  of  the  y 
I  shall  write  my  story,  and  submit 
to  my  city  editor,” 

And  while  on  the  subject  of  cabi 
officers,  mention  of  a  cabinet  in  a 
off  land  will  not  be  amiss.  It  was 
the  Transvaal,  then  a  Boer  repu 
Dr.  Leyds,  Secretary  of  State,  had 
vited  the  writer  to  meet  President  0 
Paul  Kruger  and  the  cabinet  at 
White  House  in  Pretoria. 

“What  time  will  be  convenient — noon! 

I  asked. 

“The  cabinet  meets  each  morning 
four  on  the  President’s  porch  and  br 
fasts  with  him,”  replied  Leyds.  And 
it  was  that  I  met  for  the  first 
Kruger,  grand  old  man  of  South  Af 
On  the  vine-covered  porch  of  a  li 
house  in  Pretoria  sat  Kruger,  surrou 
by  Joubert,  hero  of  Majuba  Hill, 
others.  Kruger,  wearing  Peter  Co 
whiskers,  still  tall,  growled  in  gu 
Cape  Dutch.  Leyds  translated.  Kr 
asked  innumerable  questions  about 
United  States — about  men  and  things 

A  few  weeks  later  I  met  Cecil  Rh 
master  mind,  who  eventually  conq 
Kruger.  Rhodes — burly,  red-faced, 
urnine — expressed  the  expectation 
some  day  would  come  a  United  S 
of  South  Africa — a  vision  material! 
in  the  Union  of  South  Africa. 

{To  be  continued) 
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SOUTHERN  CAlirORNIA  SfS 
NEW  PRODUCTION  RHjORD 

IN  1920 


Southern  California  repre¬ 
sents  a  distinct  advertising  ter¬ 
ritory,  larger  in  area  and  pop¬ 
ulation  than  many  states,  and 
a  careful  analysis  of  her  area 
will  demonstrate  the  utter  im¬ 
possibility  of  national  adver¬ 
tisers  covering  this  great  territory  through  one  or  two  mediums. 

This  great  territory  imports  large  quantities  of  manufactured  articles  ranging  from 
luxuries  to  necessities  and  a  ready  and  responsive  market  is  assured  for  all  classes  of  goods. 

The  leading  papers  listed  below  will  gladly  aid  in  outlining  a  campaign  in  this  territory. 


WEALTH  INCREASE  IN  ONE  YEAR. 

1919 

1920 

Cotton  . 

. $19,375,000 

$23,000,000 

Hay . 

.  87,978,345 

98,800,000 

Honey  . 

.  8,000,000 

9,020,000 

Nuts  . . 

.  13,776,750 

13,001,000 

Deciduous  Fruits . 

.  73,175,756 

78,500,000 

Citrus  Fruits . 

.  73,175,756 

78,500,000 

Vegetables  . 

.  23,147,733 

25,102,000 

Beans . 

.  14,378,262 

11,500,000 

Berries  . 

.  322,250 

428,000 

Beets  . 

.  5,040,000 

5,600,000 

Seeds  . 

.  1,200,000 

1,500,000 

Field  Products  .  . 

.  29,200,000 

32,500,000 

Totals . 

. $294,813,324 

$322,151,000 

This  means  more  money  to 
spend,  an  increased  buying 
power  per  individual  and  a 
greater  demand  for  high  class 
goods.  In  1919  her  agricul¬ 
tural  production  represented 
$294,813,324,  while  1920 
shows  an  estimated  jump  to 
$322,151,000. 


Circu- 

Rate  per 

^  Circu* 

Rate  per 

lation 

5,000  lines 

lation 

5,000  lines 

Anaheim  Daily  Herald  . 

. . . .  1,500 

.0142 

Riverside  Enterprise  ... 

.  4,000 

.02 

Bakersfield  Echo  . . . . 

....  5.284 

.03 

Santa  Ana  Register  . 

.035 

Brawley  News  . . . 

....  *1,775 

.0178 

San  Pernardino  Sun  . 

.  4,833 

.035 

Calexico  Chronicle  . . 

925 

.0178 

Santa  Monica  Evening  Outlook... 

.  1,500 

.0142 

Fullerton  Daily  Tribune  . 

....  *1,700 

.0214 

San  Luis  Obispo  Telegram . 

.  *1,453 

.0142 

Glendale  Evening  News  . 

....  1,400 

.02 

San  Pedro  Pilot . 

.02 

***Long  Beach  Daily  Telegram . 

....  10,736 

.04  . 

Ventiura  Free  Press  . 

896 

.015 

Monrovia  News  . 

....  1,000 

.0178 

Unless  otherwise  noted,  circulation  figures 

are  publish- 

Ontario  Daily  Report . 

....  2,000 

.0178 

ers*  statement. 

Orange  Daily  News . 

....  1,637 

.0142 

**A.  B.  C.  Statement. 

Ocean  Park  Evening  Bulletin  . 

....  1,517 

.0142 

*Swom  statement 

Redlands  Daily  Facts . 

....  *2,313 

.02 

***Member  of  A.  B.  C. 
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SHOULD  PHYSICIANS  ADVERTISE? 

The  success  of  quacks  in  the  practice  of  mediciae 
is  generally  attributed  to  their  ability  as  advo. 
risers,  especially  by  the  legitimate  physician. 
Among  the  legitimate  physicians  advertising  is  con¬ 
sidered  unethical  and  it  is  only  rarely  that  an  effort 
has  been  made  to  break  down  this  fallacy.  Of 
course,  any  worthwhile  effort  along  that  line  must 
come  from  the  medical  profession  itself  and  not  from 
the  outside.  That  is  why  “Fighting  Fire  With  Fire,” 
by  George  L.  Servoss,  M.D.,  of  Reno,  Nev.,  in  a 
December  issue  of  the  Medical  Record,  should  attract 
more  than  passing  interest  of  newspaper  advertising 
men. 

Dr.  Servoss  is  editor  of  the  Western  Medical  Times 
as  well  as  a  practicing  physician.  In  the  course  of 
bis  article  he  points  out  that  that  the  “quack”  by  the 
use  of  advertising  has  created  the  impression  that 
he  “does  something”  while  on  the  other  hand  the 
retiring  physician  sits  back  and  presently  has  ac¬ 
quired  the  reputation  of  the  old  fogy.  That  is  the 
basis  of  his  argument  for  fighting  advertising  with 
advertising. 

Dr.  Servoss  does  not  spare  the  profession  of  which 
he  is  a  member  when  he  discusses  the  present  prac¬ 
tices  of  its  members  as  a  whole.  There  was  one 
point  that  he  might  have  enlarged  upon,  however. 
In  discussing  the  supposed  ethical  limits  to  which  a 
practising  physician  may  go  to  secure  publicity  he 
says,  “He  must  gain  publicity  only  through  his  deeds, 
providing,  of  course,  he  has  opportunity  for  any  such 
things.” 

At  this  point  he  should  have  touched  upon  the 
ethics  of  the  profession  of  journalism,  which  is  also 
directly  concerned  in  this  subject.  In  journalism  ad¬ 
vertising  is  recognized  as  a  legitimate  means  by  which 
to  secure  publicity;  faking  news  or  the  details  of 
news  stories  is  everywhere  looked  upon  in  our  pro¬ 
fession  as  unethical.  — 


UPTON  SINCLAIR’S  book,  “The  Brass  Check," 
with  its  indictment  of  the  .American  press,  was 
discussed  at  the  annual  convention  of  the  Ameri¬ 
can  Association  of  Teachers  of  Journalism  at  St. 
Louis  last  week,  according  to  the  St.  Louis  corre¬ 
spondent  of  Editor  &  Publisher  and  the  general 
opinion  was  that  it  should  be  answered  and  by  some 
one  in  authority  who  would  show  clearly  how  false 
Sinclair’s  charges  are. 

This  would  not  be  difficult,  although  it  would  re¬ 
quire  much  more  time  and  patience  than  the  average 
newspaper  editor  has  at  his  disposal.  Obviously,  it 
would  be  easy  enough  to  interview  Messrs.  Stone, 
Lee,  Harris,  Ridgway  and  others,  whose  names  have 
been  used  with  utmost  abandon  by  the  gifted  author 
and  doubtless  every  statement  made  by  Sinclair  as 
to  his  conversations  would  be  found  to  be  substan¬ 
tially  correct,  for  he  is  absolutely  honest  without  a 
doubt,  but  when  one  arrived  at  analyzing  inferences 
and  conclusions,  he  would  find  that  Sinclair  suffers 
from  the  delusion  that  the  hand  of  this  “capitalistic 
age”  is  against  him. 

His  idiosyncrasies  are  shown  perhaps  to  better  ad¬ 
vantage  in  his  advertisement  in  the  current  Appeal 
to  Reason.  The  advertisement  is  headed,  “Statement 
to  Appeal  Army  by  Upton  Sinclair.”  In  it  he  is 
appealing  for  funds.  He  thinks  that  $50,000  would 
answer  his  immediate  needs.  He  needs  that  much 
working  capital  to  keep  his  present  books  in  circu¬ 
lation  and  to  print  fourteen  of  his  books  that  have 
been  out  of  print  for  years. 

He  decided  he  would  constitute  the  publishing  of 
his  books  into  a  public  trust.  He  drew  up  a  docu¬ 
ment  providing  for  such  a  trusteeship  and  then — 
w'cll,  just  listen  to  Mr.  Upton  Sinclair  and  draw 
your  own  conclusions : 

“I  drew  up  a  document  proridiufc  for  such  a  triiKtee 
abip.  and  drafted  letters  to  three  well-known  SoclalistK. 
Invitlns  them  to  accept  the  re8ponslbHlt.v  as  trustees. 
But  1  took  the  document  to  a  lawyer,  and  this  is  what 
I  was  told:  A  trusteeship  is  a  daniteroua  thing  in  law: 
any  persons  who  contributed  money  under  the  pledge  of 


The  ratnificaiions  of  lumber  shortages 
and  high  prices  are  limitless  and  have 
affected  seriously  practically  our  entire 
population.  —  Secretary  of  Agriculture 
E.  T.  Meredith. 


WHAT  ARE  YOU  DOING  FOR  FORESTRY? 


To  make  his  case  for  advertis¬ 
ing  stronger  with  the  great  mass  of  the  members  of 
his  own  profession  he  should  have  touched  upon  the 
unethical  journalistic  practices  of  some  of  their  own 
members.  It  has  always  seemed  queer  to  us  that 
a  profession  that  so  closely  guards  its  own  ethical 
standing  should  care  so  little  about  the  ethics  of  an¬ 
other  as  to  permit  “bulletins”  to  be  issued  from  some 
of  their  best  hospitals  on  extraordinary  and  unusual 
operations  with  specially  made  surgical  instruments 
no  larger  than  a  needle  “that  cost  more  than  $10,000.” 

Dr.  Servoss  has  given  good  advice  and  it  should 
be  heeded  for  there  is  no  profession  in  greater  need 
rf  reform  in  its  practises  of  securing  publicity  than 
medicine. 


American  Forestry  Association  Plioto 


IN  an  effort  to  direct  the  thought  of  the  country  to 
the  need  of  a  broader  national  forestry  policy  the 
American  Forestry  Association,  acting  in  co-opera¬ 
tion  with  daily  newspapers  throughout  the  country,  is 
conducting  a  voting  contest  to  determine  what  shall 
be  -America’s  national  tree. 

The  purpose  of  the  campaign  is  educational  and 
studies  of  American  trees  in  short  lessons,  each  tree 
taken  up  separately,  are  being  supplied  to  those  news¬ 
papers  taking  part.  According  to  an  announcement 
of  Secretary  P.  S.  Ridsdale,  of  the  association,  the 
oak  and  walnut  seem  to  be  leading. 

Special  lectures  on  trees  are  being  delivered  in  the 
schools  of  Trenton,  N.  J.,  as  an  aid  to  this  movement. 
Washington,  D.  C.,  school  children  are  being  taken 
daily  to  visit  various  trees,  where  lessons  are  given. 

All  newspapers  have  been  invited  to  join  in  this 
campaign  of  in.struction  on  the  value  and  beauty  of 
trees. 


KEEP  ADVERTISING 

DVERTISING  is  more  than  a  business  tonic;  it 
.is  a  business  necessity.  That  is  why  it  is  needed 
all  the  time.  Of  all  advertising,  that  which  cer- 
what  is  known  ai 


ries  with  it  the  greatest  waste 
the  “once  in  awhile  kind.” 

Successful  advertisers  are  the  kind  that  keep  it 
up  persistently.  They  are  judged  successful  because 
of  the  resulting  success  of  their  business. 

Up  until  four  years  ago  there  was  a  certain  soap 
that  was  known  around  the  world.  It  had  been  the 
most  persistently  advertised  article  offered  in  the 
markets  of  the  world  during  the  previous  hundred 
years.  From  the  day  this  soap  was  first  put  on  the 
market  in  1812  it  was  advertised  in  a  small  way,  but 
persistently  and  continuously.  For  the  last  50  year! 
it  has  been  one  of  the  best-advertised  products  in 
the  world.  Then  the  directors  decided  that  because 
the  factory  was  selling  to  capacity,  advertising  couM 
be  discontinued  as  a  useless  expense.  In  less  than 
one  year  from  that  time  the  business  of  the  fir® 
dropped  35  per  cent  on  volume.  That  soap  is  again 
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PERSONAL 

A  RTHUR  E.  BRAUN,  president  of 
■A  the  Pittsburgh  Post  &  Son,  accom¬ 
panied  by  Mrs.  Braun  and  their  daugh¬ 
ter,  are  spending  a  holiday  vacation  in 
Bermuda. 

Oliver  James  Keller,  editor  of  the 
Lancaster  (Pa.)  Examiner  and  New 
Era,  and  Miss  Rosalind  Lodge  Thomas 
of  St.  Louis  have  been  married. 

CHiarles  j'.  Richards,  editor  of  the 
Gowanda  (N.  Y.)  News,  has  been 

awarded  the  first  prize  by  the  New  York 
College  of  Forestry  at  Syracuse  in  the 
“Big  Tree”  contest.  Mr.  Richards’  tree 
is  an  elm  showing  a  circumference  of 
nearly  30  feet  at  a  height  of  five  feet 
from  the  ground. 

Mrs.  W.  Brayton  Slater,  widow  of 
the  late  financial  editor  of  Lord  North- 
cliffe’s  London  Daily  Mail,  has  arrived 
in  New  York  from  London.  Mrs.  Sla¬ 
ter  has  with  her  some  manuscripts  writ¬ 
ten  by  her  husband  for  magazine  publi¬ 
cation  and  scenarios  for  screen  produc¬ 
tion.  Before  going  with  Lord  North- 
cliffe,  her  husband  for  many  years  was 
on  the  London  staff  of  the  United  Press. 
He  died  this  autumn  of  blood  poisoning. 

Edgar  G.  Harris,  for  more  than  six 
years  postmaster  at  Laurel,  Miss.,  as¬ 
sumed  personal  charge  of  his  newspaper, 
the  Laurel  Daily  Leader,  on  January  1. 
His  resignation  was  filed  with  the  Post- 
office  Department  six  months  ago,  but 
he  agreed  to  serve  as  postmaster  until 
his  successor  could  be  selected. 

R.  M.  H.  Wharton,  publisher  of  the 
Harrisburg  (Pa.)  Patriot-News,  is 
spending  a  few  days  in  New  York. 

Arthur  S.  Thompson,  secretary  to 
Acting  General  Manager  Frederick  Roy 
Martin  of  the  Associated  Press,  has  re¬ 
turned  from  a  business  trip  to  Spring- 
field,  Md. 

Joseph  G.  Deponai,  for  the  past  six 
years  news  editor  of  the  Baltimore  Star, 
has  started  a  local  service  known  as  the 
;  Baltimore  News  Bureau,  which  special- 
I  izes  in  daily  reports  of  the  produce  and 
grain  markets  and  manufacturing  and 
shipping  news.  The  bureau  also  acts  as 
special  representative  for  daily  papers 
and  trade  publications. 

Wells  ll  Hill,  editor  of  the  Athol 
(Mass.)  Transcript,  has  just  rounded 
out  half  a  century  as  editor  of  that 
weekly. 

Sir  David  Watson,  publisher  of  the 
Quebec  Morning  Chronicle,  and  the  Hon. 
Frank  Carrel,  proprietor  of  the  Evening 
Telegraph  of  the  same  city,  have  been 
named  directors  in  the  Mortgage  Dis¬ 
count  &  Finance  Company,  Limited,  a 
new  two-million  dollar  corporation  of 
which  Sir  John  Willison,  journalist  and 
correspondent,  is  president. 

IN  THE  EDITORIAL  ROOMS 

Joseph  G.  Mahar,  former  sporting  edi¬ 
tor  of  the  Albany  (N.  Y.)  Argus,  is 
attending  University  of  Michigan,  where 
,  he  has  “made”  the  freshman  track  team. 
'  Robert  J.  Campbell  has  joined  the  staff 
■  of  the  Detroit  Times  as  feature  writer. 

[Leslie  J.  Pigott,  formerly  of  the  Chi¬ 
cago  Herald  and  Examiner  copy  desk, 
has  joined  the  Detroit  Times  as  tele- 
graph  editor. 

I  Rex  F.  Glasson,  city  editor  of  the  De- 
itroit  Times,  is  suffering  from  an  attack 
|iof  pneumonia. 

Miss  Caroline  Lockhart,  author  of 
|!  Me  Smith”  and  several  other  novels, 

is  and  a  few  years  ago  a  prominent  news¬ 
paper  woman,  was  a  recent  visitor  in 
Philadelphia.  Under  the  nom  de  plume 
of  “Suzette”  Miss  Lockhart  was  for  a 


number  of  years  the  star  feature  writer 
of  the  Evening  Bulletin.  After  she  gave 
up  newspaper  work  she  moved  to  Cody, 
Wyo.,  where  she  now  owns  a  ranch  and 
is  also  interested  in  a  weekly  newspaper. 
While  in  the  East  over  the  holidays  Miss 
Lockhart  was  making  some  final  ar¬ 
rangements  with  her  publishers  for  her 
latest  novel,  which  they  expect  to  bring 
out  in  the  Spring. 

jean  C.  'Flint,  city  editor  of  the  Fort 
Collins  (Colo.)  Express,  and  Miss  Myr¬ 
tle  May  Collins  were  married  at  noon 
on  Christmas  day  in  Eaton,  Colo. 

Eugene  A.  Hancock,  news  editor  of 
the  Fort  Collins  (Colo.)  Courier,  is 
back  at  his  desk  again  after  an  operation 
for  appendicitis. 

Vincent  Y.  Dallman,  managing  editor 
of  the  Springfield  Illinois  State  Register, 
has  been  ill  at  his  home  with  tonsilitis. 

Miss  Nellie  Browne  Duff,  feature 
writer  for  the  Springfield  Illinois  State 
Journal,  is  devoting  her  time  to  mag¬ 
azine  work  and  specialty  writing  for 
Springfield  merchants. 

Harry  W.  Saylor,  managing  editor  of 
the  Camden  (N.  J.)  Courier,  is  visiting 
friends  in  Springfield,  Ill.  Mr.  Saylor 
was  formerly  city  editor  of  the  Spring- 
field  News-Record. 

James  Dean  has  returned  to  the  Cin¬ 
cinnati  Post  as  motion  picture  editor 
after  an  absence  of  a  year,  which  he 
spent  as  a  traveling  salesman. 

Jack  Koons,  who  has  been  connected 
with  the  Cincinnati  Commercial  Tribune 
and  the  Enquirer  for  several  years,  last 
week  left  for  Breckenridge,  Tex.,  where 
he  will  get  into  the  oil  game. 

James  Hamilton,  who  has  charge  of 
the  mail  division  of  the  Associated  Press 
for  the  Central  States  with  headquar¬ 
ters  in  Chicago,  and  his  brother,  “Bill” 
Hamilton,  who  is  in  the  automobile  busi¬ 
ness  in  Memphis,  Tenn.,  spent  (Christmas 
holidays  with  relatives  in  Newport,  Ky. 
Both  are  graduates  from  the  staff  of 
the  Cincinnati  Commercial  Tribune. 

William  Powers  is  back  in  Cincinnati 
after  trying  his  hand  on  one  of  the  Mil¬ 
waukee  dailies.  He  is  on  the  Enquirer. 

Harry  V.  Martin,  who  was  on  the 
copy  desk  of  the  Cincinnati  Commercial 
Tribune,  has  joined  the  staff  of  the  En¬ 
quirer  as  a  re-write  man.  He  takes  the 
place  of  jack  Koons,  who  has  gone  to 
Texas. 

R.  Gregory,  who  has  seen  service  on 
several  dailies  in  Wyoming,  has  joined 
the  staff  of  the  Cincinnati  Commercial 
Tribune. 

Web.  Welbome,  long  connected  with 
the  Cincinnati  Commercial  Tribune  and 
now  the  editor  of  the  Tractor,  who  re¬ 
cently  imderwent  a  serious  operation  at 
one  of  the  hospitals,  is  able  to  be  about 
again. 

William  C.  Stepp,  sporting  editor  of 
the  Portland  (Ore.)  News,  and  Miss 
Katherine  Cawker,  also  of  Portland, 
were  married  recently. 

Robert  F.  Stayman,  telegraph  and 
news  editor  of  the  Cincinnati  Enquirer, 
has  resigned  to  become  managing  editor 
of  the  Huntington  (W.  Va.)  Advertiser. 

Edward  W.  Mills,  for  30  years  sport¬ 
ing  editor  of  the  Buffalo  Times,  resigned 
from  that  newspaper  on  January  1  to  go 
to  California  to  reside.  John  Kelly,  for¬ 
mer  secretary  of  the  Buffalo  Federal 
League  Club  and  later  of  the  Buffalo 
International  League  team,  succeeds  Mr. 
Mills  at  the  Times  sport  desk. 

THE  BUSINESS  OFnCE 

William  Whalen  of  Boston  is  now  in 
New  York  permanently  representing  the 
Boston  Pilot  with  offices  at  47  West  34th 
street. 

William  J.  McCann,  of  the  Albany 


FOLKS  WORTH  KNOWING 

Rufus  woods,  president  of  the 
Wenatchee  (Wash.)  World  Pub¬ 
lishing  Company,  began  his  newspaper 
life  furnishing  country  correspondence 
to  the  county 
seat  paper  at 
David  City,  Neb. 

He  was  born  on 
a  Nebraska  farm 
forty-two  years 
ago,  and  began 
work  in  We¬ 
natchee  on  The 
Republic,  a 
weekly  owned  by 
Leonard  Fowler, 
in  1904.  Subse¬ 
quently  he  was 
editor  of  The  Rufus  Woods 

Advance,  another 

weekly.  In  1907  Mr.  Woods  purchased 
the  Wenatchee  Daily  World,  shortly 
after  its  founding.  The  paper  was  five- 
columns,  with  465  subscribers.  The  new 
editor  soon  surrounded  himself  with  a 
newspaper  organization  that  has  con¬ 
tinued  virtually  intact;  the  head  of 
every  department  has  remained  without 
a  break  for  ten  years. 

Printed  in  a  city  of  6,(XX),  the  Daily 
World  today  has  a  circulation  of  6,5(X). 
It  uses  four  linotypes,  one  Ludlow,  a 
complete  engraving  plant,  a  twenty- 
page  Hoe  press,  a  battery  of  automo¬ 
biles,  a  carrier  system  for  the  farms  ten 
miles  on  all  sides  of  Wenatchee,  and  the 
leased'  wire  service  of  the  Associated 
Press.  Sixteen  pages  daily  was  the 
average  during  1920. 


(N.  Y.)  Argus  advertising  staff,  has  be¬ 
come  advertising  manager  of  the  Albany 
Telegram.  Mr.  McCann  was  with  the 
Argus  for  20  years  and  was  given  a 
testimonial  dinner  by  its  advertising 
staff. 

W,  J.  Reynolds,  news  room  foreman 
of  the  Brockville  (Ont.)  Recorder  and 
Times,  celebrated  the.  47th  anniversary 
of  his  connection  with  the  paper,  De¬ 
cember  28. 

Charles  H.  Willoughby,  advertising 
manager  of  the  Albany  (N.  Y.)  Evening 
Journal,  has  been  elected  secretary  of 
the  Albany  Kiwanis  Club,  which  begins 
the  new  year  with  a  membership  of  140. 

A.  Don  Campbell,  Western  manager 


of  the  New  York  Theater  Program  Cor- 
p<uation,  is  visitiog  New  York  in  the 
inferests  of  his  firm  and  will  cover  the 
Ntw  York  Automobile  Show.  His  New 
York  headquarters  will  be  108  Wooster 
street 

Albert  H.  Toppin,  of  the  Toronto 
Evening  Telegram’s  advertising  staff, 
has  been  unanimously  elected  a  school 
trustee  of  a  local  school  section. 

W.  A.  Smith,  for  the  last  three  years 
advertising  manager  of  the  Spokane 
(Wash.)  Press,  has  become  advertising 
sales  manager  of  the  Western  Newspaper 
Association,  with  offices  in  Spokane  and 
Seattle. 

THE  ADVERTISING  FOLKS 

C.  A.  Brownell,  advertising  manager 
of  the  Ford  Motor  Company,  Detroit, 
announced  his  resignation  January  1. 
He  will  leave  immediately  for  California, 
with  his  wife,  who  is  seriously  ill.  His 
successor  has  not  been  appointed.  The 
position  is  regarded  as  one  of  the  most 
sought  in  the  automofive  field,  both  in 
salary  and  the  scope  of  the  work.  Mr. 
Brownell  gave  his  wife’s  illness  as  the 
reason  for  leaving  the  post.  He  said 
he  would  enter  the  agency  field  on  his 
return  from  the  coast. 

W.  C.  Holt  has  been  appointed  adver¬ 
tising  manager  of  the  Spramotor  Com¬ 
pany,  Ltd.,  and  the  London  Gas  Power 
Company,  Ltd.,  London,  Ont. 

Ralph  L.  Yonker,  five  years  in  the 
advertising  department  of  the  Detroit 
Journal,  has  been  appointed  advertising 
manager  of  the  J.  L.  Hudson  Company, 
Detroit. 

Joseph  B.  Mills,  vice-president  of  the 
Detroit  Adcraft  Club,  will  address  the 
Pittsburgh  Advertising  Club  in  'Febru¬ 
ary  and  the  St.  Louis  Advertising  Club 
in  March. 

(Tharles  Cason  has  been  appointed  di¬ 
rector  of  public  relations  of  the  Chem¬ 
ical  National  Bank  of  New  York,  He 
has  recently  been  on  the  executive  staff 
of  the  Rockefeller  Foundation. 

Max  K  Loomis,  formerly  with  the- 
Reo  Motor  Car  Company,  has  been  made 
advertising  manager  of  the  Soarks- 
Withington  Company  of  j’ackson,  Mich. 
Major  Henry  L.  Hunt,,  whom  he  suc¬ 
ceeds.  has  rehimed  to  newspaper  work 
as  editorial  writer  on  the  Jackson  News. 

I.  L.  Peel  has  resigned  as  advertising 
manager  of  the  Northern  Pacific  Rail¬ 
road,  St.  Paul,  and  gone  to  Cleveland. 


Among  the  papers  that  have 
signed  contracts  for  the 
Haskin  Service  for  the  com- 

ing  year  are 

the  following: 

The  Columbia  State 

The  Knoxville  Sentinel 

The  Charlotte  Observer 

The  Huntington  Herald- 
Dispatch 

The  Hagerstown  Herald  & 

Mail 

The  Augusta  Chronicle 

The  Memphis  News 

Scimitar 

The  Bristol  Herald  Courier 

The  Lynchburg  Daily 

Advance 

The  Asheville  Citizen 

The  Petersburg  Index- 
Appeal 

The  Zanesville  Times 

The  Greensboro  Record 

Recorder 

The  Arkansas  Gazette 
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NEWS  AND  VIEWS  OF  THE  NATIONAL  FIELD 

By  JOHN  SULLIVAN 

S«crcta.ry-Treasurer,  Association  of  National  Advertisers,  Inc. 


THE  GREATEST  THEORY 

'T’O  pursue  the  subject  dealt  with  in  last 
week’s  page — the  theory  (the  great¬ 
est  theory,  Stanley  Latshaw  calls  it)  that 
advertising  space  costs  nothing;  some  of 
the  matter  contributed  to  this  page  may 
sound  like'  growling — growling  at  pub¬ 
lishers  because  of  their  many  alleged  sins. 

For  example,  I  said  last  week  that,  in 
the  main,  publishers  themselves  are  to 
blame  for  the  idea  that  advertising  space 
costs  nothing.  And  there  was  reprinteo 
a  portion  of  what  was  written  in  con¬ 
troversy  with  an  eminent  representative 
of  an  eminent  publishers’  association, 
who  actually  was  willing — and  glad— 
to  quote  a  layman — a  judge — to  the  ef¬ 
fect  that  the  cost  of  the  space  sold  by  a 
publisher  was  trivial.  All  this  because 
that  representative  of  publishers— typical, 
apparently — wanted  to  demonstrate  that 
publishers  sold  a  service — an  advertising 
service — and  not  just  white  space. 

I  was  afraid  that  the  professorial  mind 
had  invaded  far  into  advertising  matters, 
but  I  had  not  appreciated  that  it  had 
bored  in  so  far  that  a  reputedly  hard- 
headed,  hard-boiled  business  man  would 
prefer  to  claim  that  his  employers  were 
selling  something  of  an  abstract  char¬ 
acter  instead  of  a  very  tangible  manu¬ 
factured  commodity. 

And,  at  the  last  Sphinx  Gub  dinner, 
as  mentioned  last  week,  another  hard- 
headed  business  man  was  evidently  much 
shocked  at  my  speaking  of  the  adver¬ 
tiser  buying  a  raw  material  from  the 
publisher.  His  shock  was  nothing  so 
great  as  my  shock  at  discovering  that  a 
hard-boiled  statistician  could  be  so 
shockingly  intangible.  (1  hope,  by  the 
way,  that,  if  he  ever  reads  this,  he’ll 
come  back  just  as  emphatically.) 


“i  HOPE  YOUR  MEMBERS  APPRE¬ 
CIATE  THEY  ARE  BUYING 
A  RAW  MATERIAL” 

^HAT’S  what  one  of  the  big  chiefs 
of  the  biggest  of  all  publishing 
houses  said  to  me  recently.  He  was 
right,  and  it  is  probably  because  his 
house  entertains  less  than  the  average 
amount  of  flub-dub  in  dealing  with  ad¬ 
vertisers  that  it  has  been  so  successful. 
If  there  be  any  man  who,  more  than 
another,  should  keep  his  feet  on  the 
ground,  it  is  the  man  in  advertising 
work. 

Like  Anta'us,  if  he  gets  his  feet  off 
the  ground,  he’s  a  goner,  for  the  Her¬ 
cules  of  Sceptical  Fiifiuice  and  Produc¬ 
tion  will  surely  crush  him,  just  as  the 
wn  of  Zeus  did  the  mythical  son  of  the 
sea  and  the  earth.  Antteus’  strength 
came  from  the  earth — from  the,  to  him, 
tangible  reality.  When  he  was  uplifted 
( !)  into  what  was,  for  him,  the  abstract, 
his  muscles  became  flabby,  and  very  soon 
he  got  the  K.  O. 


iMississipprs 

“Alluvial  Empire”  shines 

The  Mississippi  Sun 

Radiating  over  the  richest  agricultural 
region  in  the  south.  Its  people  read 

‘THE  MISSISSIPPI  SUN 

(QtarlntoB,  MIssl) 


A  HNISHED  MATERIAL,  RATHER 

^HE  designation  of  publication  space 
as  ‘‘raw  material”  is,  of  course,  rela¬ 
tive. 

To  the  financial  or  the  production 
executive  who  is  just  financial  or  ad¬ 
duction,  that  is  just  what  it  is. 

But,  as  a  matter  of  fact,  there  are  raw 
materials  and  raw  materials.  To  the 
.steel  maker,  iron  ore  is  raw  material. 
To  the  manufacturer  of  machinery  or 
the  construction  firm,  a  steel  beam  is 
also  raw  material,  but  it  is  also  finished 
material. 

Perhaps  it  is  the  word  “raw”  that 
touches  a  publisher  on  the  raw,  when 
he  knows  that  what  he  has  actually  pro¬ 
duced  is  a  finished  material. 

Suppose  we  suggest  that  instead  of 
talking  of  raw  material,  we  speak  of 
primary  material.  Probably  no  one  will 
quarrel  with  white  space  being  desig¬ 
nated  a  primary  material,  produced  for 
the  advertiser's  use  by  the  publisher. 

♦  ♦  * 

THE  MAKING  OF  ‘‘WHITE  SPACE” 

T  HA\'E  always  contended  that  the 
publisher  is  a  manufacturer,  and  I 
have  constantly  seen  publishers  to  whom 
that  idea  had  been  conveyed  stop,  look 
and — nod  assent ;  too  respectable  a  des¬ 
ignation,  that,  to  let  it  pass,  or  to  nega¬ 
tive!  But  acceptance  of  the  status  must 
l)e  followed  by  an  acknowledgment  that 
that  which  is  produced  is  a  manufac¬ 
tured  commodity.  (Two  years  ago  my 
publishers’  representative  opponent  de¬ 
nied  that  advertising  space — he  said 
advertising,  actually,  something  the  pub¬ 
lisher  does  not  sell — was  a  commodity; 
l)Ut  we  won’t  worry  about  that  too  much 
now;  he  may  have  repented,  anyway.) 

♦ .  ♦  * 

WHAT  ARE  THE  “MAKIN’S”  OF 
THIS  COMMODITY 

A  FACTORY  building — for  typecast¬ 
ing,  type  composition,  stereotyping, 
printing,  for  raw  material  for  the  fac¬ 
tory  employes  to  work  upon,  another 
producing  factor — the  reportorial  staff — ■ 
digs  out  and  brings  in  the  beginnings  of 
news,  this  raw  material  being  advanced 
a  stage  toward  a  finished  material  by 
the  editorial  department  men. 

For  a  sales  force  there  is  the  circula¬ 
tion  department,  which  obtains  orders 
from  the  public  for  news. 

(Continued  on  page  30) 
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Best  References  among 
Publishers 

Maine  Pulp  &  Paper  Co. 

Skowhegan,  Maine 


Sola  SelUiiK  Agmts 

INVINCIBLE  PAPER  &  PULP 
CORPORATION 

135  Broadway,  New  York  City 
Phono  Roctor  tK7-S-t 


The  1921  EDITION  of  the 

American 

Newspaper  Annual 
&  Directory 

1$  READY  FOR  DEIYERY 


The  present  volume  continues 
all  the  old  features  with  a  num¬ 
ber  of  new  ones.  Among  these 
is  an  Alphabetical  Index  to 
about  6,000  Class  and  Trade 
Publications,  Magazines,  Re¬ 
views,  etc.,  also  populations 
from  the  1920  Census.  There 
are  97  specially  engraved  Maps 
and  343  lists  of  different  classes 
of  publications. 

Owing  to  the  extraordinary 
increase  in  the  cost  of  paper  and 
labor  we  have  been  obliged  to 
make  the  price  of  the  1921  val- 
ume  $15.00,  carriage  paid  in 
United  States  and  Canada.  Ad¬ 
dress  the  publishers. 
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THE 


SOUTH 

A  LAND 
OF  PLENTY 


The  farmer  is  a  true  barometer  of 
the  prosperity  of  any  state,  seetion  or 
country.  If  he  prospers  other  business 
prospers. 

The  South  is  now  prosperous  and  it 
is  because  her  farmers  are  prosperous. 

The  new  South  is  of  modern  scien¬ 
tific  construction.  It  is  established  upon 
a  secure  basis  of  diversified  produc¬ 
tion  and  trade  and  this  diversified 
industrial  progress  has  created  a  de¬ 
pendable  year  around  field  for  a  wide 
range  of  commodities. 

The  people  of  the  South  read  South¬ 
ern  daily  newspapers  and  are  guided  in 
their  purchases  by  these  papers. 

It  will  pay  you  to  “Sell  It  South” 
through  these  newspapers. 
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URGES  STATE  RADIO  NEWS 


Donwoody  Institute  Chief  Says  Anut- 

tears  Could  Distribute  Dispatches 

(Stecial  to  Editor  &  Publishes) 

St.  Paul,  Minn. — At  a  meeting  of  the 
executive  committee  of  the  Minnesota 
Editorial  Association  held  in  this  city, 
Dr.  C.  E.  Prosser,  director  of  the  Dun- 
woody  Institute.  Minneapolis,  proposed 
a  statewide  wireless  news  service  for 
country  newspapers,  utilizing  the  ama¬ 
teur  wireless  operators  in  every  town 
and  an  emergency  wireless  alarm  for 
crime  suppression.  Dr.  Prosser  sug¬ 
gested  that  the  wireless  equipment  now 
at  the  institute,  which  was  installed 
during  the  World  War  to  train  array 
and  navy  students,  be  used  to  distribute 
the  news.  A  digest  would  be  made  of 
the  day’s  news  each  afternoon  which 
could  be  sent  out  at  slow  speed  early  in 
the  evening.  The  country'  newspapers 
could  arrange  with  student  operators  to 
use  the  news  for  bulletin  service  in  the 
towns. 

The  proposed  service,  which  if  found 
practicable,  would  no  doubt  be  employed 
all  over  the  nation,  could  have  no  lack 
of  operators,  for  there  are  service  men 
in  every  town  who  had  experience  with 
wireless  work  during  the  war.  Dr. 
Prosser  said  the  Dunwoody  Institute 
may  establish  a  correspondence  course 
for  the  study  of  press  work,  job  compo¬ 
sition,  etc.  His  proposition  will  be  re¬ 
ferred  by  the  committee  to  the  editorial 
association  at  its  February  meeting,  the 
program  for  which  was  mapped  out  by 
the  committee. 


THE  NATIONAL  FIELD 


(Cofitinued  from  page  28) 


There  is  a  shipping  department  which 
sends  out  the  publication  in  vehicles  and 
by  mail,  exactly  as  does  any  shipping 
•department. 

During  the  course  of  the  factory  op¬ 
erations,  the  raw  material — white  paper 
— becomes  a  finished  material  for  which 
the  public  will  pay  3c.  a  unit,  and  the 
retail  merchants,  or  other  manufactur¬ 
ers,  will  pay  so  much  for  another  kind 
■of  unit — the  line,  the  inch,  or  the  page.  • 

In  other  words,  the  manufacturer- 
publisher  takes  white  paper  and  trans¬ 
forms  it  into  a  finisbed  product  for 
which  part  of  the  public  will  pay  a  cer¬ 
tain  price  and  another  section  of  the  pub¬ 
lic  another  certain  price. 

In  the  course  of  the  operations  of  his 
manufacturing  establishment,  the  pub¬ 
lisher  creates  a  market  for  his  product, 
and  he  thereby  makes  his  manufactured 
commodity  —  white  space  —  potentially 
salable  to  the  other  manufacturer  who 
desires  to  occupy  that  white  space  with 
advertising — selling  talk — that  will  bring 
about  the  sale  of  his  own  product  to  the 
publishers’  customers.  -And  the  manu¬ 
facturer-publisher  has  one  of  the  most 
definite  of  bases  upon  which  to  estimate 
the  value  of  his  white  space  commodity. 

Here  he  is,  then,  posses*sed  of  a  dis¬ 
tinctly  tangible  product,  which  it  is  de¬ 
sirable  for  other  manufacturers  to  build 
into  the  fabric  of  their  own  creation. 
And  yet  the  publisher  usually  prefers  to 
ascend  into  the  regions  of  the  abstract, 
to  get  his  feet  off  the  earth  and  relin¬ 
quish  the  very  thing  that  gives  him  his 
strength. 

No  wonder  publication  revenue  from 
advertising  has  been  called  “velvet.” 

*  *  * 

WHY  ALL  THIS  PAINSTAKING 
ARGUMENT? 

DECAUSE,  if  advertising  is  to  be 
^  recognized  for  the  stabilizer  of  com¬ 
mercial  business  and  national  commerce 
in  ideas  and  knowledge  that  it  is,  and 


to  be  unquestionably  accepted  as  such 
and  used  to  that  end; 

If  it  is  to  be  appreciated  as  an  original 
and  fundamental  force  in  human  life  and 
affairs; 

If  this  force  is  to  be  used  without 
waste,  without  leaks,  in  all  its  ramifica¬ 
tions  in  national  and  international  life 
and  commerce — commerce  not  only  in 
merchandise,  but  ideas  and  knowledge; 

If  it  is  to  operate  as  the  most  eco¬ 
nomical  and  effective  factor  in  distribu¬ 
tion  of  merchandise,  of  knowledge,  of 
news,  of  ideas; 

If  it  is  to  win  definite  position  as  an 
essential  factor  in  business  in  co-ordina¬ 
tion  with  individual  selling,  w'ith  finan¬ 
cing,  with  production,  with  all  that  means 
the  internal  economy  of  the  factory; 

If  advertising  is  ever,  in  its  capacity 
as  a  link  between  the  factory  and  the 
public,  to  bring  about,  not  only  an  un¬ 
derstanding  by  the  public  of  the  factory, 
but  also  an  understanding  by  the  fac¬ 
tory  of  the  public,  with  consequent  re¬ 
adjustment  of  the  organization  of  the 
former  to  the  needs  of  the  latter; 

Then,  every  operating  unit  in  adver¬ 
tising  practice  must  correctly  define  it¬ 
self  and  its  function,  and  tie  up  loose 
ends  of  thought  with  expedition.  The 
use  of  the  mass  selling  factor  in  busi¬ 
ness  and  other  promotion  must  be  re¬ 
lieved  of  all  bunk;  must  have  eliminated 
from  it  the  doctrinaire,  professional  and 
professional  psychologist  dope  that  has 
been  injected  into  it;  and  its  users  must 
work,  not  only  subjectively,  but  also 
objectively — in  other  words,  project  their 
mental  operations  into  their  markets;  let 
what  is  found  there  determine  their 
viewpoint  and  the  nature  of  their  plans; 
keep  to  facts  and  stop  calling  things  by 
names  that  do  not  belong  to  them. 

•And — it  is  possible  to  keep  one’s  feet 
on  the  ground  without  forgetting  the 
stars. 


WASTE 

AT  the  A.  N.  A.  office  we  frequently 
receive  samples  of  waste  in  solicit¬ 
ing  literature  sent  to  members  by  publi¬ 
cations.  Not  only  is  the  text  matter  very 
often  more  or  less  irrelevant,  but  it  is 
commonly  the  case  that  the  advertiser 
receives  more  than  one  communication 
of  the  same  kind  on  the  same  day. 
Naturally,  advertisers  have  this  waste  in 
mind  in  their  belief  that  publications 
should  now  consider  decreasing  their 
advertising  rates. 


NEW  MEMBERS  OF  THE  A.  N.  A. 

CONTINENTAL  and  Commercial 
National  Bank;  A.  D.  Welton,  pub¬ 
licity  manager,  Chicago. 

Northam  Warren  Corporation; 
Northam  Warren,  president,  114  West 
17th  street.  New  York  City. 


Auto  Ad  Men  Meet 

The  Motor  &  Accessories  Manufactur¬ 
ers’  .Association  Advertising  Council 
held  a  special  meeting  at  the  headquar¬ 
ters  in  New  York  on  January  7. 


Current  History  Magazine 

PuMlihad  by  The  New  York  Times  Co. 

In  December,  1,964  new  yearly  straight 
subscriptions  were  received  besides  many 
other  subscriptions  sent  in  by  canvassers. 

EACH  ISSUE  lt2  PAGES 
PROFUSELY  ILLUSTRATED 

The  facts  of  international  events  in  SO 
nations,  as  they  develop  each  month;  no 
comments — everythin*  from  fundamental 
sources. 

Subscribers  and  newsstand  buyers  of  Cur¬ 
rent  Histi^  include  a  most  desirable 
*roup  of  intelligrent  and  discriminating 
persons. 

■  Osuts  am  Nawsataods  •  $4J*  a  Yasu- 


^400,000,000 

worth  of  meat  products  are  produced  annually  in 

ILLINOIS 

This  looks  like  big  money  but  it 
is  only  twenty  per  cent  of  the 

»2, 000,000, 000 

worth  of  manufactured  products 
which  take  revenue  into  that  great 
state  every  year. 

With  an  income  like  this  added  to 
the  income  derived  from  250,000 
farms  valued  at  $3,509,000,000  (the 
highest  valued  farms  of  any  state  in 
the  Union)  Illinois  is  a  mighty  good 
territory  to  cultivate. 

Illinois  daily  newspapers  stand  second 
to  none  in  influence  and  pulling 
power. 


Rate  for 

Rate  for 

Circu- 

2,500 

10,000 

lation 

Lines 

Lines 

Bloomington  Pantagraph  . . . 

. (M) 

17,820 

.05 

.05 

Chicago  Evening  American.. 

. (E) 

364,769 

.60 

.60 

Chicago  Herald-Examiner  ... 

. (M) 

344,538 

.55 

.55 

Chicago  Herald-Examiner  . . 

. (S) 

626,637 

.75 

.75 

^Chicago  Daily  Journal . 

. (E) 

117,588 

.26 

.24 

tChicago  Daily  News . 

. (E) 

398,405 

.55 

.55 

Chicago  Evening  Post . 

. (E) 

52,981 

.25 

.12 

*Chicago  Tribune . 

. (M) 

437,158 

.70 

.70 

^Chicago  Tribune . 

. (S) 

711,254 

1.00 

1.00 

^Lincoln  Courier-Herald  . . .  • 

. (E) 

1,827 

.02 

.02 

Moline  Dispatch . 

. (E) 

10,189 

.04 

.04 

*Peoria  Journal-Transcript... 

..(M"J) 

31,011 

.11 

.09 

Peoria  Star . 

. (E) 

22,913 

.075 

M 

Rock  Island  Argus . 

. (E) 

9,072 

.04 

M 

Sterling  Gazette . 

. (E) 

4,863 

.03 

.03 

Government  Statements,  October  let,  1920. 
tPnblishers’  Sbltement. 

*A.  B.  C.  Publishers’  Statement,  October  1st,  1920. 
^Government  Statement,  April  1st.  1920. 
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NEW  YORK  STATE 
DAILY  NEWSPAPERS 


A  daily  newspaper  campaign  co-operative  with  local  dealers  in 
this  territory  will  quickly  popularize  any  meritorious  line  of 
merchandise  and  it  is  well  known  that  New  York  approval 
means  nationwide  approval. 


The  per  cent  cost  of  intense  cultivation  of  New  York  State  is 
lower  than  that  of  any  other  territory — first  because  of  the  pre¬ 
ponderance  of  population,  and  second  because  of  the  unexcelled 
transportation  facilities  enabling  one  to  make  better  time. 


Try  New  York  State  as  a  splendid  field  for  intensive  daily 
newspaper  advertising  and  be  quickly  convinced  that  this  is  the 
logical,  economical  and  satisfactory  way  for  national  advertisers 
to  link  up  with  local  merchants  and  get  results. 

THESE  DABLY  NEWSPAPERS  CO-OPERATE  T 


Circa- 

2300 

10^000 

lation 

Unea 

Lilies 

•Albany  Knickerbocker  Press.. 

...(M) 

30,788 

.09 

39 

•Albany  Knickerbocker  Press.. 

....(S) 

44,163 

.11 

41 

Auburn  Citizen  . 

....(E) 

6,950 

.04 

.035 

•Brooklyn  DaUy  Eagle . 

....(E) 

50,882 

30 

30 

•Brooklyn  Daily  Eagle . . 

....(8) 

68,623 

30 

30 

••Brooklsm  Standard  Union. ... 

••..(E) 

36,104 

30 

30 

••Brooklyn  Standard  Union.... 

..••(8) 

55,909 

30 

30 

•Buffalo  Courier  and  Enquirer 

(MAE) 

88343 

32 

.18 

•Buffalo  Courier . 

.••(S) 

107,994 

37 

32 

•Buffalo  Express  . 

...(M) 

36,648 

.12 

.10 

tBuffalo  Express  . 

....(S) 

63,766 

.18 

.14 

Buffalo  Evening  News . 

....(E) 

95,501 

31 

31 

Buffalo  Evening  Times . 

....(E) 

71,189 

.15 

.15 

Buffalo  Sunday  Times  . 

....(S) 

72339 

.15 

.15 

•Coming  Evening  Leader . 

•...(E) 

7,620 

.04 

.04 

•Elmira  Star-Gazette . 

....(E) 

24,195 

.08 

.07 

Glens  Palls  Post-Star . 

...(M) 

7376 

.03 

.03 

•Gloversville  Leader-Republican 

....(E) 

5338 

.03 

.03 

Gloversville  Morning  Herald.... 

...(M) 

6,082 

.03 

.03 

Homell  Tribune-Times . 

....(E) 

6,533 

.035 

.035 

Ithaca  Journal-News  . 

....(E) 

7326 

.04 

.04 

•Jamestown  Journal . 

....(E) 

6,552 

.025 

.025 

ttjamestown  Morning  Post . . . . 

...(M) 

9,194 

.05 

.03 

•Middletown  Times-Press . 

,...(E) 

5,861 

.04 

.03 

••Mount  Vernon  Daily  Argus.. 

:...(E) 

7,068 

.04 

.04 

Newburgh  News  and  Journal.. 

....(E) 

10,636 

.05 

.05 

New  York  American . 

...(M) 

291,840 

.60 

.60 

New  York  American . 

....(S) 

949,450 

135 

135 

OfOk-  2.100  10,000 

latioa 

New  York  Globe . . (S)^ltl,47S 

New  York  Evening  Mail . W  172,702 

*New  Yoric  Evening  Poet . 3637S 

*The  New  York  Herald. . (M)  203,686 

«The  New  York  Herald . (8)  207,662 

*The  Son,  New  York. . (B)  190,309 

tNew  York  Timea . (M)  331,681 

tNew  York  Timea. . (8)  502,591 

•New  York  Tribune . (M)  123,919 

•New  York  Tribune . (8)  127,836 

•New  York  World . (M)  340,995 

•New  York  World . (8)  594,644 

•New  York  World . (E)  333,242 

Niagara  Falls  Gazette . (B)  12,603 

Olean  Times  . (B)  5,037 

Poughkeepsie  Star  and  Bnterprise...(B)‘  10,437 

Rochester  Herald . (M)  27,383 

Rochester  Times-Union  . (B)  62,894 

Schenectady  Union-Star . (B)  13,417 

•Staten  Island  Daily  Advance . (B)  5,968 

ttSyracuse  Journal . (E)  45375 

•Troy  Record  . (MftE)  22312 

Yonkers  Daily  News . (B)  3,700 

Government  Statements,  October  1st,  1920. 

•A.  B.  C.  Publishers'  Statement,  October  1st,  1920. 
tPublishers'  Statement. 
tfCovemment  Statement,  April  let,  1920. 

••A.  B.  C.  Auditor's  Report,  April  1st,  1920. 
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Editor  &  Publisher  for  January  8,  1921 


MAKING  CLASSIFIED  PAGES  PAY 


A  waaUr  feature  of  Editor  A  Publisher  conducted  br  C  L>  Peridns,  eocecutive 
secretary  of  die  Association  of  Nesrspsper  aaaaified  Advertising  Managers.  You 
are  invited  to  brinp  your  classified  problems  to  this  department  for  discusaion. 


UNDESIRABLE  COPY 

J.  PICKENS,  classified  advertising 
*  manager  of  the  Oregon  Journal,  of 
Portland,  writes  as  follows : 

“Editor  &  Publisher  could  render  a 
great  service  to  newspapers  and  classi¬ 
fied  advertising  by  starting  a  movement 
to  eliminate  from  the  Help  Wanted  col¬ 
umns  a  lot  of  undesirable  copy.  On 
looking  over  the  exchanges  I  find  that 
even  some  of  the  largest  newspapers 
continue  to  permit  their  Help  Wanted 
columns  to  be  prostituted  by  the  use  of 
fake  advertising  of  practically  every 
kind.  Every  time  some  get-rich-quick 
promoter  has  a  brilliant  idea  he  rushes 
to  the  classified  columns  and  insists  upon 
his  copy  being  classified  under  Help 
Wanted  in  the  evident  hope  of  attracting 
the  few  pennies  of  the  poor  devil  who 
is  out  of  work.  It  seems  to  me  that  the 
paper  should  consider  it  a  moral  obliga¬ 
tion  to  keep  the  Help  Wanted  classifica¬ 
tion  clean  and  devoted  to  only  legitimate 
opportunities  for  employment.” 

That  the  Help  Wanted  columns  of  the 
newspapers  should  be  kept  clean  is  a 
fact  that  nearly  everyone  will  admit,  al¬ 
though  there  are  still  a  number  of  papers 
which  do  not  eliminate  undesirable  copy 
or  which  permit  advertisements  being 
misclassified  under  this  classification. 

During  the  past  year  several  articles 
have  appeared  in  Editor  &  Publisher 
pointing  out  the  necessity  of  absolute 
honesty  in  the  classified  columns.  As  a 
result  of  these  several  newspapers  have 
passed  rules  and  regulations  for  the  pur¬ 
pose  of  closing  the  columns  to  mislead¬ 
ing  copy. 

Only  a  few  weeks  ago  attention  was 
called  here  to  the  practice  of  real  estate 
brokers,  selling  sub-divisions,  to  adver¬ 
tise  for  “engineers,”  “carpenters”  and 
men  or  women  of  other  trades  and  pro¬ 
fessions,  giving  the  impression  in  the 
copy  that  they  had  positions  for  them  in 
their  regpilar  vocations  when  in  fact  they 
wanted  to  employ  them  part  time  to  sell 
lots  to  their  friends  on  a  commission 
basis.  After  the  publication  of  this  arti¬ 
cle  several  newspapers  adopted  rules  to 
stop  this  practice  and  another  now  re¬ 
quires  that  every  advertisement  for  sales¬ 
men  must  state  what  is  to  be  sold. 

There  is  a  simple  rule  which  all  classi¬ 
fied  advertising  managers  will  find  it 
profitable  to  follow;  Do  not  accept 
Rdvertising  that  can  in  any  way  prove 
harmful  to  your  readers  and  always 
classify  that  which  you  accept  in  the 
*  interest  of  the  reader  and  not  the 
advertiser. 

Consider  the  case  of  a  woman  out  of 
work  and  dependent  upon  her  own  ef¬ 
forts  for  a  livelihood,  reading  this  ad¬ 
vertisement  which  was  clipped  from  a 
metropolitan  paper  last  week: 

Ladies — Earn  $15  weekly  spare  time 
at  home  acldressins  and  mailinR  our 
.  music  circulars;  send  2Sc  for  music 
sample  and  particulars.  (Address.) 

One  lady,  thinking  this  would  be  a 
chance  to  earn  a  living  and  still  stay  at 
home  to  take  care  of  a  five-year-old 
child,  sent  the  required  25  cents.  Not 
hearing  from  her  letter  she  complained 
.  to  the  chief  of  police  in  the  small  east¬ 
ern  city  from  which  the  advertisement 
originated.  His  reply  says,  “In  reply  to 
your  inquiry  for  information  concerning 
the  Blank  Music  Company,  I  beg  tn  in¬ 
form  you  that  this  consists  of  one  man, 


an  Italian  barber,  who  gives  mandolin 
lessons.  He  does  not  sell  music  in  this 
city  and  as  far  as  I  can  find  out,  he  is 
not  reliable.” 

Having  lost  25  cents,  a  sum  which  she 
could  not  afford  to  lose,  as  the  result  of 
answering  a  Want-ad,  would  it  be 
strange  if  this  woman  had  lost  confi¬ 
dence  in  all  Want-ads? 

The  following  advertisements  were  all 
clipped  from  the  Help  Wanted  column 
of  well  known  newspapers  of  recent 
dates.  Imagine  yourself  out  of  work 
and  buying  a  paper  for  the  purpose  of 
consulting  the  Help  VV'anted  columns  to 
find  work  and  then  being  made  to  read 
these : 

Desirable  sleeping  rooms  for  men,  $2 
and  $2.50  per  week;  meals  if  desired. 
(Address.) 

Men  wanted  at  $35  to  $100  a  week 
to  make  mechanical  drawings,  work  is 
easy,  pleasant  and  leads  to  higher  posi- 
tions  in  industrial  field  at  excellent 
salaries.  We  furnish  set  of  instru* 
ments,  train  you  at  home  in  spare 
time  by  practical  method,  and  help  you 
qualify  for  position.  (Address.) 

Men — learn  barber*  trade,  big  wages, 
light  work.  Write.  (Addre.ss.) 

We  carry  a  fine  line  of  box  chocolates, 
homemade  candy.  Our  fancy  drinks 
and  sodas  are  what  you  have  been 
looking  for.  We  serve  noon-day 
luncheon.  Drop  in.  (Address.) 

T.adies,  by  using  our  pattern  you  can 
make  your  own  dresses,  and  dress 
tailorlike.  (Address.) 

Stories,  poems,  plays,  etc.,  are  wanted 
for  publication.  Submit  manuscript 
or  write.  (Address.) 

S.  Government  wants  hundred  of 
women  as  file  clerks,  etc.,  etc.  (Ad¬ 
dress.) 

r.adies.  don't  throw  your  old  clothes 
away.  We  remodel,  reline,  dry  clean 
yn«r  clothes  and  make  them  look  like 
new,  etc.,  etc. 

Ambitious  w’riters,  send  for  free  val¬ 
uable  instructive  book,  etc.,  etc. 

Men  to  learn  vulcanizing,  teach  you 
in  ten  days  and  start  you  in  a  profit- 

*  able  business  at  small  expense,  etc., 
etc. 

Dancing  taught  in  private  or  classes, 
etc.,  etc. 

Concerning  the  honesty  of  some  of 
these  advertisements  there  can  be  no 
doubt.  For  example,  there  can  be  noth¬ 
ing  wrong  in  advertising  a  furnished 
room.  To  instruct  men  to  become  me¬ 
chanical  draftsmen  is  a  legitimate  busi¬ 
ness.  There  is  nothing  wrong  in  selling 
candy,  teaching  men  how  to  barber  or 
how  to  dance.  Advertisements  of  this 
t3rpe  are  harmful  to  newspapers  only 
when  misclassified  and  when  written  so 
as  to  be  misleading. 

It  is  not  the  writer’s  province  or  aim 
to  become  a  prosecutor  of  dishonest  ad¬ 
vertisers,  but  it  should  be  the  duty  of 
every  newspaper  to  protect  its  readers 
by  not  accepting  copy  that  is  fraudulent 
or  deceptive.  To  discriminate  between 
good  and  bad  copy  is  not  a  difficult  task. 
The  easy  way  to  do  it  is  to  make  every 
advertiser  of  a  doubtful  character  prove 
the  merit  of  his  proposition.  If  they  are 
honest  they  will  be  glad  to  do  it. 

The  classified  managers  in  many  cities 
are  learning  to  co-operate  with  the  Better 
Business  Bureaus  and  Advertising  Clubs. 
They,  through  their  organization,  can 
often  get  information  more  easily  than  a 
single  newspaper. 

The  classified  advertising  manager  of 
one  newspaper  has  a  system  that  har 
(Continued  on  Page  35) 
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ADEVELOPINGMARKET 


Wisconsin  is  rising  out  of  an  agricultural  and 
lumbering  state  into  an  industrial  state. 

.  Wisconsin’s  industries  have  expanded  consistently. 
The  iron  industry  has  changed  from  the  production 
of  pig  iron  to  the  manufacture  of  a  large  quantity 
of  different  commodities  into  which  iron  and  steel 
are  made. 

Wisconsin  ranks  second  in  the  production  of 
agricultural  implements  in  excess  of  $20,000,000  in 
46  establishments. 

The  most  important  manufacture  in  the  state,  ac¬ 
cording  to  value  of  product,  is  foundry  and  machine 
shop  products,  with  a  value  of  $60,698,391  (Census 
1914;. 

The  total  number  of  communities  from  towns  to 
cities  in  which  these  products  are  manufactured  is 
106;  the  total  number  of  establishments  is  904  (Cen¬ 
sus  of  1918  War  Industries  Board). 

It  is  easily  seen  that  Wisconsin’s  wealth  is  thor¬ 
oughly  distributed  and  it  has  been  proven  that 
Wisconsin  people  are  receptive  to  advertising. 

USE  THESE  DAILY  WISCONSIN  NEWSPAPERS 


Circula- 

Rate  for 

tion 

5,000  lines 

tAppleton  Post-Crescent . 

. (E) 

7,915 

.035 

Beloit  News . 

. (E) 

7,814 

.045 

Claire  Leader-Telegram.... 

(ME&S) 

8,083 

.035 

*Fond  du  Lac  Reporter . 

. (E) 

5,325 

.03 

**Green  Bay  Press-Gazette . 

. (E) 

10,005 

J>35 

^Kenosha  Herald . 

. (E) 

2,498 

.025 

**Kenosha  News  . 

. (E) 

5,548 

.025 

La  Crosse  Tribune  &  Leader-Press 

..(EftS) 

12,085 

.05 

**Madison  (Wis.)  State  JoumaL.. 

..(EftS) 

13,719 

.05 

Milwaukee  Journal . 

. (E) 

107,564 

.20 

Milwaukee  Journal  . 

95,074 

.20 

Milwaukee  Sentinel . 

.(MAE) 

82,927 

.14 

Milwaukee  Sentinel . 

. (S) 

74,608 

.14 

Racine  Journal-News  . 

. (E) 

8,092 

.04S 

Superior  Telegram . 

. (E) 

ISJMl 

ttSuperior  (Wis.)  Sunday  Times.. 

. (S) 

10,000 

.055 

Government  Statements,  October  lat,  1920. 

*A.  B.  C.  Publiahers*  Statement,  October  lat,  1020. 
**A.  B.  C.  Report,  April  1st,  1920. 
ttGovemment  Statement,  April  1st,  1920. 
^Publishers’  Statement,  September  1st,  1920. 
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J.J  WAU5ER,  TREASURER 
OF  GOSS  PRESS,  DEAD 

Trip  to  Florida  in  Search  of  Health  in 
Vain — Had  Contributed  Many  In- 
Tentions  to  Newspaper 
Machinery  World 


J.  J.  Waiter 


iSpecial  to  Editor  &  Publisher) 

Chicago. — Joseph  J.  Walser,  treas¬ 
urer  of  the  Goss  Printing  Press  Com¬ 
pany  and  active  in  that  institution  for 
21  years,  died  January  1,  at  Lake  Worth, 
Fla.  Mr.  Walser  had  been  in  ill  health 
for  the  past  year  and  a  half  and  had 
recently  gone  to 
Florida  in  hopes 
of  recovery.  He 
was  bom  in  Chi¬ 
cago,  April  20, 

1878,  and  made 
city  his  home  un¬ 
til  1916,  when  he 
moved  to  Ann 
Arbor,  Mich.  He 
took  his  engin¬ 
eering  degree  at 
the  University  of 
Michigan  in  1899. 

I  m  m  e  d  i  ately 
after  leaving  col¬ 
lege.  he  entered  the  employ  of  the  Goss 
Company,  his  father,  Jacob  J.  Walser, 
then  being  the  president  and  general 
manager  of  that  corporation.  Many 
patents  that  have  meant  much  for  de¬ 
velopment  in  the  newspaper  world  were 
taken  out  in  his  name  and  in  conjunc¬ 
tion  with  others.  He  was  made  treas¬ 
urer  of  the  Goss  Printing  Press  Com¬ 
pany  in  1913,  and  served  in  that  capacity 
until  his  death. 

Mr.  Walser  was  a  member  of  the 
University  Club  of  Chicago,  also  a  32° 
Mason  and  member  of  the  Oriental  Con¬ 
sistory,  and  Medinah  Temple,  A.  A.  O. 
N.  M.  S.,  Chicago.  He  was  a  member  of 
the  Phi  Kappa  Psi  Fraternity  and  it 
was  due  principally  to  him  that  its  club 
house  at  Ann  Arbor  was  financed  and 
built.  He  is  survived  by  his  wife, 
Grace  Florence  Walser,  four  daughters, 
Gretchen,  Sally,  Ruth  and  Mary;  his 
mother,  Mrs.  Mary  Walser,  and  his 
sister,  Mrs.  Lizzie  W.  Oliphant. 


Jamei  H.  Sterrett  Dead 

Philadelphia,  Jan.  6. — James  H. 
Sterrett,  secretary  of  the  Philadelphia 
Sports  Writers’  Association,  a  noted 
swimmer  and  national  authority  on 
swimming,  died  January  5,  in  this  city, 
following  a  stroke  of  apoplexy.  He  was 
65  years  old  and  had  been  engaged  in 
the  printing  business  for  many  years. 
He  held  many  medals  for  swimming 
feats,  ranging  from  50  yards  to  50  miles. 


Editor 

Somersetshire,  England,  and  came  to 
Canada  at  an  early  age,  making  his  home 
in  Montreal,  where  he  subsequently  be¬ 
came  editor  of  the  Gazette.  He  wrote 
numerous  poetical  works  which  were  ex¬ 
tensively  published  in  American  maga¬ 
zines  and  newspapers.  He  was  cham¬ 
pion  figure  skater  of  Canada  for  many 
years  and  won  the  world’s  championship 
in  competition  with  the  best  skaters  of 
his  day. 

Guy  T.  Ketcheson,  aged  36,  publisher 
of  the  Pacific  Drug  Review  and  Foun¬ 
tain  Profits,  Portland,  died  there  after 
an  illness  of  only  ten  days.  He  pur¬ 
chased  the  trade  paper  in  1914  and  was 
formerly  connected  with  drug  publica¬ 
tions  in  the  East. 

Samuel  Fenton  Cary,  Cincimiati 
newspaper  man,  died  there  December  31 
of  pneumonia.  Starting  on  the  Cincin¬ 
nati  Enquirer  in  1879,  Mr.  Cary  spent 
the  ensuing  41  years  on  that  paper’s  staff 
with  the  exception  of  a  short  time  on 
*the  St.  Louis  Globe-Democrat  in  1884. 
He  had  attended  every  Republican  na¬ 
tional  convention  since  1880. 

Willard  Henry  Olmsted,  former  city 
magistrate  and  the  first  judge  to  pre¬ 
side  over  the  Children’s  Court  of  New 
York,  died  January  4.  After  admission 
to  the  bar  he  entered  newspaper  work 
with  the  .\uburn  Bulletin  and  in  1887 
he  came  to  New  York  and  for.  the  next 
ten  years  was  a  political  reporter  on  the 
World  and  the  Sun.  He  was  63  years 
of  age. 

Ulysses  Grant  Davidson,  aged  56,  a 
lifelong  resident  of  Greensburg,  Pa.,  and 
for  many  years  engaged  in  newspaper 
work  in  western  Pennsylvania,  was  found 
dead  in  bed  at  his  home  on  January  3. 
.\t  the  time  of  his  death  Mr.  Davidson 
was  on  the  staff  of  the  Daily  Tribune. 

Clyde  Elbert  Ordway,  a  member  of 
the  city  staff  of  the  Boston  Transcript, 
was  buried  last  Sunday  in  Jamaica.  Mr. 
Ordway  had  long  been  engaged  in  news¬ 
paper  work  and  before  entering  the  field 
of  journalism  was  a. Unitarian  minister, 
.^t  different  -times  he  was  editor  of  the 
Waterville  (Me.)  Evening  Mail  and  the 
Jamaica  Plain  News. 

Clifford  L.  Sherman,  well  known  as 
a  cartoonist  and  newspaper  man  in  the 
east,  died  in  Springfield,  Ill.,  a  few  days 
ago.  He  was  employed  by  the  Boston 
Globe  and  Herald,  his  cartoons  appear¬ 
ing  under  the  name  “Sherm.”  The  “Dot 
Books’’  for  children  are  probably  his 
best  known  works. 


Famous  Wits  of 
History 

A  short  magazine  page  feature 
twice  a  week. 

newspaper  feature 

SERVICE 


(Obituary 

Lyndwode  Charles  Pereira,  aged  69, 
secretary  of  the  Canadian  Government 
Interior  Department,  and  former  night 
editor  of  the  Montreal  Gazette,  died  in 
Ottawa  January  1.  He  was  a  native  of 


FIRST  IN  1000 
NEWSPAPERS 

A  National  Advertiser  with  30 
years’  experience  recently  stated 
that  his  records  show  that  for 
the  money  expended  the  results 
produced  by  the  Washington 
Star  placed  it  FIRST  IN 
AMERICA  among  a  thousand 
newspapers. 

Weitern  RepreRcntstiTe,  J.  E.  Lnti, 
First  Nst’l  Bank  Bldg.,  Chica«>,  Ill. 
Eastern  Representative,  Dan  A.  Carroll. 
Tribune  Bldg.,  New  York,  N.  Y. 


Buffalo  Evaiing  News  Leads  in 
National  Advertising 

For  6  Day  Newspapers 

The  Angnst  isane  of  the  Advertising 
Age  and  mail  order  ^oarnal  shows  in 
its  tabulated  comparison  The  Buffalo 
Evening  Newt  printed  more  National 
advertising  than  anjr  other  six-day 
publication  (morning  or  evening)  in 
the  United  States, 
i  Total  lines  ot  national  advertising 

1,533,535— GAIN  OF  53% 

KELLY-SMITH  COMPANY 

Raprsaantativas 

47  W.  S4th  St,  Lytton  BMg, 

New  YaA  Oty  CUeago,  IlL 


IF  YOU  DONT  KNOW 

WEST 

VIRGINIA 


You  Don’t  Know 
Your  Own  Country 

There  is  enough  good  business  in  West  Vir¬ 
ginia  to  make  rich  a  good  advertiser  in  its 
daily  newspapers. 

The  State  that  produces  and  sells  about 
$135,000,000  in  coal,  $50,000,000  in  nat¬ 
ural  gas  and  $22,000,000  in  petroleum,  that 
makes  chemicals,  glass,  pottery,  etc.,  and  has 
the  power  and  transportation  facilities  to 
equal  any  undertaking  is  greatly  above  the 
average  Buyer  and  if  you  do  not  know  that 
then  you  should. 

By  the  very  minimum  investment  in  daily 
newspaper  advertising  you  can  cover  this 
territory. 

Here  are  the  newspapers: 


Rate 

for 

Qrcn-  5,000 
lation  lines 

Bluefidd 

fTelegraph  . (M)  4AM  MS 

Charleston 

**C;azatte  . (M)  13,S«  JS 

**GaxMta  . (S)  14,SS5  JS 

'Daily  Man . (EAS)  tJ34  M 

Clarksburg 

ttExposient  . (M)  7,481  AS 

*n'riegram . (E)  8,118  .83$ 

'M’elagram  . (S)  t,S8S  ASS 

Fairmont 

"Weet  Wrglnlan...(E)  4,M8  JS 
nnmeo  . (M)  S,NS  JS. 

Huntington 

'Hondd-Diapntch  ..(M)  UJM  JK 
*Harald-Dlspntel>  ...(S)  MJS4  JSS 


Rate 

. 

area-  5,000 
lation  lines 

Martineburg 

Moumd  . (E)  SJM  M 

Parkersburg 

tlNaws  . (M)  SJO  Jt 

UNews  . (S)  8427  Jl 

"Sentinel  . (E)  84«  JM 

Wheeling 

nintdligaocsr  . (M)  IMSt 

UNawa  . (E)  14488 

»Naw«  . (S)  14,188 

tCovemment  Statements,  Apr.  1, 
1920. 

ItGovemment  Statements,  Oct.  1, 
1930. 

"A.  B.  C  Reports,  Oct.  1,  1920.  ^ 

*A.  B.  C  Reports,  Apr.  1,  19S. 


241  W.  58th  ST.,  NEW  YORK 
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Editor  &  Publisher  for  January  8,  1921 


Thu  page  u  a  regular 
Weakly  Feature  of 
E£tor  Sl  Publuher, 
deroted  ezclusiTely 
to  the  intereeU  of 
the  newepaper  ad> 
Tartiung  manager. 


THE  ROUND  TABLE 


[Conducted  under  the  auspices  of  the  National  Association  of  Newspaper  Executires, 
the  newspaper  department  of  the  A.  A.  C.  of  W.] 


Criticism  of  any  ar¬ 
ticle  or  contrihutions 
should  he  sent  Fred 
Millis,  News  Build- 
ingi  Indiimapolis. 


Joun 


MERCHANTS  SHOULD  BE  TOLD  OF  INCREASED 
PUBUSHING  COSTS 


'T'HE  editorial  on  page  26  of  Decem- 
her  11  issue  of  Editor  &  Publisher 
should  be  reprinted  by  every  newspaper 
advertising  manager  in  the  country  and 
sent  to  the  retailers  in  each  town. 

With  the  falling  market  in  practically 
all  lines  of  merchandise,  the  newspapers 
are  soon  going  to  be  put  on  a  stand  where 
they  will  have  to  defend  their  advertis¬ 
ing  rates. 

Some  newspapers  are  yet  putting  in 
effect  increased  rates,  which  are  abso¬ 
lutely  justifiable.  Yet  they  are  having  a 
hard  time  with  the  retailers,  who  are 
able  to  point  to  articles  on  the  front 
pages  in  this  same  newspaper  where  busi¬ 
ness  experts  are  quoted  as  saying  that 
the  retailers  are  the  ones  that  are  hold¬ 
ing  up  business  machinery  because  they 
refuse  to  swallow  the  losses  on  their 
merchandise  and  thus  break  the  buyers' 
strike  now  in  effect. 

These  retailers,  apparently  justifiably, 
can  point  a  finger  of  scorn  at  the  news¬ 
paper  advertising  managers. 

It  is  going  to  be  up  to  newspaper 
advertising  men  to  get  the  facts  and  in 
turn  see  that  the  merchants  in  their  turn 
realize  what  the  situation  is. 


One  newspaper  in  the  middle  west  has 
prepared  a  frank  statement  of  its  busi¬ 
ness,  showing  the  total  amount  of  money 
spent  for  white  paper,  for  ink,  for  en¬ 
gravings,  typesetters,  stereotypes,  press¬ 
room  employees  and  reporters,  general 
office  expense,  etc.,  for  year  by  year, 
from  1915  up  -to  and  including  the  ap¬ 
proximate  cost  for  192l. 

Although  this  paper  is  not  published 
in  a  large  city,  yet  it  shows  an  increase 
in  its  white  paper  bill  of  a  few  dollars 
less  than  a  million  for  1921,  as  com¬ 
pared  with  1915.  The  newspaper  also 
goes  into  detail  as  to  how  business  has 
increased  and  how  its  percentage  of 
profit  has  decreased. 

There  may  be  some  publishers  and 
advertising  men  who  do  not  deem  it  wise 
to  go  too  much  into  detail  about  their 
own  business,  but  at  the  same  time  it 
will  greatly  assist  the  representatives  of 
the  newspapers  if  the  retail  merchant 
knows  the  exact  increase  in  white  paper 
and  ink  bills  and  wage  scales. 

If  nothing  else  is  done,  a  fac-simile 
reprint  of  the  “Betrayed”  editorial  of 
December  11  issue  of  Editor  &  Pub¬ 
lisher  should  be  sent  to  the  retail  mer¬ 
chants. 


HAVE  A  HEART.  WE  LOSE 
AS  IT  IS! 

^OME  agencies  like  to  give  as 
their  excuse  for  scheduling 
campaigns  in  magazines  that  there 
is  lack  of  standardization  of  rates 
on  the  part  of  newspapers. 

A  statement  of  the  rates  for 
artificial  gas  in  100  cities  has  just 
come  to  the  attention  of  the 
writer.  The  lowest  rate  is  60 
cents  in  Indianapolis,  and  the 
highest  rate  is  $4.10  in  a  small 
town  in  Northern  Illinois.  Yet 
the  newspapers  in  all  of  these 
towns  have  to  pay  these  varying 
rates  for  the  gas  used  in  their 
shops.  The  freight  on  paper  is 
another  varying  item.  Competi¬ 
tion  makes  different  conditions 
in  different  towns.  Wage  scales  are 
different.  The  only  way  just  and 
equitable  newspaper  rates  can  be 
figured  is  by  taking  each  paper  as 
an  individual  proposition. 


P.  O.  INTERPRETATIONS  LACK 
UNIFORMITY 

A  QUIET  investigation  made  by  the 
Newspaper  Department  among  the 
newspapers  over  the  country,  shows  an 
amazing  lack  of  uniformity  in  applica¬ 
tion  and  enforcement  of  the  different 
rules  made  by  the  third  assistant  post- 


H' 


TROUBLE  MEASURING  SPACE 

TARRY  T.  WATTS,  advertising  man- 
^ager  of  the  Des  Moines  Register  and 
Tribune,  writes  that  he  is  having  con¬ 
siderable  trouble  recently  with  adver¬ 
tising  agencies,  who  insist  on  measuring 
advertising  of  their  clients  from  top  to 
bottom  of  the  electrotype  without  allow¬ 
ing  for  any  white  space. 

“It  is  a  physical  impossibility  to  print 
the  average  electrotype  without  giving  a 
few  lines  of  white  space  at  the  top,”  says 
Mr.  Watts.  “Our  usual  practice  is  to 
measure  foreign  advertising  for  the 
space  ordered.  Recently  several  agen¬ 
cies  have  made  deductions  from  our 
statements  which  called  for  the  space 
originally  ordered,  explaining  that  we 
had  charged  for  white  space  at  the  top 
■ad  bottom.” 

This  inquiry  has  been  referred  to 
If.  E.  Foster,  Houston  Chronicle,  chair¬ 
man  of  the  committee  of  agency  rela- 
tiooa  of  the  organization,  with  request 
that  Mr.  Foster’s  committee  make  some 
sort  of  definite  ruling  on  this  which  can 
be  bulletined  to  members. 


CHICAGO  TRIBUNE  IN  SECOND  PLACE 


dW  Cir4r-€)pjeral<nr 


iMUid  Monday.  Smoa  Ftbnjnry.  1414,  by  the  Btainm  Survey  af  Tha  Chkafa  Tnburv 


NEW  YEAR’S  PARTIES 

'^HERE  is  a  noticeable  increase  in 
“gang  spirit”  among  the  newspaper 
advertising  staffs  over  the  country. 

More  and  more  the  newspaper  adver¬ 
tising  departments  are  catching  the  or¬ 
ganization  idea  from  other  lines  of  busi¬ 
ness.  Very  few  newspapers  over  the 
country  went  by  Christmas  or  New 
Year’s  without  a  staff  dinner. 


Sugar  Crash 
Caused  By 
Speculation 

Aims  at  Sales 
of  $1,000,000; 
Reaches  Goal 

IGHTEEN  years  ago.  when  C 
r  j  M  Morgan  opened  a  small  gt<^ 

street  and^and  boulevard,  he  said  lhal 
wWn  his  business  reached  an  annual 
volume  of  |i  .000.000  he  wmld  be  ssi 
•vfied.  His  liirivds  smiled  But  Mr 
Morgan  ought  to  be 

It  was  divid^  over  five  stores  'Two 
.d  ih.m  have  been  t>4d  smee  to  b« 
brother  and  two  brMheis-in-law  and 
Mr  Morgan  is  well  on  the  way  to 

Retailers,  Newspapers  and 
the  Public 

Plain  Talk  on  the  Fo^UthneM  of  Some  of  Ut 

^  the  tMfsr  SilMlM  that  It  n  ' 
Hard  to  predict  wHal  rimrsc  Uir 
nurkrt  will  take.  kk'HH  a  rrasoaabi) 
mmnal  suppty  of  Msgar  •»  the  roun- 

UofoniMately  «Mn>  lrts4rr^  hjtr 
kreii  canghl  large  utppliec  pei- 

iKased  at  22  to  30  cents  a  poen-l  and 
thev  have  been  hirced  to  sH>  it  ai-ntnd 

¥  ¥  1  Rt  arc  »o«K  remarks  ahom 
r-t  newspapers  ai^  also  abooi 
^  hts  frili-w  retailers  credited  lu 

Flank  P  Mrsee  of  Dansillc.  III. 
peesMtent  of  rh<  IHinuis  *Msie  Retail¬ 
ers’  Aswieialsiii.  at  ihrir  recent  CJm 

ludr  in  a  way  that  ccwM  be  easily  oa- 
derslnod  by  the  piibiK  These  articles 
•  ere  printed  ia  The  Chwago  Tnbtsne 

then  reprinted  la  pamphlet  (nrm  bv 
The  Co-Opentor  and  grosers  were  of¬ 
fered  at  many  free  copies  as  they  cowM 

pnee  ** 

Blame  tpmulaiara 

•hnught  they  saw  a  ihan<e  to  "**1^ 

HI  ibe  market  by  peactiraHy  ail  Ihr 
egwUr  deaieis  The  rrfiival  o(  tin 
hanks  to  extend  any  naiee  credit  hic 
sbek  sugar  holdings  and  the  general 

Note  hon  Mc^^aicoses 

of  the  high  cost  of  livim  protdeni  as 

peeled  iksi  (hicago  grocers  »oold  me 
several  hundred  thousand  copies  rd  this 
pamphkt  .At  a  matter  of  fact,  ike  first 
edition  of  50.000  copws  was  not  ex- 
kausled  The  grocers  were  simply  m- 

Thcy  abused  ihoM  who  cntirued  them 

tribute  this  concise,  complete  reply 

Not  Fighting  Daniara 

M'  Meyer's  suggetliou  that  the  shoe 

making  1^  three  reaming  stores  pile 

Mr.  Morgan's  first  store  had  a  Iroui- 
sgr  of  17  feet.  Two  of  hii  P^"| 

^7ud*a  ^hTwfn  thaTfd  the  ong 
mat  pUce.  He  has  hnili  up  au  organ 
izslion  that  la  to  oikient  and  trust¬ 
worthy  that  although  he  livn  on  the 

•  hat  IS  said  to  be  the  largest  grocery 
store  ou  the  north  Miore 

An  Unusual  Start 

The  place  at  319  East  Forty-tev- 
1  enih  street  la  the  ’4omc”  stoiv  where 
Mr  Morgan  mamtaiM  kis  ofike  His 
other  south  aide  store  ia  at  SOS  East 
Fortv-thinl  street  Hit  former  sio^a 

h<4diflgs. 

Big  mpphes  had  beit>  |Nii<hi«.i 

U-ifiv  nations,  sA-ing  the  big  pnitit  in 

breath  that  vents  his  mdignaiion  be- 

deah  r«  battle  with  the  newspapers  ia 
simply  sftly  The  ^.hicago  Tnbanc  re- 

Tho  circulations  and  adTcrtisiBg 
rates  of  all  daily  nowspapars  in  dia 
United  States  will  appear  in  EDITOR  dk 
PUBLISHER  INTERNAIKMAL  YEAR 
BOOK— ont  January  22. 


'^HE  second  place  in  the  symposium  of  retailers  publication  of  newspapers 
was  awarded  by  the  secret  committee  of  the  National  Association  of  News¬ 
paper  Executives  to  the  Chicago  Tribune. 

The  committee  had  considerable  trouble  in  deciding  between  their 
awards  of  second  place  for  the  Co-Operator  and  award  of  the  first  place  to 
the  newspaper,  name  of  which  will  be  announced  in  next  week’s  page. 

The  Co-Operator  is  issued  monthly  by  the  business  survey  department 
of  the  Tribune.  It  has  the  unusual  distinction  of  being  printed  on  good  cal¬ 
ender  paper  and  in  color.  The  Co-Operator  stands  on  its  own  feet  and  is 
sent  to  the  retailers  in  Chicago  as  a  message  of  better  merchandising, 
particularly  for  pushing  newspaper  advertised  goods. 

The  Co-Operator  is  not  only  of  interest  to  the  retailer  but  to  the  whole¬ 
saler  and  jobber.  Any  manufacturer  advertising  in  any  of  the  Chicago  news¬ 
papers  can  buy  space  in  the  Co-Operator.  It  is  indeed  a  wonderful  publi¬ 
cation  and  does  reflect  credit  on  the  “World’s  Greatest  Newspaper.’’ 

Announcement  will  be  made  next  week  on  this  page  of  the  winner  of 
the  first  place  in  the  symposium. 


master  general  on  marking  of  advert»| 
ing  and  editorial  material  in  newspapenj  ^  ' 
as  it  applies  to  postal  rates.  .  ' 

,  larra 

In  some  mstances  very  stringent  ap-  g 
plication  has  been  made.  In  othenl  ^.g^g 
practically  no  attention  has  been  placed] 
on  the  interpretation  of  the  third  ai-f;  1^5  j, 
sistant  postmaster  general.  In  one  ca*^^g„f 
particularly,  almost  foolish  restrictioB)  L|urf 
are  being  enforced. 


The  policy  of  the  National  Associa-i  „ 
tion  of  Newspaper  Executives  as  set  out] 

*in  resolutions  passed  at  their  Indianap-i  Thi 
olis  convention,  is  very  much  in  accord] 
with  the  postal  department  rules.  ^opc 

Almost  unanimous  opinion  was  *■ 

pressed  by  700  newspaper  executives 
Indianapolis  against  the  free  reado.i^®*’’^ 
The  belief  that  the  something  for  noth-i^  p* 
ing  should  go  and  that  the  newspapenj 
in  general  would  be  benefited  when  all 
advertising  is  set  between  the  cut-off^"® 
rules  or  in  classified  pages.  fch 

Weekly  business  reviews,  special  stunts,, 
book  review  columns,  automobile  guff]  ^  q 
still  prevail  rather  widespread  over  thtj 
country.  One  would  be  surprised  to) 
know  how  many  newspapers  are  tm 
luctant  about  bringing  their  publishintl  Chi 
policies  in  line  with  good  business  prac-jpin  J 
tice. 


CENSUS  HGURES  SHOULD 
INTEREST 


jWEWSPAPER  merchandising  mani-f*” 
■*’”gers  should  follow  very  closely  thef*"'^  ' 
material  now  being  used  by  the  Censni| 
Bureau.  Population  of  cities  and  towns 
of  2,000  or  more  inhabitants  have  al-i  The 
ready  been  issued  by  the  Bureau.  Knag 
The  secretary’s  office  would  be  verjBuci 
glad  to  furnish  interested  merchandii-K^  ' 
ing  managers  with  the  name  of  a  con- Aid  i 
cern  in  New  York  and  Washingtonian 
which  is  following  up  the  census  worlpate 
very  closely,  and  will  be  able  to  give  in-|fcbec 
side  dope  to  merchandising  managers  of' 
their  particular  territory. 


Mrs 


COMMISSION  MEETS  AT  ST.  LOUBj 

A 


MEETING  of  the  National  CoB-i 
mission  of  the  A.  A.  C.  of  W.,  wiHj 
be  held  in  St.  Louis,  January  21.  The] 
representatives  of  the  National  Associi-I 
tion  of  Newspaper  Executives,  which  ii 
the  newspaper  department  of  the  Nt 
tional  Commission,  are  Arthur  New-i 
myer.  New  Orleans  Item;  Frank  D.j 
Webb,  Baltimore  News,  and  Frank  F.j 
Carruthers,  Denver  Post.  Mr.  New-j 
myer  has  made  arrangements  to  atteol 
the  meetings  as  will  Fred  Millis,  secre 
tary  of  the  Department. 


M  J 
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OPENING  FOR  AN  AD 
MANAGER 


The  secretary  of  the  National 
Association  of  Newspaper 
Executives  knows  of  an  opening 
for  an  advertising  manager  on  a 
strong  daily  paper  in  a  large 
city.  Persons  interested  should 
communicate  with  Fred  Millis, 
News  Building,  Indianapolis,  Ind., 
giving  full  particulars  as  to  ex¬ 
perience,  qualifications,  salsuryjj 
desired,  etc. 
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proprietors’  Association  of  Great  Britain 
been  protesting  against  the  imprison- 
Bient  of  the  directors  of  the  Freeman’s 
urnal  of  Dublin. 
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Legless  Editor  Vanishes 

Chicago. — A  national  search  was  be- 
in  Jaiiuary  6  for  Jacques  Villard,  38 
Bars  of  age,  owner  and  editor  of  The 
w  Age  magazine  and  owner  of  a  cor- 
BsponHence  school  in  St.  Louis,  who 
'  appeared  in  Chicago,  Christmas  night. 
Hard,  who  is  legless,  is  known  to  have 
id  $2,000  in  currency  and  $4,000  in 
elry  in  his  clothes  when  he  vanished. 


Editor  &  Publisher 


Irish  editors  ordered  released 


ington,  to  Edward  Hart,  formerly  of 
Washington  but  now  of  New  York,  took 
place  January  6  at  the  home  of  the 
bride’s  parents. 


Dublin.  —  General  headquarters  on 
anuary  6  notified  the  Freeman’s  Journal 
}iat  its  directors,  Hamilton  Edwards  and 
lartin  Fitzgerald,  will  be  released  from 
rison  immediately  on  medical  grounds. 

J.  Hooper,  editor  of  the  Freeman’s 
oumal,  who  last  month  was  sentenced 
twelve  months’  imprisonment  for  the 
ublication  of  an  article  alleging  ill 
^eatment  of  a  prisoner  in  the  Portobello 
larracks,  also  was  ordered  released.  In 
e  cases  of  all  three  men  the  releases 
unconditional.  The  Newspaper 


MAKING  CLASSIFIED  PAY 


(Continued  from  page  32) 


World  Trade  Conference  Called 

The  American  Committee  of  the  In- 
mational  Chamber  of  Commerce  will 
^opose  as  a  subject  to  be  discussed  at 
be  chamber’s  congress  in  London  next 
[inirner  the  “Restoration  of  the  World’s 
bmmerce.”  This  topic  to  be  submitted 
the  meeting  of  the  board  of  directors 
Paris,  January  17.  The  international 
^ble  situation  will  also  be  discussed, 
he  present  American  members  of  the 
sard  are  Willis  H.  Booth,  John  H. 
ahcy  and  Edward  A.  Filene,  with 
/■illiam  Butterworth,  Harry  A.  Wheeler 
id  Owen  D.  Young  as  alternates. 


proven  hugely  efficient  in  protecting  the 
readers  of  his  paper  from  fraudulent  or 
misleading  copy.  In  every  case  where 
copy  of  a  doubtful  character,  and  often 
when  it  is  not  doubtful,  he  writes  to  the 
advertiser,  before  printing  the  Want-ad 
in  question,  asking  that  the  proposition 
be  fully  explained.  On  getting  from  the 
would-be  advertiser  his  plan  of  opera¬ 
tion  and  samples  of  his  literature  and  of 
his  product,  if  there  be  one,  he  verifies 
all  the  facts  by  writing  to  banks,  city 
officials  and  newspapers  in  the  city  where 
the  prospective  space  buyer  lives. 

It  is  true  all  this  takes  some  effort,  yet 
not  as  much  as  one  would  imagine. 
Whatever  the  effort,  it  is  well  spent  as 
it  saves  the  readers  of  that  paper  many 
dollars  a  year.  It  is  also  profitable  to 
the  paper  from  a  dollar  and  cents  stand¬ 
point,  since  it  increases  the  reader  con¬ 
fidence  in  its  columns,  which  means  more 
advertising. 

The  classified  advertising  manager, 
who  has  practiced  this  policy  of  investi¬ 
gation  for  several  years,  now  has  a  letter 
file  full  of  information  on  all  kinds  of 
schemes  which  dishonest  advertisers 
have  tried  to  promote  in  his  columns. 
He  knows  their  ways  and  methods  and 
without  investigation  is  now  able  many 
times  to  separate  the  sheep  from  the 
goats. 

If  every  classified  advertising  manager 
used  this  amount  of  caution  in  accepting 
copy,  the  type  that  tries  to  defraud  news- 


Van  Hamm  Estate  $57,936 

The  estate  of  Caleb  M.  Van  Hamm, 
|Enaging  editor  of  The  New  York 
tie  verjBnerican,  who  died  December  27,  1919, 
:handii-Pk!>  valued  January  6  at  $57,936  gross 
a  con-  $38,418  net.  His  wife,  Amy  P. 
fiingtoni^n  Hamm,  was  left  a  third  of  the 
IS  woriyjRatc  and  the  rest  went  to  his  daughter, 
give  in-Bbecca. 

igers  of  I  - - 

Mr*.  Artemu*  Ward  Dead 


OF  THE  SHAFFER  GROUP 


The  Indianapolis  Star,  The  ICuncie 
Star  and  The  Terr*  Haute  Star  com¬ 
pose  The  Star  League  of  Indiana.  The 
Star  League  of  Indiana  offers  to  dia- 
criminating  adTcrtisera  the  least  ex¬ 
pensive  and  moat  effective  method  of 
covering  Indiana. 


THE 

STAR  LEAGUE  OF 
INDIANA 


Theroughlr  Covers  lodlana 


OF  NEWSPAPERS 


Mrs.  Rebecca  D.  Ward,  wife  of  Arte- 
LOUIS  **  Ward,  New  York  advertising  man. 


d  January  4. 

I  Con-iT - 

1^  '  Tbi  Would  Ban  Sunday  Papers 

\ssociH  ^ASiiviLLE,  Tenn. — The  publication  or 
vhich  of  newspapers  in  this  State 


VhlCh  saw  V*  saa  vaaa^  v** 

he  Ni-*(  Sunday  would  be  prohibited  by 
•  New-  introduced  in  the  Senate  January 

ank  D.f  - 

rank  F.  Mis*  Noyes  Weds  Edward  Hart 

^^^Washincton. — The  marriage  of  Miss 
Newbold  Noyes,  a  daughter'  of 


j,  seert-  Mr.  ^^d  Mrs.  Frank  B.  Noyes,  of  Wash- 


Leased  Wire  Service 
Foreign  News  Reports 
“Pony”  Services 
Teletype  Service 
Mat  and  Mail  Services. 

Speed — Reliability — Quality 


International  News 
Service 


loth  floor.  World  Building, 
New  York 
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inumsUiUr  tltmocrat 


WILL 

your 

CUENTS 

GO 

FIFTY 

fifty 


A  number  of  manufacturers  are  co-operating  with 
dealers  in  Marysville  on  a  50-50  advertising  basis. 
If  yon  represent  a  client  who  desires  this  kind  of 
co-operation  write  to  ns  and  we  will  tell  yon 
whether  the  product  is  now  being  sold  in  this 
territory. 


.(S' 


CALIFORNIA 


FLAT  rate 
25^  PER  INCH 


for  January  8,  1921 

paper  readers  via  the  Want-ad  columns 
would  soon  find  that  the  game  was  not 
worth  all  the  effort.  Then  if  added  to 
this  caution  were  strict  rules  which 
made  misclassification  impossible,  read¬ 
ers  would  sooner  have  greater  confidence 
in  Want-ads — their  power  would  be  in¬ 
creased  and  people  use  them  to  a  greater 
e.xtent. 


Chicago  Tribune  Staff  Changes 

Paul  Williams,  late  of  the  Chicago 
Tribune  foreign  staff,  is  back  in  New 
York  handling  the  American  news  of 
the  European  edition.  Leon  Stolz  has 
returned  to  Paris  after  spending  some 
time  in  Ireland  and  England.  Fred 
Smith,  Oriental  correspondent,  is  re¬ 
turning  to  the  United  States  from  Japan, 
where  he  has  been  for  several  months. 
Joseph  Pierson,  who  has  been  repre¬ 
senting  the  Tribune  in  negotiations  with 
the  International  Communications  Con¬ 
ference,  is  on  his  way  to  Europe. 

Dan  Carroll  Moves 

Dan  A.  Carroll,  newspaper  representa¬ 
tive,  has  moved  to  new  offices  in  ISO 


Wherever  You  Are 

You  are  aiudou*  to  kera  In  touch  with 
the  new*  from  home.  That’s  why  yon 
buy 

9Ifv 

pittolturo  Biapatrlf 

and  know  yon  get  the  '’Best  Alwsy~ 

BrmMh  OfBcaai 
Wsllsce  G.  Brooke, 
Bmnswick  BnOdtog,  New  York 
The  Ford-Parsons  Co., 
Marquette  Building;  Chicago,  HL 


We  can  inersaa*  your  businsea — you 
want  it  iBcieasad. 

You  hav*  Aongkt  ef  press  dkwiags 
yourself.  But  let  us  tsU  you  how 
press  clipping  cut  be  made  a  businaas- 
buildar  for  you. 

BURRELLE 

145  Lafayette  St,  N.  Y.  City 

Establishsd  a  Quartar  of  a  Csistury 


IN  NEW  ORLEANS 
IT'S - 

THE  NEW 

ORLEANS  ITEM 


Few  Papers— (if  any)— suipoae  tha 

TRENTON  times 


NEW  JERSEY 


AS 


A  Food  Medium 


Even  during  the  past  summer  four  food 
pages— and  more— was  the  size  of  onr 
regular  weekly  Thursday  food  leaturo— 
a  winner  for  housewives,  retailers  and 
manufacturers. 

Wednesdays  and  Sundays  four  auto  pages. 
Tuesday.  Music  Page. 

Circulation  26,649  Member  A.  B.  C 


KELLY-SMITH  CO. 

Matbrfdgo  Bldg.  Lytton  BUg. 

Now  Yeik  Chicago 


Nassau  street.  New  York.  The  tele¬ 
phone  numbers  remain  unchanged — 
Beekman  2830-2831. 


Remambor  Perth  Amboy  and  the 

Evening  News 

In  making  up  your  Usta. 

F.  R.  NORTHRUP 

Foreign  Representative 
303  Fifth  Ave.,  New  York  City 


Niarly  mn  asms  la  lltksnaf  rsafs  Tbs 

NEWS-LEADER 

Tbs  MEWS-LEADER’S  drcolatiw  fai  ShfmoBd 
Is  meter  then  tbst  of  sU  the  otbw  Stehmond 
pspers  eomblned. 

The  NEWS-LEADER’S  elradsUon  In  Vlrgtads 
Is  meter  then  any  other  Vlrglida  aswspspw. 

The  sworn  etstesieDts  ot  the  Blchnond  papen 
show  THE  REWS-LEADER  hu  a  dally  ebeala- 
tSoo  In  Elchnioad  whkb  is  nore  then  threo  Unss 
mater  than  Us  neatest  canpsttter. 

Forelfn  reprenntathea 
The  Kslly-Selth  C*.,  Chisme,  IH. 

Martridis  Rslldlst,  KsUy-SaKh  Ca 

Rrssdsag  at  3dtli  St  Lyttsa  Salldtat- 

Mae  Tart  City. 

J.  R.  Kasaih,  Caadlw  RalMIsf,  Atlaata  Sa. 


The 

Pittsburg  Press 

Daily  and  Simday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURG 

Member  A.  B.  C. 

FeselgB  jkdvartislag  BiprismaaBvee 

Metropolitan  Tower,  People’s  Gas  Bldg. 
1.  A.  KLEIN  JOHN  GLASS, 

New  York  Chicago 


NEW  HAVEN  REGISTHt 

largest  circulation  in  Con¬ 
necticut’s  largest  city.  Aver¬ 
age  paid  circulation  over 

30,000 

Double  the  circulation  of 
any  New  Haven  paper.  It 
covers  the  field. 


Million 

Dollar 

Hears! 

Features 

Th»  WorlcTs  Gaeataat  CkeolnlioB 
BoOdan 

International 
Feature  Service,  Inc. 
Hem  Yeik 
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3.000  AT  HOUSEWARMING 


Employ**  and  Frieiula  liupect  Chicago 
Tribooe  Plant  from  Top  to  Bottom 

Special  to  Editok  &  Published 
Chicago.— Three  thousand  employes 
and  friends  of  the  Chicago  Tribune  at¬ 
tended  the  housewarming  at  the  Trib¬ 
une’s  new  plant  on  Sunday  afternoon, 
January  2.  For  several  hours  the  plant 
was  thrown  open  to  the  members  of  the 
Tribune  family  and  their  guests,  and 
all  thought  of  getting  out  a  newspaper 
was  forgotten,  as  everyone,  from  office 
boy  to  publishers,  vied  with  each  other 
to  make  the  visit  of  their  guests  an  in¬ 
teresting  one. 

Every  woman  was  presented  with  a 
corsage  bouquet  as  she  entered  the 
building.  In  the  reception  line  were  Col. 
R.  R.  McCormick  and  Capt.  J.  M.  Pat¬ 
terson,  the  editors,  and  Mrs.  McCormick. 

Throughout  the  afternoon  small  groups 
made  tours  of  the  plant,  from  the  wire¬ 
less  room  and  offices  and  studios  on  the 
seventh  floor,  at  the  top  of  the  new  build¬ 
ing,  to  the  hasenient,  which  is  used  as  a 
storage  room  for  paper,  visiting  every 
department.  Guides  explained  the  vari¬ 
ous  processes  of  getting  out  a  newspaper. 
The  procession  through  the  plant  con¬ 
tinued  until  3.000  people  had  seen  the 
various  departments. 

The  plant  was  decorated  with  ferns, 
palms  and  flowers  and  resembled  a  sum¬ 


mer  garden  more  than  a  newspaper  of¬ 
fice.  Orchestras  were  hidden  in  corners 
and  played  throughout  the  afternoon. 
The  mailing  room  was  used  to  serve  a 
buffet  lunch  and  cigars  were  passed  out 
to  the  men. 

There  were  no  speeches  and  no  formal 
program  or  dedication.  The  principal 
object  of  the  affair  was  to  let  every  em¬ 
ploye,  as  well  as  the  members  of  his 
family,  become  acquainted  with  the  new 
plant,  to  learn  a  little  more  about  the 
intricate  process  of  getting  out  a  news¬ 
paper  and  the  interdependence  of  depart¬ 
ments,  and  to  learn  through  an  actual 
visit  something  about  the  better  working 
quarters,  the  excellent  lighting  facilities, 
the  safety  devices,  and  the  unusual  me¬ 
chanical  equipment  which  has  been  in¬ 
stalled. 


Chattanooga  News  Opens  Plant 

Chattanooga,  Tenn. — Readers  of  the 
News  several  hundred  strong  accepted 
that  paper’s  invitation  to  inspect  its  new 
building  and  plant  January  1,  the  house¬ 
warming  being  opened  by  exercises  at 
which  the  speakers  were  George  F.  Mil- 
ton,  president  and  editor  of  the  News ; 
Mayor  A.  \V.  Chambliss;  Judge  W.  B. 
Swaney,  director  of  the  News  and  its 
legal  coun.sel.  and  Walter  C.  Johnson, 
vice-president  and  general  manager  of 
the  paper. 


SUPPLIES  &  EQUIPMENT 

For  Newspaper  Making 


For 

Sale 

Newspaper  Press,  Stereo¬ 
type  Equipment  and  Motors 
for  sale  at  a  bargain.  Forty 
page  right  angle  R.  Hoe  Press 
in  good  condition,  equipped 
with  Kohler  system  control,  50 
and  7V2  H.P.D.C.  Motors. 


FOR  SALE 

A  WORD  for  advertiBcmcnts  under  this 
clasBification.  Cash  with  order. 


Printers’  Outfitters 

Printing  Plants  and  Business  bought  and  sold, 
American  Typefounders’  products,  printers  and 
bookbinders  machinery  of  every  description. 
Conner  Fendler  &  Co.,  96  Beckman  St.,  New 
York  City. 


For  Sale 

Our  No.  IS  Hand  Shaving  Machine  in  first 
class  condition.  Derrick  Publishing  Company, 
Oil  City,  Pa. 


For  Sale 

Automatic  steam  table  for  sale.  Duplex 
Mechanical  Compressor  for  two  forms,  oper¬ 
ated  by  small  direct  connected  motor.  No 
compressed  air.  Fastest,  simplest  and  easiest 
operated.  Displaced  by  dry  mats.  Will  sell 
at  half  price  which  is  $1,200  F.  O.  B.  cars. 
First  class  condition.  Derrick  Publishing 
Company,  Oil  City,  Pa. 


Taka  It  To 

POWERS 


Open  24  Hoar*  out  of  24 
The  Faateet  Engravert  on 
the  Earth 

Powers  Photo  Engraving  Co. 
154  Naasaa  St.,  Tribono  Bldg. 
Now  York  City 


FOR  SALE 


Goss  Straight  Line  Onadraple  Foar- 
Deck  Two-Paye  Wide  Press.  Prtata 
4,  (t  I.  10,  U,  14  or  16  page  papers  at 
34,000  per  honr,  20,  94,  S  or  St  page 
papers  at  12,0(0  per  hoar,  foldad  to 
naif  page  site.  Length  of  page  2IM*. 

Thia  Preas  Maj  Suit  You. 
WALTER  soorr  a  company 

PLAINFIELD.  NEW  JBESSY 


Business  Chance 

A  complete  printing  plant  and  bindery  need 
experienced  manager,  with  some  money  or  will 
sell  whole  or  in  part.  Diamond  Hinding  & 
Printing  Co.,  Hagerstown.  Md. 

For  Prompt  Service 

TYPE 

Printers’  Supplies 
Machinery 

In  Stock  for  Immediate  Shipment  by 
Selling  Houses  conveniently  located 

“American  Type  the  Best  in  Any  Case” 

AMERICAN 
TYPE  FOUNDERS  CO. 

Boston  Pittsburgh  Kansas  City 

New  York  Cleveland  Denver 
Philadelphia  Detroit  Los  Angeles 

Baltimore  Chicago  San  Francisco 
Richmond  Cincinnati  Portland 
Atlanta  St.  Louis  Spokane 

Buffalo  Minneapolis  Winnipeg 


NtWSPRINT 

Publishers  by  placing  their  or¬ 
ders  with  us  can  rest  assured  of 
satisfaction  in  quality,  shipments 
as  promised  at  prices  that  war¬ 
rant  our  being  favored  with  the 
business. 

Before  contracting  ASK 

J.&J.SCOTT,Ltd. 

Pulp  St  Paper 

33  W.  42nd  ST. 

Phone  Vanderbilt  ISS7 


Stereotype  outfit  consisting 
of  2  steam  tables  with  gas  gen¬ 
erator.  One  matrix  rolling  ma¬ 
chine,  3  ton  metal  pot,  pump 
gas  burners,  and  casting  box, 
plate  shaver,  tail  cutter,  and 
semi -auto  plate. 

Monotype  lead  and  rule 
caster  with  attachments  for 
display  type  A-1  condition. 

18  D.  C.  Linotype  Motors, 
with  gears,  also  a  number  of 
various  types  D.  C.  Motors 
from  V2  to  15  H.P.  Prices  low. 
Address  The  Hartford  Times, 
Hartford,  Conn.,  c/o  Business 
Manager  or  Mechanical 
Superintendent. 
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Announcements  Which  Tell  of  Better 
Positions  and  Better  Men 


SITUATIONS  WANTED 

•2  A  WORD  for  advartisaments  undar  thia 
^  clasaificatioiu  Caah  with  ordtr.  For 
unamployad  ana  inoertian  (odv.  not  to 
axcaad  »  words)  FREE. 


j^vertisint  and  Promotim  Manafer 

at  present  employed,  seeks  projK-sitiim  in 
medium  sized  city  offering  a  big  future.  Ex¬ 
cellent  solicitor,  correspondent  and  copy-idea- 
layout  man  having  all  essential  qualifications 
covering  foreign,  local,  service  and  promotion 
departments.  Long  experience;  best  refer- 
ences  liox  C-726,  care  Eilitor  &  Publisher. 


Want  to  Go  South 

Preferably  to  do  advertising  promotira  work 
on  resort  town  paper  located  in  Far  South  or 
Southern  California,  during  coming  winter  re¬ 
sort  season.  Thoroughly  experienced  M  ad¬ 
vertising  manager,  solicitor,  copy-idea-layout 
man.  Make  convincing,  on-the-spot  layouts  for 
advertisers  that  sell  big  space.  Am  imme¬ 
diately  available.  Box  C-691,  Editor  &  Pub¬ 
lisher. 


Assistant  Treasurer  and  Cashier 

15  years'  experience  on  two  large  widely 
known  daily  papers;  has  thorough  knowledge 
of  newspaper  accounting  systems;  executive 
ability;  desires  permanent  connection  with 
live  newspaper;  best  references.  Address  Box 
f-724,  care  Editor  &  PublLsher. 


Columnist 

Columnist  wants  staff  connection  with  humor¬ 
ous  publication  or  newspaper,  preferably  in 
west.  Editorial  Writer,  Paragrapher,  Experi¬ 
enced  Executive  on  widely  known  papers.  Ad¬ 
dress  Box  C-723.  care  of  Editor  &  Publisher. 


Manager— Maximum  Business  Getter 

Competent  to  take  full  charge.  Operate  plant 
economically.  Ad-writer,  develop  circulation, 
publish  snappy  paper,  systematic  office  manager 
with  successful  record  that  will  interest  any 
publisher  wanting  high-grade  man,  able  to  re¬ 
turn  at  least  35  per  cent  of  gross  business  as 
profits.  Experienced  in  cities  up  to  250,000. 
Address  Box  C-721,  care  of  Editor  &  Publisher. 


HELP  WANTED 

A  WORD  for  advertitemento  under 
**  this  claeeification..  Cash  with  order. 


Opportunity 

INew  afternoon  paper,  city  of  30.000,  wants 
business  manager,  city  editor,  news  editor,  and 
other  staflfmen.  Must  be  energetic  men  of 
ability.  State  experience,  age,  salary  asked. 
Only  live-wire  workers  wanted.  Box  C-725, 
care  Editor  &  Publisher. 


Wanted 

Advertising  manager  by  afternoon  and  Sunday 
morning  paper  in  city  of  about  50.000  popula¬ 
tion  in  Southwest.  Young  man  who  has  had 
experience  as  head  of  department  in  city  of 
similar  size  or  smaller  ought  to  qualify  for 
this  place.  In  letter  give  experience  and  other 
details.  Communications  will  be  confidential 
Address  C-722.  care  of  Editor  fit  Publisher 


We  Connect  the  Wires 

Bringing  into  quick  communication  the  <m- 
ployer  and  the  position  seeker  in  the  Ad\er* 
tising.  Printing  and  Publishing  field,  east, 
south  and  west.  Our  lists  include  men  and 
women  fitted  for  positions  up  to  the  highest 
responsibility,  with  newspapers,  class  journals, 
advertising  agencies  and  the  publicity  depart¬ 
ments  of  mercantile  and  manufacturing  con¬ 
cerns.  No  charge  is  made  to  employers; 
^■cii^tfation  is  free.  Established  1898.  Fer- 
nalTs  Exchange,  Inc.,  Third  National  Bank 
Bldg.,  Springfield,  Mass. 


Capable  Newspaper  People  Wanted 

Illinois  .\.  B,  C.  daily  of  10,000  has  opening 
tor  circulation  manager  who  knows  the  game 
and  can  build  circulation;  classified  ad.  man¬ 
ager  with  modern  ideas  and  who  can  solicit; 
copy  reader;  reporter  for  assignment  work; 
and  woman  to  head  social  news  department. 
All  must  be  experienced,  reliable  and  of  good 
experience  in  first  letter 
and  salary  expected  to  start.  Address  in  con¬ 
fidence  C-727,  care  Editor  &  Publisher. 

Wanted 

clast  subscription  solicitors 
permanmt  positions  to  cover  South  Eai 
Mates  for  publishers  of  3  Commercial  J 
'  nals  and  2  Technical  Publications  on  a 
aijr,  expense  and  bonus  basis.  Only  prodi 
who  can  show  from  past  records  abilit; 
produce  business  considered.  Give  full 
perience  and  references  in  first  letter, 
dress  Box  C.704.  care  Editor  &  Publisher. 


HELP  WANTED 

A  WORD  for  advertUsmanta  under 
this  claasiAcatlos^  Cash  with  ordar. 


Wanted 

Wanted  bv  an  evening  paper  in  the  metropoli¬ 
tan  district,  a  working  foreman.  Man  must 
have  executive  ability,  preside,  and  conduct 
makeup  and  also  direct  men.  Ideal  working 
conditions  in  a  high  class  office.  Position  is 
permanent.  Address  with  all  information  as 
to  experience,  salary  expected,  etc.,  to  Box 
C-728,  care  Editor  &  Publisher. 


BUSINESS  OPPORTUNITIES 

A  WORD  for  MlvertlsaiiMnta  undar 
this  claaaification.  Caah  with  ordar. 


Evening  Paper 

In  growing  Southern  town  under  15,000  popu* 
lation  would  be  sold  by  owner  who  has  other 
interests.  Fine  field,  A.  P.  service,  splendid 
plant,  good  quarters,  now  making  money  on 
13  rent  paper.  Has  1921  contract  at  6Hc. 
Cash  payment  $10,000:  balance  on  convenient 
terms.  Address  C-714,  care  of  Editor  & 
Publisher. 


For  Sale 

Account  of  continued  illness  of  proprietor,  a 
30-year  old.  well  paying  Virginia  weekly  news¬ 
paper  and  iob  printing  plant,  in  educational 
center,  is  on  the  market.  Paper*  has  splendid 
local  and  foreign  advertising  business  and 
draws  advertising  from  three  large  cities;  it 
has  1,400  subscribers  at  $1.50.  For  invoice 
and  price  address  Jas.  C.  Latimer,  Box  294, 
Roanoke,  Va. 


INFORMATION  WANTED 

^  A  WORD  for  advertisements  under 
^  this  classification.  Cash  with  order. 


$25  Reward 

for  information  leading  to  the  arrest  and  con¬ 
viction  of  one  John  Cheshire,  who  claims  to 
have  worked  on  newspapers  throughout  the 
South,  most  recently  at  Winchester,  Ky. 
After  working  two  weeks  for  this  company, 
he  obtained  money  under  false  pretenses  and 
skipped  out  over  night.  LONG  PRINT.  & 
PUB.  CO.,  1024  Race  St.,  Philadelphia,  Pa. 


LEGAL  NOTICE 

INTEBRATIONAL  PAPES  COMPANY 

New  York,  Deoeml)er  29.  1920. 

The  Board  of  Directors  have  declared  a  reg¬ 
ular  quarterly  dividend  of  one  and  one-half 
per  cent.  (1^%)  on  the  preferred  capital  stock 
of  this  Company,  payable  January  15th.  1921. 
to  preferred  stockholders  of  record  at  the  close 
of  business  January  7th,  1921. 

OWEN  SHEPHERD,  Treasurer, 


AD  AGENCY  NOTES 


(Continued  from  Page  11) 


lay  &  Mullally,  Inc.  The  business  will 
continue  at  198  Broadway,  New  York. 

The  Technical  Advertising  Service, 
Inc.,  New  York,  has  elected  the  follow¬ 
ing  directors :  A.  D.  Bauer,  president 
and  general  manager ;  J.  S.  Beckett,  vice- 
president;  R.  L.  Arrell, treasurer;  F.  C. 
Eibell,  secretary.  The  following  gentle¬ 
men  have  been  added  to  the  staff :  F.  C. 
Eibell,  formerly  advertising  manager  of 
Eimer  &  Amend  and  recently  advertis¬ 
ing  manager  Mathieson  Alkali  Works; 
Eton  Cook,  mechanical  engineer,  for¬ 
merly  in  the  advertising  department  of 
the  DuPont  de  Nemours  Company,  Wil¬ 
mington,  and  recently  of  the  McGraw- 
Hill  Company’s  research  and  sales  pro¬ 
motion  department.  New  clients  added 
are:  Lancaster  Iron  Works,  Lancaster, 
Pa.;  Mires  Fuel  Oil  Equipment  Com¬ 
pany,  Lancaster,  Pa.;  Samuel  M.  Green 
Company,  Elngineers,  Springfield,  Mass. ; 
Joseph  Dixon  Crucible  Company,  Jersey 
City,  N.  J. ;  National  Hoisting  Engine 
Company,  Harrison,  N.  J. ;  Mathieson 
Alkali  Works,  New  York. 

W.  J.  Doherty,  former  advertising 
manager  for  Graham,  Sanson  &  Co., 


financial  brokers,  Toronto,  has  joined 
the  Toronto  staff  of  McConnell  &  Fer- 
gusson,  advertising  agents. 

T.  O.  Warfield,  head  of  the  Warfield 
Advertising  Company,  Omaha,  was  trav¬ 
eling  around  in  the  southern  oil  fields 
recently,  looking  over  some  of  his  per¬ 
sonal  holdings,  and  happened  to  be  pres¬ 
ent  when  a  project  in  which  he  is  heavily 
interested  brought  in  a  great  gusher.  It 
happened  to  be  his  birthday,  too. 

J.  A.  Holland  has  been  appointed  on 
the  staff  of  the  Montreal  office  of 
Smith,  Denne  &  Moore,  Ltd.,  advertis¬ 
ing  agency.  Mr.  Holland  has  been  doing 
advertising  work  in  England  since  his 
discharge  from  the  army  after  four 
years’  service. 

R.  A.  McKnown,  formerly  employed 
with  the  Warfield  Advertising  Company, 
Omaha,  has  joined  the  force  of  the 
Bloodhart-Soat  Advertising  Company 
temporarily. 

Arthur  J.  McElhone  has  become  as- 
pany,  Inc.,  Troy,  N.  Y.,  as  an  account 
executive. 


New  Agency  Gets  Postum  Account 

Official  announcement  was  made  this 
week  by  the  Postum  Cereal  Company 
that  its  advertising  account  after  Feb¬ 
ruary  1  would  be  placed  in  the  hands 
of  Hulscher-Rothenhcrg,  Inc.,  New  York 
City.  This  agency  was  formed  a  few 
days  ago.  as  noted  in  Editor  &  Pub¬ 
lisher  of  January  1  and  its  principals, 
Alfred  H.  Hulscher  and  Grover  V. 
Rothenberg,  have  been  secretary  and 
treasurer,  respectively,  of  the  Liberty 
Advertising  .Agency,  lud.,  which  has 
handled  the  Postum  account  for  the  past 
eighteen  months.  The  new  agency  will 
take  over  all  contracts  for  space  made 
for  the  Postum  Company,  will  place  all 
newspaper  copy  for  March  and  future 
months  and  all  magazine  copy  for  April 
and  the  future. 


Dr.  C.  W.  Greene  Leave*  Agency 

Dr.  Charles  W.  Greene  has  resigned 
as  vice-president  of  the  Liberty  Adver¬ 
tising  Agency.  New  York,  effective  Janu¬ 
ary  18.  Before  joining  the  Liberty 
Agency,  two  years  ago,  Dr.  Greene  had 
been  engaged  in  publicity  work  for  the 
Postum  Cereal  Company.  He  plans  to 
devote  his  entire  activities  to  food  adver¬ 
tising. 


Judge  Orbison  A.  A.  C.  W.  Officer 

Indi.vxapolis. — Judge  Charles  J.  Orbi¬ 
son  has  been  elected  vice-president  rep¬ 
resenting  District  6  of  the  Associated 
.Advertising  Clubs  of  the  World.  He 
succeeds  J.  E.  Fitzgibbon,  of  the  Phoenix 
Knitting  Mills,  Milwaukee,  resigned. 
Judge  Orbison  formerly  acted  as  general 
counsel  for  the  A.  A.  C.  W. 


Arthur  Lang  Elected  Secretary 

The  Pan-American  .Advertising  Asso¬ 
ciation  of  the  .Associated  Advertising 
Clubs  of  the  World.  New  York,  has 
appointed  .Arthur  J.  Lang  executive  sec¬ 
retary.  Mr.  Lang  has  traveled  widely 
in  every  country  of  Latin  America  dur¬ 
ing  the  last  ten  years.  The  association 
at  a  later  date  expects  to  issue  bulletins 
in  English  and  Spanish. 


Fifty  thousand  evary-day  questions  of 
tha  newspapar  and  advertising  business 
will  ha  answered  in  EDITOR  A  PUB¬ 
LISHER  INTERNATIONAL  YEAR 
BOOK— out  January  22. 


$2,000  cash  and  $2,500  deferred 
payments  to  snk  buyers’  conveni¬ 
ence  purchases  proqieroat  New 
York  State  weekly.  Retoming 
owner  $2,140  a  year  for  personal 
effort  and  investment.  Proposi¬ 
tion  V.  J. 


CHARLES  M.  PALMER 

Newspaper  Propertiss 
225  Fifdi  Ava..  N.  Y. 


THOROUGHLY  POSTED 

During  our  10  years  of  experience  ss 
brokers,  we  have  become  perhaps,  best 
known  thrwgh  the  important  transfers 
and  consolidations  of  daily  newspapers 
we  have  effected. 

While  specializing  in  the  DAILY  field, 
we  are  alto  ei^ally  infossned  on  WEEKLY 
newspapera:  TRADE  and  CLASS  Jour¬ 
nals  and  MAGAZINES. 

HARWELL  &  CANNON 

Newspaper  and  Magsmina  PropertUs 
Times  Building  Now  York 


PRESSES  FOR  SALE 

Due  to  consoUdaUoa  and  InstallatiOD  of  laissr 
rquipoent.  Dates  ef  Selimy  noted. 

I  S-psfe  Stsodsrd  M  Dnplez,  $2,500.  robnisry. 
1  $-psfe  Goes  Seol-Botary,  $3,250.  Isuedlste. 

'  8-psfo  does  comet.  $4  000.  rebnary. 

I  12-ptge  Cox  Duplex,  $6,000.  Pebrasiy. 
i  16-pece  Goes  with  Stereotype  Equipment.  $S.50O. 
Immediate. 


1  20-pa«t  Hoe,  $8,000. 

1  24-ps(e  Hoe,  $10,500. 
1  32-psfe  Hoe.  $15,500. 
1  S2-pace  Gam,  $12,000. 


Immedlsto. 

Immedlitt 

April. 


SOUTHERN  PUBUSHERS  EXCHANGE. 
INC. 

12  North  ftfa  Street 
P.  6.  Box  isr  RicluBoed.  Va. 


CAPPER  BUYS  K.  C.  BUILDING 


Pays  $31,500  for  Proposed  Paper's 
Home— First  Issue  in  February 

(.Special  to  Editox  &  PusLiSHta) 

Kansas  City,  Kan. — Charles  Sessions, 
who  i.s  to  be  in  charge  of  United  States 
Senator  Arthur  Capper’s  new  afternoon 
paper  here,  is  rapidly  completing  ar¬ 
rangements  for  publishing  the  new  sheet 
Contracts  with  several  Kansas  City  news¬ 
paper  men  have  been  signed  for  execu¬ 
tive  positions.  Senator  Capper  has  an¬ 
nounced  he  will  give  preference  to  news¬ 
paper  men,  already  employed  in  Kansas 
City,  Kan.,  in  organizing  hiS  news  force. 
The  Senator  has  paid  $31,500  for  a  busi¬ 
ness  building  and  expects  to  have  me¬ 
chanical  equipment  installed  in  a  short 
time. 

The  first  issues  probably  will  not  come 
off  the  press  until  February.  It  is  de¬ 
sired  to  wait  until  the  after-holidays’ 
trade  dullness  passes.  Merchants  of 
Kansas  City,  Kan.,  signed  contracts  for 
$200,000  worth  of  advertising  within  the 
first  year  to  get  Senator  Capper  to  start 
the  new  paper. 


Sullivan  Heads  L  E.  A. 

Chicago.  —  The  International  Edi¬ 
torial  Association  in  its  annual  meet¬ 
ing  elected  the  following  officers  for 
1921 :  Hassal  T.  Sullivan,  Milwaukee 
Journal,  president;  Frank  J.  Tierney? 
Evanston  (Ill.)  News-Index,  vice- 
president;  and  Charles  C.  Grant,  Chi¬ 
cago,  secretary. 


Eaton  at  ColnmUa  Again 

Walter  Pritchard  Eaton  will  soon  re¬ 
sume  his  courses  in  literary  and  dramatic 
criticism  in  the  Pulitzer  ^hoo!  of  Jour¬ 
nalism,  Columbia  University. 
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TIPS  FOR  AD  MANAGERS 


Georn  Batten  Company,  Inc..  4th  Ave. 
Bldg.,  New  York.  Making  5,000-Une  contracts 
with  a  selected  list  of  newspapers  for  Alfred 
Decker  &  Cohn. 

Massengale  Ad  Agency,  Inc.,  Candler  Bldg., 
Atlanta.  Making  yearly  contracts  with  news¬ 
papers  for  International  Properties,  Inc. 

George  L.  Dyer  Company,  Inc.,  42  Broad¬ 
way.  New  York.  Making  yearly  contracts 
with  newspapers  for  Unitca  States  Tire  Com¬ 
pany.  Making  S.OOO  line  contracts  with  Texas 
newspapers  for  Kuppenheimer  Company,  Chi¬ 
cago. 

Roy  A.  Kling,  Consumers’  Bldg.^  Chicago, 
Ill.  Making  5,000-line  contracts  with  papers 
in  the  Middle  West  for  Glessner  Company, 
Findlay,  Ohio. 

Gundlach  Ad  Company,  Inc.,  122  S.  Michi¬ 
gan  avenue,  Chicago.  Making  26-time  con¬ 
tracts  with  rotogravure  newspapers  for  Har¬ 
old  Lachmann. 

Lord  ft  Thomas,  Inc.,  5  S.  Wabash  avenue, 
Chicago.  Renewing  contracts  generally  for 
Jiffy  Dessert  Company. 

J.  Walter  Thompson  Co.,  Inc.,  242  Madison 
avenue.  New  York.  Making  10-000-line  con¬ 
tracts  with  newspapers  generally  for  Horlick's 
Malted  Milk  Company,  Racine,  Wis. 

Peck  Advertising  Agency,  347  Sth  avenue, 
New  York.  Making  10,000-line  contracts  with 
a  few  Southern  newspapers  for  D.  Auerbach 
&  Sons,  Brooklyn,  N.  Y. 

Federal  Advertising  Agency,  Inc.,  6  E.  39th 
street.  New  York.  Making  S,000-line  contracts 
with  'Texas  newspapers  for  Consolidated  Cigar 
Company. 

H.  K.  McCann  Company,  Inc.,  61  Broad¬ 
way,  New  York.  Making  S,000-line  contracts 
with  newspapers  for  H.  K.  Borden  Company, 
New  York. 

Charles  H.  Fuller  Company,  Inc.,  623  S. 
Wabash  avenue,  Chicago.  Making  2,000-line 
yurly  contracts  with  newspapers  for  J.  W. 
Brant  Company. 

H.  W.  Kastor  ft  Sons  Advertising  Company, 
Inc.,  Lytton  Bldg.,  Chicago.  Making  7,000- 
linc  yearly  contracts  with  newspapers  for 
Q.  R.  S.  Music  Company. 

Barton,  Durttine  ft  Osborn,  25  W.  45th 
street.  New  York.  Renewing  contracts  for 
Earl  ft  Wilson, 

Louis  V.  Urmy,  41  Park  Row,  New  York. 
Renewing  contracts  for  Ed  Pinaud. 

Donovan-Armstrong,  1211  Chestnut  street, 
Philadelphia.  Handling  account  of  the  Bon- 
ney  Vise  ft  Tool  Works,  Inc.,  Allentown,  Pa, 
This  company  is  planning  an  advertising  cam- 

faign  to  feature  a  new  slip-on  truck  body  for 
'ora  runabouts 

Advertising  Service  Company,  Nordheimer 
Bldg.,  'Toronto.  Conducting  a  mail  order 
campaign  for  the  Toronto  Pirating  Company. 
This  agency  from  its  Montreal  office  in  the 
Drummond  Bldg.,  is  sending  out  copy  and 
instructions  to  a  list  of  maritime  papers  for 
the  Robin  Hood  Flour  Mills  Company,  Ltd. 

Smith,  Denne  ft  Moore,  Lumsden  Bldg., 
Toronto.  Sending  out  copy  and  orders  to  a 
selected  list  of  newspapers  for  Tucketts’,  Ltd., 
Hamilton,  cigars  and  smoking  tobaccos. 

Advertising  Service  Company,  Drummond 
Bldg.,  Montreal.  Sending  out  orders  to  an 
extensive  list  of  Canadian  newspapers,  farm 
journals  and  trade  papers  for  the  Dominion 
Oilcloth  and  Linoleum  Company,  Ltd.,  Mont¬ 
real.  Coldr  inserts  in  magazines  will  also  be 
used. 

Scott  ft  Scott,  Inc.,  220  W.  42d  street.  New 
York.  Placing  orders  with  Pennsylvania  and 
Ohio  newspapers  for  the  spring  advertising 
of  Lulevko  Co.,  Philadelphia,  Pa. 

CoUin  Armstrong,  Inc.,  1463  Broadway,  New 
York.  Reported  making  new  contracts  with 
newspapers  for  United  Fruit  Company,  17  Bat¬ 
tery  Place,  New  York. 

N.  W.  Ajrer  ft  Son,  300  Chestnut  street, 
Philadelphia.  Usually  make  up  lists  in  Jan¬ 
uary  for  Kaynee  Company,  children’s  wash 
wear.  Newspapers  are  contemplated.  Re¬ 
ported  to  have  secured  account  of  Glass 


The  Mount  Vernon,  N.  Y. 

DAILY  ARGUS 

carries  more  display  ad* 
vertising  than  any  other 
newspaper  in  Westchester 
County. 

This  is  an  acknowledg¬ 
ment  of  its  power  that  the 
advertiser  should  heed,  if 
desirous  of  reaching  the 
people  of  Mount  Vernon. 


GEO.  B.  DAVID  &  CO. 

Forei^  R^pmentative 

171  Msaiaon  Awe.  NEW  YORK 


Container  Association  of  America,  70  Sth  ave' 
nue.  New  York. 

George  Batten  Company.  4th  Ave.  Bldg.. 
New  York.  Have  secured  account  of  National 
Blank  Book  Company.  Holyoke.  Mass ;  placing 
orders  with  newspapers  in  various  sections  for 
B.  B,  &  R.  Kni^t  Company,  ‘‘Fruit  of  the 
Loom**  muslin.  Providence,  R.  I. ;  making 
renewal  contracts  with  newspapers  for  Electric 
Storage  Battery  Company,  “Exide  Batteries,” 
Philadelphia. 

Blackman  Company,  116  W.  42d  street.  New 
York.  Reported  to  have  secured  account  of 
Colonial  Chemical  Corporation,  “Flyosan” 
insect  exterminator.  Reading,  Pa. 

T.  B.  Browne.  Ltd..  33  W.  44th  street.  New 
York.  Making  18,000>line  contracts  with 
New  England  new*spapers  for  Edward  Lassere, 
Inc..  ‘‘Wincamis,**  400  W.  23d  street,  New 
York. 

Calkins  &  Holden,  250  Sth  avenue,  New 
York.  Again  making  renewal  contract  with 
newspapers  for  Pierce*Arrow  Motor  Car  Com¬ 
pany.  Buffalo,  N.  Y.,  and  Long  Island  City. 

Cramer-Krasselt  Company,  354  Milwaukee 
street,  Milwaukee.  Reported  to  have  secured 
account  of  Campbell  Heating  Company,  Des 
Moines,  la. 

Critchfield  Company,  Brooks  Bldg.,  Chicago. 
Again  making  renewal  contracts  with  news* 
papers  for  American  Radiator  Company,  820 
S.  Michigan  avenue,  Chicago. 

Borland  Advertising  Agency,  9  E.  40th 
street.  New  York.  Reported  to  have  secured 
“Tuxedo  Tobacco**  account  of  the  American 
Tobacco  Company. 

K.  N.  Erickson  Advertising  Agency,  21  Park 
Row,  New  York.  Placing  orders  in  New 
York  City  newspapers  for  New  Jersey  Silk 
Mills,  “True  Hue**  silk. 

Erwin,  Wascy  &  Co.,  58  £.  Washington 
St.,  Chicago.  Reported  will  make  up  list  of 
newspapers  during  January  for  Tobey  Polish 
Company,  *200  E.  Grand  street,  Chicago. 

Grieg  &  Ward,  104  S.  Michigan  Blvd.,  Chi¬ 
cago.  Has  secured  account  of  Hi  San  Manu¬ 
facturing  Company,  “Bozo**  kitchen  cleaner, 
Chicago. 

Mejunkin  Advertising  Company,  5  S.  Wa* 
bash  avenue,  Chicago.  Reported  will  msike  up 
list  of  newspapers  during  January  for  Saxon 
Motor  Car  Company,  Detroit. 

Mitchcll-Paust  Advertising  Company,  7  S. 
Dearborn  street,  Chicago.  Placing  orders 
with  newspapers  for  Drake  Hotel  Company, 
“Drake  Hotel,**  Lake  Shore  Drive  and  Upper 
Michigan  avenue,  Chicago. 

Mumm-Romer  Company,  314  E.  Broad 
street,  Columbus,  Ohio.  Generally  make  up 
lists  of  newspapers,  etc.,  during  January  for 


THE  MORNING  NEW  BERNIAN 

The  leufing  paper  of  New  Bern,  N.  C. 

The  New  B'ernian  is  New  Bern’s  home 
paper— home  owned  and  home  run  for  the 
good  of  its  home,  business  men  and 
industries. 

It  gives  more  local  news  daily  than  any 
other  paper  serving  this  territory. 

It  thoroughly  covers  the  city  of  New 
Bern,  and  the  surrounding  territory,  guar¬ 
anteeing  the  largest  circulation. 

It  renders  excellent  co-operation  to  Na¬ 
tional  Advertisers. 

REPRESENTED  BY 

.  FROST,  LANDIS  &  KOHN 

Oiicago  New  York  Atlanta 


is  all  of  N.  Ohio 


The  Plain  Dealer 

QeveUnd 


FIRST 

in  automobile  advertising 

For  SIX  yesrt  The  Ne%^  hss  carried  a  larger 
vt^ume  of  automobile  advertising  chan  any 
other  paper  six  ds^  a  %vcek,  morning  cr 
evening.  In  1919  The  Newirs  carried  morv 
than  any  other  Indiana  paper.  Results 
count. 

nm. 

[NDlANApoliS  News 

Fmk  7*.  Carroll,  Adverhsirtg  Manager 
Dan  A.  Carroll,  New  York  Reprexntaiit€ 

J,  E.  Lut^  Chicago  Representative 

Ube  Newspapers  on  a  3  Year  Baaia 


American  Products  Company,  food  products, 
Columbus. 

Harry  Porter  Company,  15  W.  44th  street, 
New  York.  Generally  make  up  lists  of  news- 

gapers  during  January  for  G.  F.  Heubein  & 
To.,  “Brand  A-1  Sauce,**  Hartford,  Conn. 
Prather-All^  -Mrtrtkmg  Coi^any,  508 
Vine  street,  Cincinnati.  Has"3ecTlT^  account 
of  Kenton  Pharmacal  Company,  “Brown* 
atone,**  Covington,  Ky. 

Frank  Presbrey  Company,  456  4th  avenue, 
New  York.  Placed  orders  with  New  York 
State  newspapers  for  Savings  Banks  Asso¬ 
ciation  of  the  State  of  New  York,  56  W.  45th 
street,  New  York ;  renewing  newspaper  con¬ 
tracts  for  Shredded  Whole  Wheat  Company, 
Niagara  Falls,  N.  Y. ;  reported  placing  orders 
with  newspapers  that  have  rotogravure  sec¬ 
tions  for  Bonnie  B.  Company,  hair  nets  and 
veilings,  222  4th  avenue.  New  York. 

Redfield  Advertising  Agency,  34  W.  33d 
street.  New  York.  \Vill  late  place  orders 
with  newspapers  for  Executive  Service  Corp¬ 
oration,  22  W.  42d  street,  New  York.  Have 
secured  account  of  Consolidated  Shipbuild¬ 
ing  Company,  Mount  Morris  Heights,  N.  Y. 

Ruthrauff  &  Ryan,  404  4th  avenue,  New 
York.  Have  secured  account  of  Charles  Wil¬ 
liams  Stores,  mail  order,  Brooklyn  N.  Y. ; 
again  placing  orders  with  newspapers  for 
Scientific  Research  Laboratories,  Scranton,  Pa. 

Stewart-Davis  Advertising  Agency,  Kesner 
Building,  Chicago.  Renewing  newspaper  con¬ 
tracts  for  William  Wrigley,  Jr.  Company, 
chewing  gum,  5  North  W*abash  avenue,  Chi¬ 
cago. 


“The  African  World” 

& 

“Cape-to-Cairo  Express*’ 

Published  every  Saturday  in 
*  London. 

SOLE  AGENTS  FOR  UNITED 
STATES 

The  World-Wide  Advertising 
Corporation  (Inc.), 

No,  1  West  Thirty-fourth  St., 
NEW  YORK  OTY 


Circulation  aells  in  New 
York  for  50%  more 
Daily  and  100%  more 
Sunday  than  any  other 
New  York  Morning 
newspaper. 


World  Wide 

ADVERTISING  CORPORA'nON 


Advertising  Counsel 

One  West  34tli  St.,  New  York 

Tdtphones  Fitzroy  | 

Cabfs  Addrest: 
SCHOLZEM,  NEW  YORK 


IN 

BRIDGEPORT, 

CONNECTICUT 

THE 

Post-T  elegram 

AT 

3c 

s  copy  has  more  than  six  times  the 
combined  circnlstioo  of  its  two  coo- 
temporaries  Belling  at  2  cents  a  copy. 

What  it  sudb  m  ma* 
dium  worth  to  you? 


J.  Walter  Thompson  Company,  242  Madiig, 
avenue,  New  York.  Reported  will  make  o, 
newspaper  lists  in  January  for  Sulpho-Ntpb 
thol  Companji,  14  Medford  street,  Bostoa, 
Again  renewing  newspaper  contracts  {g, 
Andrew  Jergens  Company,  “Woodbury  Ftcig 
Soaps,”  Cincinnati. 

Trmngle  Service,  1133  Broadway,  New  Yoik 
Placing  orders  with  newspapers  for  Gibbon 
Manufacturing  Company,  “Diamond  Bitte 
Cognac.”  Placing  orders  with  newspapers  in 
Amer-Ole  Medical  Products,  New  'York. 
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1884  The  Oldest  Publishers  and  Advertisers'  Journal  in  America  1921 
SUITE  1117,  WORLD  BUILDING,  NEW  YORK 

International  Yearbook 

January  22,  1921 


Partial  List 

of 

Exclusive  Features 


Ust  of  daily  i%e%rspapers  of  the  United  States 
(circulation  figures*  advertising  rates,  pof>* 
ulation  of  cities,  listed  alphabetically  by 
states). 

Complete  list  of  A.  B.  C.  newspapers  (circu¬ 
lation  figure*  sub-divided  as  to  distribution 
by  carrier^  mail,  city»  suburban,  etc.). 

Personnel  list  of  United  State*  newspapers 
(owners,  editors,  managing  editors,  general 
managers,  business  managers,  advertising 
managers,  circulation  managers). 

Complete  list  of  newspapers  of  England,  Ire¬ 
land,  Scotland  and  Wales,  with  circulations, 
rates  and  city  populations. 

Con^lete  list  of  daily  newspapers  of  Mexico. 

Information  regarding  newspaper  circulations, 
associations,  advertising  rates,  news  re¬ 
quirements  and  other  features  of  newspa¬ 
pers  in  practically  every  European  country. 

Comfdete  directory  of  American  newspaper 
associations,  giving  both  state  and  national 
orgMiization  details. 

Complete  list  of  advertising  clubs  with  their 
executives,  etc. 

Complete  list  of  Washington  correspondents 
and  the  newspapers  wlUch  they  represent. 

Complete  list  of  foreign  correspondents  in  the 
United  States  with  addresses. 

First  complete  roster  of  press  gallery  of 
League  ot  Nations  at  Geneva. 

Directory  and  detailed  information  of  every 
university  of  Journalism  of  the  world. 

Details  of  production,  consumption  and  price 
of  news|Mint  in  every  country. 

Details  of  wire  new*  services  of  the  world. 

Detailed  information  of  communication  by 
telegraph  and  cable.  Including  routes  and 
rates. 

Legal  decisions  of  1920,  both  news  and  adver¬ 
tising. 

Complete  list  of  recognized  advertising  agen¬ 
cies  of  the  world. 


THE  ONLY  BOOK 
IN  WHICH  CAN  BE  FOUND 

50,000  Answers 

to  vital  questions  regarding 
—newspapers 
— news  print 
— newspaper  equipment 
— feature  syndicates 
— news  services 
— advertising  rates 
T— circulations 
— recognized  agencies 
— advertising  clubs 
— newspaper  organizations 
— Washington  correspondents 
— foreign  correspondents 
— foreign  newspapers 

— and  hundreds  of  other  depart¬ 
ments  of  journalism  and  advertising 


An  extraordinary  regular  edition — Advertising  sold  at  regular  rates  regardless 
of  increased  circulation — Forms  close  January  19 — ^Wire  reservation  of  space 
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The  Advertising  Outlook 

for  1921 


To  those  who  permit  themselves  to  become  filled  with  apprehension  that  all  business  is  going 
to  smash,  merely  because  volume  of  advertising  is  endeavoring  to  swing  back  to  the  point  where  it 
would  have  been  had  there  been  no  World  War,  this  statement  may  prove  of  value. 

Total  volume  of  advertising  in  the  New  York  daily  newspapers  each  year  since  1913: 


1913  . .  99,142,802  lines 

1914  .  94,026,710  “ 

1915  .  95,782,276  “ 

1916  .  104,411,585  “ 

1917  .  108,060,978  “ 

1918  .  106,055,622  “ 

1919  . 145,879,360  “ 

1920  . *160,000,000  “ 


•Estimated. 

It  is  probable  that  these  figures  reflect  conditions  all  over  the  country.  The  only  figures  we 
have  available  for  the  United  States  arc  those  concerning  89  newspapers  in  18  of  the  larger  cities  in 
the  country  for  the  years  1918  and  1919. 


1918  .  631,313,333  lines 

1919  . .  879,662,250 


The  gain  for  the  New  York  newspapers  1919  over  1918  was  39,823,747  lines,  or  37  per  cent., 
while  that  for  the  18  cities  was  248,348,917  lines,  or  39  per  cent. 

A  gain  of  10  per  cent,  for  1920  over  1919  for  the  New'  York  newspapers,  or  a  total  of  51  per 
cent,  gain  1920  over  1918,  gives  us  an  indication  of  the  development  which  has  taken  place. 

What  About  1921? 

In  view  of  the  fact  that  advertising  rates  have  been  increased  materially  over  1914  and  that 
we  are  probably  destined  to  pass  through  a  period  of  readjustment  we,  cannot  expect  to  continue  on 
the  basis  of  1920  or  even  1919. 

Notwithstanding  the  enormous  .swing  of  large  volumes  of  foreign  advertising  from  the  general 
mediums  to  the  newspapers  as  evidenced  on  ever>'  side,  we  can  hardly  expect  to  maintain  the  inflated 
basis  of  1919  and  1920. 

Business  generally  is  going  to  require  the  beneficial  results  of  advertising  more  than  at  any  time 
since  1908-9. 

A  sane  estimate  of  the  total  volume  for  1921  for  the  New  York  newspapers  would  seem  to  be 
120,000,000  lines,  which  will  mean  more  business  than  in  any  normal  year  in  history,  or  about  20  per 
cent.  alx)ve  the  average  normal,  1913  to  1918  inclusive. 

Business  for  1921  w'ill  probably  be  far  above  the  pre-war  normal,  but  there  w'ill  be  those  who 
find  it  difficult  to  believe  that  any  recession  does  not  mean  bad  business. 

Those  who  seek  to  reduce  expenses  by  reducing  advertising  too  radically  will  suffer  more  seri¬ 
ously  than  those  who  maintain  a  reasonable  volume  employed  most  effectively  in  their  newspapers. 

The  New'  York  Globe  is  fixing  its  1921  budget  upon  the  basis  of  reduction  in  the  volume  of 
advertising  indicated  herein.  If  the  volume  is  heavier  it  will  help  reduce  manufacturing  costs  and  adver¬ 
tising  rates. 

JASON  ROGERS 

The  New  York  Globe 


MEMBER 
A.  B.  C. 


I  70,000 
A  DAY 


